
 

  

 

  

Cotlook A Index - Cents/lb (Change 
from previous day) 

23-12-2021 121.60 (+1.40) 

23-12-2020           81.35 

23-12-2019 77.15 

New York Cotton Futures (Cents/lb) 
As on 29.12.2021 (Change from 

previous day) 
    Mar 2022      110.86 (-1.42) 

    May 2022      109.29 (-0.54) 

    July 2022      106.50 (-0.22) 
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Cotton and Yarn Futures 
 ZCE - Daily Data 

(Change from 
previous day) 

MCX (Change from previous day) 
 

Dec 2021 33300 (+330) 

Cotton 21565 (+90) Jan 2022 33630 (+320) 

Yarn 27065 (+245) Feb 2022 33890 (+410) 
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NATIONAL: 

PLI Scheme a game changer in attracting global firms to set up shop in India: 

Finance Minister Nirmala Sitharaman 

(Source: Economic Times, December 28, 2021) 

Delivering the M V Kamath Centenary Memorial Lecture, Sitharaman said the PLI 

Scheme's very nature benefits those with scale and helps both domestic market and 

shipping the surplus to global market, boosting both manufacturing and exports. 

Observing that the approach to the economy is based on a consistent, both short term and 

medium term policy, which is set for a long term, she said that is why the Budget, which 

was presented on February 1, 2021, clearly showed the path that the government wants to 

take for the next 20-25 years. 

Terming the Production Linked Incentive (PLI) Scheme as a game changer, Finance 

Minister Nirmala Sitharaman on Tuesday said it has helped in drawing huge investment 

to the country and also in building manufacturing capabilities. The scheme, announced 

in the Union Budget 2021-22 with an outlay of Rs 1.97 lakh crore, covers 13 champion 

sectors like textile, steel, telecom, automobiles and pharmaceuticals. As part of the global 

reset post pandemic, the finance minister said India planned for schemes that can attract 

investors who were planning to move out of certain domains for other countries to keep 

their value chain intact without having to depend on one source. 

"Those schemes have had very positive outcome. The PLI Scheme... identified 13 

champion sectors. Huge incentives have been announced as a result of which investments 

are happening in those sectors in a very big way," she said. 

Delivering the M V Kamath Centenary Memorial Lecture, Sitharaman said the PLI 

Scheme's very nature benefits those with scale and helps both domestic market and 

shipping the surplus to global market, boosting both manufacturing and 

"So the PLI scheme I think has been a game changer in drawing industries coming out of 

certain geographical territories to countries like India and being a part of the domestic 

and also the export market," she said. Observing that the approach to the economy is 

based on a consistent, both short term and medium term policy, which is set for a long 

term, she said that is why the Budget, which was presented on February 1, 2021, clearly 

showed the path that the government wants to take for the next 20-25 years. The 
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government has identified six core and strategic sectors where it would be present, she 

said, adding that even there, the presence would be only a basic bare minimum. 

Talking about startups, the finance minister said new sunrise areas of activity are gaining 

a lot of momentum. "India concluded 2020 with about 38 unicorns, but in 2021, we added 

an equal number of unicorns... three unicorns minimum are being added every month in 

India and that is the nature of the reset. You find a lot of self-employed innovative, 

enthusiastic entrepreneurs who are coming out with innovative ways of doing business," 

she said. A unicorn is a company whose valuation is more than USD 1 billion. Pointing 

out that raising money has never been so "alluringly easy" in the country, Sitharaman said 

India witnessed 63 successful IPOs with the highest volume of money raised in one 

calendar year. "Reset is happening even in this. So people are now not just dependent on 

savings in bank or small fixed deposits in bank, you have even the middle class moving 

from the safe option of a bank or a post office to the slightly risky option of the stock 

markets," she said. 

She pointed out that the nature of savings is changing and the nature of investment is 

changing. "Economy is not just dependent on primary and secondary, you have the 

tertiary of a different nature. The tertiary sector which is a service sector of a different 

nature, which also brings in the primary and secondary sectors but leads from the front 

in the name of startups is a major shaping up and shaping differently of our Indian 

economy," she added. 

Home 

 

Govt issues guidelines for textiles PLI scheme worth Rs 10,683 crore 

(Source: Shreya Nandi, Business Standard, December 29, 2021) 

Companies have to inform the ministry of textiles about their annual investment plan. 

The Centre on Tuesday released the operational guidelines for the production-linked 

incentive (PLI) scheme for textiles. Under this, companies can begin the registration 

process from January 1-31, 2022, on the government’s online portal. 

In case of insufficient number of eligible applications, the application window for 

selecting new applicants will be reopened. 

https://www.business-standard.com/topic/textiles
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In their application, companies will have to inform the ministry of textiles regarding their 

annual investment plan, expected sales, turnover, expected employment generation as 

well as exports during the tenure of the scheme, according to the guidelines. 

Incentives worth Rs 10,683 crore will be provided over five years for manufacturing man-

made fabrics, garments — jerseys, overcoats, trousers, polyester suitings and shirtings, 

among others. 

It will also be provided for technical textiles, which is a new-age textile that can be used 

for the production of PPE kits, airbags and bulletproof vests. It can also be used in sectors 

such as aviation, defence and infrastructure. 

The scheme obtained Cabinet approval in September and is focused on expanding man-

made fabrics and technical textiles value chain to help India regain its dominant status in 

the global textiles trade. This comes at a time when India’s share in global exports have 

gradually declined over the last few years. 

The scheme is operational from September 24, 2021 to March 31, 2030. It has been 

structured in a way so that the incentives will be paid for a period of five years only. 

Applicants will be finalised within 60 days from the date of closure of the application 

window. According to the guidelines, there are two types of investments possible with 

different sets of incentive structures. Under the first part, any company willing to invest 

a minimum Rs 300 crore in plant, machinery, equipment and civil works will be eligible. 

The company will be eligible to get incentives when it achieves at least Rs 600 crore 

turnover by manufacturing and selling products under the scheme. 

Under part 2, any company willing to invest a minimum Rs 100 crore in plant, machinery, 

equipment and civil works will be eligible. The company will be eligible to get incentives 

when it achieves at least Rs 200 crore turnover by manufacturing and selling. Under both 

parts, the required turnover will have to be achieved after a gestation period of two years. 

The gestation period will give the company participating in the scheme time to set up the 

manufacturing unit and begin production. 

Under the scheme, FY2022-23 to FY2023-24 will be the gestation period. While the 

performance years will be from FY25 to FY29, incentives can be claimed from FY26 to 

FY30. 

https://www.business-standard.com/topic/textiles
https://www.business-standard.com/topic/textiles
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In order to avail incentives, minimum investment and minimum turnover criteria have to 

be met. 

“In case a participating company fails to achieve the prescribed turnover or 25 per cent 

increase in turnover over the preceding year’s turnover, it will not get any incentive under 

the scheme for that year. Such participants will get incentives only when they achieve 

both, that is, the prescribed turnover target for the year and 25 per cent increase in 

turnover over preceding year’s turnover, in subsequent years for a reduced number of 

years,” an official statement said. 

Investments in land and administrative buildings such as offices and guesthouses will not 

be covered under the scheme. 

Recovery mechanisms and penal provisions have also been included under the guidelines. 

In case an excess claim has been made to any participant, the ministry of textiles can raise 

demand for recovery. 

Home 

 

Govt caps turnover growth for textile PLI benefits 

(Source: Financial Express, December 29, 2021) 

The ministry on Tuesday notified final guidelines for the PLI scheme, under which 

incentives will be extended for five years. 

The textile ministry has capped the annual turnover growth at 35% against which 

incentives under a Rs 10,683-crore production-linked incentive (PLI) scheme will be 

granted to eligible investors from the second year of operation.However, in the first year, 

the maximum incentive will be based on a turnover equivalent of 110% of investments 

made by a company. To get the benefits, eligible companies are mandated to record at 

least a 25% increase in their annual turnover. 

The ministry on Tuesday notified final guidelines for the PLI scheme, under which 

incentives will be extended for five years. The scheme will remain operational until 2029-

30. Interested companies are invited to apply for the scheme between January 1 and 

January 31, 2022. Manufacturers of select man-made fibre and technical textile products 
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will be granted incentives up to 15%.Potential investors will have to set up new 

subsidiaries to get the benefits. The scheme is open to two categories of investors. 

Those who will invest at least Rs 300 crore will be eligible for a 15% incentive in the first 

year if they achieve a turnover of `600 crore or more.Similarly, those investing at least Rs 

100 crore will get 11% in the first year if their turnover hits `200 crore or more. After the 

first year, both the categories of investors will have to show a 25% incremental turnover 

annually. But the benefits will drop by 100 basis points with each passing year in both the 

cases. Companies will get two years to set up the plants.  But if they can establish the 

facilities earlier than that, they will get incentives early too.    

 This is part of the 13 PLI schemes, announced by the government in the wake of the 

Covid-19 pandemic last year, to lure mainly large corporations to expand manufacturing, 

bolster supply chains and boost exports. The total incentives under the PLI schemes, 

covering sectors including telecom, electronics, auto part, pharma and chemical cells, 

were initially estimated at Rs 1.97 lakh crore over a five-year period. 

The schemes, put together, are expected to catalyse incremental manufacturing of as 

much as $520 billion over five years. Textile and garment exports shrank 8.6% on year to 

$33.7 billion in FY20 and saw a more dramatic, Covid-induced contraction of 10% last 

fiscal, worse than a 7% drop in overall merchandise exports. However, in the first seven 

months of this fiscal, such exports have grown at a phenomenal pace of about 60%, driven 

by an economic resurgence in advanced markets and a conducive base. 

Home 

GST hike from January 1: How hard will the changes hit textile & handloom 

industry 

(Source: Ruchika Bhagat, Economic Times, December 28, 2021) 

This tax increase will aid the Centre, which is experiencing a revenue shortage as a result 

of recent fuel duty cuts, by stabilising tax revenues and freeing up funds for welfare 

initiatives. 

On the recommendations of the GST Council, the Central Board of Indirect Taxes and 

Customs (CBIC) announced that the GST rate on garments, textiles, and footwear would 

be raised from 5% to 12% with effect from January 1, 2022. The textile and handloom 
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industries are already suffering from the effects of the Covid pandemic, and any proposal 

to raise the tax would be a death knell for the industry. All textiles and clothing will 

become more expensive as a result of the proposed GST hike on the textile industry. 

Government’s outlook Due to rising spending needs and the economic impact of the 

second wave of the Covid-19 pandemic in the first half of the current fiscal year, both the 

federal and state governments are under revenue challenges. This tax increase will aid the 

Centre, which is experiencing a revenue shortage as a result of recent fuel duty cuts, by 

stabilising tax revenues and freeing up funds for welfare initiatives. It will also spare states 

from a fiscal cliff when the central government's GST compensation ends in June of next 

year. The Centre wishes to correct the inverted duty structure because the GST on man 

made fibre is 18%. 

The possible impact  

This would affect 85 % ofthe industry and roughly 80% of final products. Over 15 lakh 

jobs in main and ancillary units would be lost as a result ofthe planned GST increase. 

Because the unorganized sector accounts for over 80% offabric production in the country, 

raising the GST on fabrics to 12% will hurt power loom and handloom weavers. 

Due to extraordinary price increases in raw materials like yarn, packing materials, and 

freight,the marketis likely to experience a 15-20% price increase in clothing in the near 

future. The traders lamentthe factthat individuals who purchase clothing for less than Rs 

1,000 will be the most affected. Cloth traders claimed trading activity has been hampered 

for the previous two years by the Covid-19 pandemic, butis progressively improving due 

to a decrease in new illnesses in recent weeks. They had good hopes coming with the year 

2022 ,butthe same was shattered with the above announcement. One ofthe 

mostfrequently mentioned issues in the community is the high inflation, prices of 

vegetables and FMCG essential goods that people buy, and now if GST rates are raised on 

the apparel and footwear sectors, it willfurther strain household budgets. The incremental 

revenue may also be limited because many small businesses that were in the informal 

sector prior to GST may revertto their previous status.? The imposition of high taxes has 

already created an atmosphere of uncertainty not only for consumers but also for 

manufacturers. 

The Reactions  
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Industry clearly expresses dissatisfaction with higher GST rates on textiles and clothing: 

Apparel manufacturers seek a delay in the implementation of the GST increase on hosiery 

items The Hosiery Manufacturers' Association has expressed concern about the Centre & 

notification on Higher Goods and Services Tax (GST) Rates to be levied on several apparel 

items beginning January 1, 2022, as it will affect the common man and those in the micro, 

small, and medium enterprises (MSME) sector. Clothing was an essential commodity, but 

people were experiencing financial hardship as a result of the 5% GST, so traders have 

been requesting a reduction in GST for several years. 

Reasons for Deferment  

Significant increase in garment prices, as cotton prices have risen by 70% in the last year. 

Another increase would result in a significant drop in consumption or a shift to cheaper 

and lower-quality goods. The Centre must withdraw the proposed increase in GST on 

natural fibers. The increase in GST will have a significant impact on the textile industry 

in Andhra Pradesh. Textile trade and industry are stunned by the government's decision 

to raise textile taxes, despite the fact that textiles are the second-largest revenue-

generating commodity after agriculture. The cloth traders have begun protests against the 

GST increase and intend to escalate the agitation.  

According to the cloth traders, the current 5% GST levy on purchasers is Rs 1,500 crore, 

which will be increased to Rs 3,600 crore if the 5% GST is increased to 12%. They claimed 

that an additional burden of nearly Rs 2,100 crore would be imposed on people in New 

Year 2022 as a result of an increase in GST. Transportation costs have risen significantly 

as a result of higher gasoline and diesel prices, and the GST increase will be disastrous for 

textiles, handlooms, and readymade clothing. 

If the Union government does not reverse the increased GST, many textile federations 

have planned to intensify their protests and agitations. Over 60% of citizens and 

opposition party leaders criticized the GST increase on apparel, textiles, and footwear as 

"completely unjustifiable." 

More pain for the end-consumer The notification by the Centre of higher GST rates for 

several textile and apparel items beginning in January 2022 has come as a blow to micro, 

small, and medium-scale textile and clothing units, with industry groups claiming that 

the move will raise consumer prices and fuel inflation. Fixing the rate at 12% for fabrics 

and garments in an industry where nearly 80% of the units are in the MSME segment will 
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only lead to higher prices for the average consumer. Cotton is the mainstay of India's 

textile industry. According to the Cotton Corporation of India, India is the world's largest 

cotton producer, accounting for around 22% of global cotton production (CCI). Exporters 

argue that the government should not have intervened in the cotton value chain because 

it is the primary raw material utilised in a variety of other industries. 

Cotton is widely used in the home furnishing textile industry. Beginning January 1, 2022, 

the cotton textile industry will be required to pay enhanced GST @ of 12% on their 

products, whereas previously, we were required to pay GST @ 5%. Because the cotton 

textile sector is already burdened by a 70% increase in raw material prices and a nearly 

500% increase in sea freight, we have no choice but to shift the net burden of the enhanced 

7% GST to the end-consumer. 

Conclusion  

There is a strong belief that a far more beneficial and reasonable solution will not only 

resolve the inverted duty structure anomaly but also give a fillip to the industry. The 

industry and that nation suggest that imposing a 5% rate on the entire value chain would 

be a far more beneficial and reasonable solution. 

(Ruchika Bhagatis the managing director (MD) of Neeraj Bhagat & Co. an ISO 9001: 

2008UKAS certified organization,founded in 1997. Ruchika graduated in 1996, a 

member ofthe Institute of Chartered Accountants of India (ICAI) since 1998. She 

specializes in Business Advisory, Tax, Regulatory and Risk Advisory. She is a strategic 

adviser in setting up businesses in India for foreign companies and taking care ofits 

compliances.) 

Home 

Trade body urges Modi government to defer tax hike on textiles and footwear 

(Source: New Indian Express, December 28, 2021) 

“There was no tax on textile/fabrics for a number of years. Bringing the textile industry 

again under the tax net itself was a big blow to the entire textile Industry,” the letter to the 

FM said. 

The Confederation of All India Traders (CAIT) on Monday urged Finance Minister 

Nirmala Sitharaman for the deferment of the implementation of the government 
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notification that proposes increasing the GST rate from 5% to 12% on textiles and 

footwear. The domestic traders’ body in a letter said it is illogical and beyond the canon 

of GST tax structure “particularly at a time when domestic trade is on the verge of recovery 

from the colossal damage caused due to last two spells of the Covid”. 

“There was no tax on textile/fabrics for a number of years. Bringing the textile industry 

again under the tax net itself was a big blow to the entire textile Industry,” the letter to 

the FM said. The decision to hike GST was taken at the 45th meeting of the GST Council 

held in September. 

Voicing similar concerns, West Bengal’s former Finance Minister Amit Mitra on Friday 

called the decision to increase GST in the textile sector “very dangerous”. he said it would 

result in the closure of about one lakh textile units and result in 15 lakh job losses in the 

textile and ancillary sectors.  

Home 

Pre-Vibrant Event On Textiles In Surat 

(Source: Ahmedabad Mirror, December 29, 2021) 

In the run-up to the Vibrant Gujarat Global Summit (VGGS) 2022, a summit on ‘Weaving 

Growth For Textiles’ will be organised in Surat on Wednesday. It will have deliberations 

on how to provide further impetus to the textiles and apparel sector. 

The sessions will cover policy initiatives to redefine the textile sector, the Indian textile 

industry as a global sourcing hub and the future of value additions in the textile sector.  

More than 1,000 delegates are expected to attend the summit that will be inaugurated by 

Chief Minister Bhupendra Patel. “Gujarat has a significant role in cotton production with 

37 per cent of India’s total production coming from the state. Gujarat’s share in export of 

cotton is 16 per cent,” M Thennarasan, VC and MD of GIDC said. 

The seminar will provide a platform for textile manufacturers, suppliers and innovators 

to exchange ideas and identify global best practices, which will help to create better 

avenues for collaboration, he said. 

Home 

Plea seeks GI tag for Arunachal Apatani textile product 

(Source: The Hindu, December 29, 2021) 
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The woven fabric of Apatani tribe is known for its geometric, zigzag patterns 

An application seeking Geographical Indication (GI) tag for the Arunachal Pradesh 

Apatani textile product has been filed by a firm, Zeet Zeero Producer Company Limited. 

The Apatani weave comes from the Apatani tribe of Arunachal Pradesh living at Ziro, the 

headquarters of lower Subansiri district. The woven fabric of this tribe is known for its 

geometric and zigzag patterns and also for its angular designs. 

According to the application filed with the Geographical Indications registry in Chennai, 

the Apatani community weaves its own textiles for various occasions,…………… 

Home 

India's real GDP likely to maintain 9% growth rate in FY22, FY23: Report 

(Source: Business Standard, December 29, 2021) 

The Indian economy grew at 8.4 per cent in the second quarter of the current fiscal, as 

against a growth of 20.1 per cent in the April-June quarter 

The country's real gross domestic product (GDP) is likely to maintain a 9 pc growth rate 

in fiscal 2022 and 2023, amid concerns over the Omicron variant of COVID-19, says a 

report. 

The Indian economy grew at 8.4 per cent in the second quarter of the current fiscal, as 

against a growth of 20.1 per cent in the April-June quarter. "We are maintaining our 

forecast of a 9 per cent GDP expansion in FY2022, with a clear K-shaped divergence 

amongst the formal and informal parts of the economy, and the large gaining at the cost 

of the small. 

"Looking ahead, we expect the economy to maintain a similar 9 per cent growth in 

FY2023," domestic rating agency Icra Ltd Chief Economist Aditi Nayar said in the report. 

She expects the percentage of double-vaccinated adults to rise to 85-90 per cent by March 

2022. 

While the announcement of booster doses and vaccines for the 15-18 age group is 

welcome, it remains to be seen whether all the existing vaccines would offer adequate 

protection against the new Omicron variant to avert a third wave in India, Nayar said. In 

any case, fresh restrictions being introduced by several states to curb the spread of 

https://www.business-standard.com/topic/indian-economy
https://www.business-standard.com/topic/gdp
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COVID-19 may temporarily interrupt the economic recovery, especially in the contact-

intensive sectors in Q4 FY2022, she added. 

Nayar, however, expects the expansion in FY2023 to be more meaningful and tangible 

than the base effect-led rise in FY2022. 

"Based on our assumptions of the GDP growth, if the COVID-19 pandemic had not 

emerged vs. the actual shrinkage that occurred in FY2021 and the expected recovery in 

the next two years, the net loss to the Indian economy from the pandemic during FY2021-

23 is estimated at Rs 39.3 lakh crore, in real terms," she said. The available data for Q3 

FY2022 does not offer convincing evidence that the Monetary Policy Committee's 

(MPC's) criteria of a durable and sustainable growth recovery has been met, to confirm a 

change in the Monetary Policy stance to neutral in February 2022, the rating agency said. 

It believes that rising consumption will push capacity utilisation above the crucial 

threshold of 75 per cent by the end of 2022, which should then trigger a broad-based pick-

up in private sector investment activity in 2023. 

The agency also expects the visibility of tax revenue growth to spur faster government 

spending in 2022. 

Home 

New GM crops: Global firms show no interest to introduce new technologies 

(Source: Subramani Ra Mancombu, The Hindu Businessline, December 28, 2021) 

This is despite 5 months after warring Indian seed factions came together 

Multinational seed technology companies are showing no interest in submitting 

applications to introduce new technologies that can help crops overcome troublesome 

pests and insects. The lack of interest is despite five months having passed after two 

warring Indian seed associations came together. 

In July this year, the Federation of Seed Industry of India (FSII) and the National Seeds 

Association of India (NSAI) buried their 16-year-old hatchet to end their disputes over 

trait value of seeds and licensing of seed technology - mainly Bacillus thuringiensis (Bt) 

cotton - that had been raging since 2005….. 

Home 

https://www.business-standard.com/topic/gdp
https://www.business-standard.com/topic/indian-economy
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Bank NPAs ease to nearly six-year low: RBI Trends & Progress report 

(Source: Manojit Saha, Business Standard, December 29, 2021) 

Credit growth showing signs of recovery, says RBI report 

Proving sceptics wrong, 2020-21 turned out to be the best in recent years for Indian 

banks in terms of their financial performance. 

The pandemic-hit financial year was marked by a “discernible increase” in profitability, 

as banks’ income remained stable but expenditure declined, the Reserve Bank of India 

(RBI) observed in the annual Trends & Progress Report. 

During the year, total income of banks remained stable, despite a marginal decline in the 

largest component — interest income — in an environment characterised by low credit 

offtake and interest rates, the report said. “The fall (interest income) was cushioned by a 

sizable increase in income from investments. Income from trading also accelerated, as 

banks booked profits on falling G-Sec yields,” it said. Their expenditure contracted as 

interest expended on deposits and borrowing declined on account of moderation in 

interest rates and contraction in total borrowings. 

“Profitability of banks, measured in terms of the spread between return on funds and cost 

of funds, improved with the decline in the latter exceeding that in the former,” the report 

said. Profitability or margin improvement was especially evident in the case of PSBs. 

Asset quality 

The declining trend in bad loans that started in 2018 continued during the pandemic year, 

which saw gross NPAs of scheduled commercial banks dropping to 7.3 per cent as of 

March 2021. It was 8.2 per cent in March 2020, and further to 6.9 per cent in September 

2021. 

“The provisional supervisory data suggests a further moderation in the ratio to 6.9 per 

cent by end-September 2021,” the report said. The September figure of 6.9 per cent is the 

lowest in five years. The gross NPA of banks was 7.6 per cent in March 2016; it jumped 

from 4.6 per cent a year ago, mainly due to an asset quality review conducted by the 

central bank. Gross NPA peaked in March 2018 when it touched 11.5 per cent. 

https://www.business-standard.com/topic/indian-banks
https://www.business-standard.com/topic/indian-banks
https://www.business-standard.com/topic/gross-npas
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During 2020-21, the improvement in asset quality was driven by lower slippages, partly 

due to the asset classification standstill. With the decline in delinquent assets, their 

provision requirements also dropped and the net NPA ratio of public and private sector 

banks eased from the previous year. 

“As observed since 2018, write-offs were the 

predominant recourse for lowering GNPA in 2020-21,” 

the RBI said. While asset quality improved, the 

standard restricted advances increased from 0.4 per 

cent in March 2020 to 0.8 per cent a year later. 

Restructured standard advances further increased to 1.8 

per cent at the end of September 2021 due to 

restructuring scheme 2.0 for retail loans and MSMEs 

which does not entail an asset classification downgrade, 

the banking regulator noted. 

It has cautioned that incipient stress remains in the form of higher restructured advances. 

As a result, banks would need to bolster their capital positions to absorb potential stress, 

as well as to augment credit flow when policy support is phased out, the report said. 

Loan growth recovery 

Commercial banks’ loan growth -- which was decelerating for the past two years reflecting 

muted demand conditions and risk aversion -- showed signs of recovery in the first half 

of the current financial year. 

“Within population groups, relatively higher credit growth in rural and semi-urban areas 

after the outbreak of Covid-19 is a bright spot. While PSBs (public sector banks) remained 

the major contributor of rural lending, given their reach and accessibility, the share of 

PVBs (private banks) has also climbed,” the report said, adding the credit-to-GDP ratio 

increased to a five-year high, “though still markedly lower than the G20 average.” Deposit 

mobilisation in FY21 was the highest in seven years; it was mainly due to healthy growth 

in current and savings account deposits. The first half of the current financial year, 

however, saw some moderation, with normalisation in economic activities and a rise in 

inflation, the RBI added. 

Home 
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Cotton yarn prices continue to show upward trend in south India 

(Source: Fibre2 Fashion, December 28, 2021) 

Cotton yarn prices of major varieties gained further today in Indian textile hubs of 

Mumbai and Tiruppur. In Mumbai market, the price of cotton yarn increased by ₹20-40 

per 5 kg, while in Tiruppur, the price rose by ₹2-8 per kg. However, traders expect the 

current upward trend to be short lived as market will get disrupted post GST hike from 

January 1, 2022. 

In Mumbai market, 60 count carded cotton yarn of warp and weft varieties were traded 

at ₹1,820-1,944 and ₹1,620-1,680 per 5 kg respectively, while 80 count carded cotton 

yarn of weft variety was quoted at ₹1,850-1,880 per 5 kg, and 46 count carded cotton yarn 

of weft variety was sold at ₹1,600-1,640 per 5 kg. A Mumbai-based broker BN Ladda 

told Fibre2Fashion that the prices increased by ₹20-40 per 5 kg in the last few days. 

According to him, cotton yarn prices gained due to the proposed GST hike. Better demand 

also supported the price gain. Ahmedabad-based broker Ramesh Chhabaria said that 

fabric manufacturers are overwhelmed with orders. “They have orders for next 2-3 

months for fabrics production. They have good orders from apparel manufacturers for 

both domestic and export orders.”  In Tiruppur market, cotton yarn prices remained 

bullish as higher cotton prices forced spinners to raise their yarn prices by around ₹2-8 

per kg. Cotton yarn 30 count combed was traded in Tiruppur at ₹330-335, 34 count 

combed at ₹340-345 and 40 count combed at ₹360-365 per kg. Cotton yarn of 30 count 

carded was sold at ₹300-305, 34 count carded at ₹315-320 and 40 count carded at ₹330-

335 per kg, according to Fibre2Fashion’s market analysis tool TexPro. Trade sources said 

that spinners quoted higher prices due to costlier cotton and the proposed GST hike. 

There was average demand to support current price rise. Meanwhile, ICE cotton futures 

posted a triple digit gain on Monday, reflecting positive trend in the financial and oil 

markets, and a robust demand outlook for the natural fibre. Cotton contracts for March 

2022 closed at 112.28 cents, up 316 points; May 2022 closed at 109.83 cents, up 278 

points; December 2022 closed at 91.94 cents, up 123 points. Domestic markets also 

witnessed upward price trend in cotton trade due to higher demand from spinning mills. 

ZCE cotton yarn January 2022 futures traded higher by CNY 245 at CNY 27,065 per ton 

and May 2022 traded higher by CNY 330 at CNY 27,230 per MT today.  

Home 
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Gokaldas Exports surges 9% as ICRA revises outlook to positive from stable 

(Source: Business Standard, December 28, 2021) 

ICRA expected strong performance of Gokaldas Exports in the coming quarters on the 

back of its established market position and strong relationship enjoyed with large 

international customers. 

Shares of Gokaldas Exports rallied 9 per cent to Rs 338.10, hitting a multi-year high on 

the BSE in Tuesday’s intra-day trade after rating agency ICRA upgraded the company's 

long-term rating for Line of Credit (LOC) amounting to Rs 425 crore to [ICRA] A- 

(positive) from [ICRA]BBB (stable). The outlook has been revised to positive from stable. 

Further, ICRA has upgraded the short-term rating for the LOC to [ICRA] A2+ from 

[ICRA] A3+. 

The stock of the textiles company was trading at its highest level since September, 2006. 

It had hit an all-time high of Rs 405 in May 2006. In the past three months, it has zoomed 

78 per cent, as compared to a 3 per cent decline in the S&P BSE Sensex. In 

October, Gokaldas Exports had raised Rs 300 crore by issuing shares at a price of Rs 

194.50 per share. 

ICRA said that the ratings upgrade and revision in outlook to positive reflect the expected 

strong performance of Gokaldas Exports in the coming quarters on the back of its 

established market position and strong relationship enjoyed with large international 

customers, as illustrated by its order book position, and the healthy improvement in 

capital structure and liquidity position witnessed post the equity infusion in October 

2021. 

Gokdaldas Exports’s credit metrics and liquidity position witnessed a healthy 

improvement, primarily on the back of the Rs 300-crore equity infusion made in October 

2021 (through the Qualified Institutional Placement route). 

A portion of the funds have been utilized towards reducing debt levels, with the surplus 

to be used to meet incremental working capital and capacity expansion requirements. 

Reduction in net debt levels, coupled with the growth in operating profits is expected to 

result in key credit metrics including net debt to operating profits, and PBDITA to interest 

and finance charges to be at around 1 times and 4.5 times, respectively, in FY2022, as per 

ICRA’s estimates. 

https://www.business-standard.com/topic/gokaldas-exports
https://www.business-standard.com/topic/gokaldas-exports
https://www.business-standard.com/topic/gokaldas-exports
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Meanwhile, for July-September quarter (Q2FY22), the company had reported a robust 

set of numbers, with consolidated net profit up 3-fold at Rs 28.61 crore, against Rs 8.66 

crore in the year ago quarter (Q2FY21). It posted a net loss of Rs 2.55 crore in preceding 

quarter (Q1FY22). The company’s consolidated revenue from operations during the 

September quarter grew 30 per cent to Rs 444 crore from Rs 342 crore a year ago. 

Earnings before interest, tax, depreciation and amortization (ebitda) jumped 63 per cent 

year on year at Rs 53.93 crore, margins improved 250 basis points to 12.1 per cent from 

9.6 per cent in the year ago period. 

The company said that a strong order book, increased focus on augmenting capacity (up 

by around 30 per cent) while containing costs has helped deliver this growth. 

With a strong order book, the company ensured a rapid expansion of its production 

capacity. It managed the production value chain well by increasing manpower availability, 

improving productivity and on-time shipments. The management continues to focus 

strengthening the order book position for the coming quarters as well, it said. 
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GLOBAL 

Scope for Australian investment in Vietnam to increase, workshop told 

(Source: Fibre 2 Fashion, December 28, 2021) 

Australia’s investment, which is now modest in Vietnam, would grow further, thanks to 

free trade agreements (FTAs), a virtual workshop in Hanoi was told recently. By 

November this year, Australia had 545 projects worth $1.94 million in Vietnam, according 

to Nguyen Thi Thu Trang, director of the Vietnam Chamber of Commerce and Industry’s 

(VCCI) Centre for WTO and Economic Integration. 

Citing statistics by the ministry of planning and investment's foreign investment agency, 

Trang said the capital accounts for only 0.5 per cent of the total FDI poured into Vietnam, 

ranking Australia 19th among countries and territories investing in the country. 

However, Trang said, as the two countries share three FTAs, including two new-

generation ones—the Comprehensive and Progressive Agreement for Trans-Pacific 

Partnership (CPTPP) and the Regional Comprehensive Economic Partnership (RCEP)--

the three together with 12 others to which Vietnam is a signatory, would help to unlock 

opportunities to attract more Australian investors. 

Australian ambassador to Vietnam Charles Thursby-Pelham said both sides have 

officially announced their enhanced economic engagement strategy, with the aim of 

doubling investment and becoming top ten trading partners, according to Vietnamese 

media reports. 

To make use of the opportunities, Vietnam should study and address problems hindering 

Australian businesses to land their investments in the country, he said. 

He also suggested Vietnam to comprehensively reform the public sector, regularly review 

local legal regulations, and fulfil international commitments to investment and creating 

a fair, transparent business environment for foreign investors, including those from 

Australia. 

Home 
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Ministry to push TKDN certification for 1,250 products in 2022 

(Source: Antara News, December 28, 2021) 

The Ministry of Industry will seek to obtain Domestic Component Level (TKDN) 

certification for 1,250 products in 2022, secretary general of the ministry, Dody Widodo, 

informed during a media visit to ANTARA on Tuesday. 

 

The ministry will facilitate the program through the National Priority Budget (PN) of 

Rp20 billion, he informed. 

"We will facilitate the program for products in the medical devices industry, agricultural 

tools and machinery, pharmaceuticals, machinery, and electronics and telematics," he 

said. 

 

The ministry will also encourage TKDN certification of products for the metal, electricity, 

chemical, fertilizer, ceramics, cement, textiles, automotive and component industries, as 

well as the Small and Medium Industry (IKM), he added. 

The industrial sector can take advantage of the free TKDN certification facility offered by 

the ministry by fulfilling some requirements, which include holding an Industrial 

Business License (IUI) or Business Identification Number, a company establishment 

deed, a Taxpayer Identification Number, and registering on the National Industrial 

Information System (SIINas), he informed. 

"All companies that have IUI, location permits, production factory, and investing in 

Indonesia can take advantage of the free TKDN certification facility from the 

government," Widodo said. 

To avail the facility, industries will need to have a minimum TKDN value of 25 percent, 

he informed adding, a maximum of eight products can be certified in a year.  

A TKDN certificate serves as proof of the legality of the value of the domestic component 

level in a product, he explained. 

The government has continued to encourage the optimization of the mandatory use of 

domestic products, he said. Government Regulation Number 29 of 2018 concerning 

Industrial Empowerment is one of the regulations that regulate this mandate, he added. 
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"Domestic products must be used in the procurement of goods/services whose budget is 

sourced from the State Budget (APBN), Regional Budget (APBD), State-Owned 

Enterprises (SOEs), Regional Owned Enterprises (BUMD), cooperation with the 

government, and those who seek resources controlled by the state," Widodo explained. 

Home 

Sweden's H&M and Fotografiska join hands for textile sustainability 

(Source: Fibre 2 Fashion, December 28, 2021) 

With the power of visual communication, Sweden’s non-profit H&M Foundation and 

prominent photography museum Fotografiska, have joined forces to inspire action 

connected to the UN's Sustainable Development Goals. It will explore what a planet 

positive fashion industry can look like and how to accelerate the development of inclusive 

societies. 

The two-year collaboration begins with Fotografiska Stockholms exhibition The Changing 

Room by visual artist and multimedia pioneer Tobias Gremmler. In a scenographic media 

exhibition, the artist takes Fotografiska's visitors on a journey to picture a world where 

garments can grow directly on human skin through an array of imaginative notions. 

To further raise awareness about how innovation can drive transformation, seven 

examples of planet positive solutions that can shift the fashion industry are introduced in 

the 3D inspiration room The Future is Here. This online tour makes it possible for anyone 

to learn more about these ideas in the comfort of their own home, according to a press 

release by H&M. 

“We want to create awareness of the powerful impact sustainable fashion innovation can 

achieve if given the opportunity to scale. In the innovation space you can experience a t-

shirt made of trapped carbon dioxide from the air, shoes crafted from wine-making 

leftovers and lab-grown cotton. These solutions exist and are giving back instead of taking 

from the planet, which is one of the keys to turning the fashion industry planet 

positive,” Diana Amini, global manager at H&M Foundation, said. 

The seven solutions come from across the globe and represent different parts of the 

fashion industry's value chain. They are examples of H&M Foundation’s open-source 
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collaboration with The Hong Kong Research Institute of Textiles and Apparel as well as 

former winners of the annual innovation challenge Global Change Award. In addition, 

Accenture has estimated the positive impact each of the innovations can have on the 

planet in 2030, if given adequate support and opportunity to scale. One of the innovations 

could save 80,000 million litres of water, which is the same amount 115 million people 

drink during a year. Another solution could reduce 720,000 metric tons of CO2 emissions 

annually, comparable to the total life-cycle emissions of 120 million polyester T-shirts.  

Home 

Retailers to centralise omnichannel operations in 2022: Global study 

(Source: Fibre 2 Fashion, December 28, 2021) 

Close to 96 per cent of retailers surveyed agreed that the pandemic accelerated their 

company’s adoption of new sales channels and 92 per cent agreed investing in 

omnichannel capabilities is a top budgetary priority for their company in 2022, as per a 

new international study. The study surveyed retailers on how prepared they are to 

accommodate new consumer expectations about how people want to shop -- at any 

location, through any channel, on any device, at any time. 

For retailers, the past year was one of expansion as 52 per cent of respondents reported 

adopting an online marketplace. Unsurprisingly, Amazon was at the top of the list with 

79 per cent of retailers reporting they began selling on the major marketplace, followed 

by Facebook and Ebay. Despite adding new selling channels, only 14 per cent of retailers 

said they can manage them from a single platform - most retailers reported using 4 or 

more tools to manage all their sales channels, according to the report ‘The Great 

Ecommerce Acceleration’ by Linnworks. 

Retailers said they have limited real-time visibility into inventory levels, delivery tracking, 

and sales metrics across shipping channels. About 77 per cent of respondents agreed that 

having a centralised platform for managing all channels would improve their business 

performance. 

“The COVID-19 pandemic has heightened the urgency for retailers to focus on the 

customer experience as a key part of their brand,” said Callum Campbell, CEO at 

Linnworks. “This study shows that many companies didn’t have the infrastructure in 

place to operate in a true multichannel and omnichannel capacity. Only 14 percent of 



     

                                                                                                                                            

 
www.citiindia.org 

 

23 CITI-NEWS LETTER 

respondents have a single platform for managing fulfilment, inventory, and all sales 

channels in one place.” 

To support the pivot to e-commerce at the start of the pandemic, 83 per cent of 

respondents said that their company repurposed their physical storefront(s)/retail space 

to serve as e-commerce fulfilment and distribution facilities. And for many, the pandemic 

changed how they use physical space permanently – only 32 per cent have turned the 

converted space back into storefronts. Now 46 per cent are using their physical sites as 

showrooms, with a small marketing/customer display space in the front with most space 

serving as a fulfilment warehouse for e-commerce purchases. 

The shift to e-commerce was not the only disruption to retailers last year; 39 per cent of 

retailers said that their supply chain was disrupted by isolated catastrophes in the last 12 

months (i.e. the Suez Canal blockage, winter storms, wildfires, etc), in addition to being 

disrupted by the pandemic. For those who experienced the disruptions, the impact was 

damaging with 88 per cent of retailers reporting a negative impact to customer service 

and 76 per cent having lost company revenue. Almost as many have reported increasing 

prices as a result. 

Of those who are still experiencing continued supply chain issues due to the pandemic, 

42 per cent said the impact is due to labour shortages, followed by supply and demand 

shocks, reliance on international suppliers, and a nationwide failure to invest in domestic 

manufacturers. Because of this, 95 per cent of retailers said that improving supply chain 

resiliency is a primary operational objective for their company in 2022. Over half of 

retailers surveyed reported they intend to improve resiliency by focusing on diversifying 

the location of suppliers and 53 per cent plan to establish inventory buffers with 

overstock. 

Along with supply chain disruptions, retailers’ role in climate change has been an issue 

that has gained attention with 89 per cent reporting to have seen a dramatic increase in 

consumers' interest in corporate sustainability practices. Interest goes beyond 

consumers, however, as 83 per cent of retailers reported releasing a public sustainability 

strategy or brand promise in response to employee demand. 

Just under half (44 per cent) of retailers said they already run sustainable operations, 

while 53 per cent do not yet but said it is on their one-to-five-year roadmap. Of those who 

said that their company includes sustainability in its branding, half of retail managers 



     

                                                                                                                                            

 
www.citiindia.org 

 

24 CITI-NEWS LETTER 

believe that their company is truly making significant changes. Those who already run 

sustainable operations said they prioritised ethically sourced product 

ingredients/materials, working with sustainability-focused vendors/partners/suppliers, 

or increasing the share of electric vehicles in the supply chain. 

Home 

Luxury brands accelerating digital transformation globally: Report 

(Source: Fibre 2 Fashion, December 28, 2021) 

Luxury brands are re-calibrating and advancing their digital brand strategies as they 

respond to today's challenges and target new audiences and markets, according to a new 

report ‘Luxury brands: Re-calibrating brand strategies for a changing world’ by Clarivate 

Plc, a global leader in providing information and insights to accelerate the pace of 

innovation. 

Luxury brands are entering new sectors such as software, gaming and electronics, 

blurring previously clear lines between sectors. Computer, software, electrical and 

scientific products rank among the top five in terms of trademark filing activity for luxury 

conglomerate Moët Hennessy Louis Vuitton (LVMH), according to trademark research 

data in the report. 

Gordon Samson, president, IP Group, Clarivate, said, "Organisations faced 

unprecedented uncertainty in the last two years. Luxury brands were no exception. 

Spurred by the changing world, they have evolved the way they operate, from boosting 

their digital presence and embracing e-commerce to revamping the in-store experience 

to an immersive or hybrid experience." 

About 50 per cent of luxury consumption globally is expected to come from young 

consumers by 2025. Generation Z and millennial consumers are less settled in their 

purchasing preferences, more adventurous and digital savvier than the older 

demographic luxury consumer. Brands are turning to digital to engage with these young 

consumers, adopting augmented reality (AR) and virtual reality (VR) technologies to 

bring virtual fashion shows and virtual showrooms to consumers' living rooms. 

Trademarks filed by LVMH mentioning AR/VR in 2019 were more than double compared 

to the previous year, according to the report. Off-White, part of the LVMH family, 
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registered marks for a VR headset, speaking to the brand's appeal to a younger 

demographic. 

Brands are also tapping on the Generation Z and millennial audience's love of computer 

gaming, creating games to entertain and engage. Louis Vuitton launched Louis, a 

computer game aimed at the Generation Z demographic. The report revealed a spike in 

trademark filing activity for Louis Vuitton in the computer games and software category 

between 2018 and 2019, which preceded the launch of Louis. 

The digital era offers new opportunities but also increased risks. Luxury brands, like other 

brands, can fall prey to alleged scammers and profiteers. In fact, the report revealed that 

luxury brand owners are often present in arbitrations and litigation against domain 

names that are acquired for high-risk activities such as deliberately diverting web traffic. 

A growing number of arbitrations involve luxury brands' trademarks being used in their 

entirety in domain names, as profiteers seek to benefit from luxury brands' reputation. 

Samson concluded, "There are green shoots of recovery all over the world including in the 

luxury sector, but this recovery remains fragile. Luxury brands are contending with 

changing times, new audiences and greater expectations. Our brand IP and analytics, first 

unveiled in Top 100 Best Protected Global Brands 2021 offer context and fresh clarity to 

the luxury sector, helping to guide and inform brand owners' strategy and decision 

making in a volatile landscape." 
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