
 

  

 

  

Cotlook A Index - Cents/lb (Change 
from previous day) 

27-08-2021 103.65 (-0.25) 

25-08-2020           71.60 

27-08-2019 69.30 

New York Cotton Futures (Cents/lb) 
As on 01.09.2021 (Change from 

previous day) 

    Oct 2021      94.46 (+0.55) 

    Dec 2021      94.60 (-0.24) 

    Mar 2022      93.84 (+0.64) 

  

  01st  
September 

2021 

Cotton and Yarn Futures 

 ZCE - Daily Data 
(Change from 
previous day) 

MCX (Change from previous day) 
 

Oct 2021 25300 (-470) 

Cotton 17555 (-95) Nov 2021 26300 (-400) 

Yarn 25675 (-550) Dec 2021 25350 (-250) 

Vice President appeals to people to treat Khadi as 'National 

Fabric' 

Covid loan scheme: FM calls for speedy implementation 

GDP grows 20% in Q1, but still below FY20 levels 

April-July FY22: Centre reins in fiscal deficit at 21% of BE 
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India’s macroeconomic fundamentals strong: CEA Subramanian 

Q1 GDP growth to set tone for economic revival in coming quarters, says Niti VC 

India's core sector output grows 9.4% in July on the back of low base 
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‘Satisfactory rainfall’: Maharashtra farmers aim for a bumper harvest as neighbouring states reel under deficit 
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NATIONAL: 

Vice President appeals to people to treat Khadi as 'National Fabric' 

(Source: Press Information Bureau, August 31, 2021) 

The Vice President, Shri M. Venkaiah Naidu today appealed to the citizens to treat khadi 

as 'National Fabric' and promote its use extensively. Shri Naidu called upon celebrities 

from various fields to come forward and promote the use of Khadi in a big way. 

The Vice President was speaking at the launch of 'Khadi India Quiz Contest' organized as 

part of 'Azadi ka Amrit Mahotsav' by the Khadi and Village Industries Commission 

(KVIC). 

Urging everyone to take part in the 'Khadi India Quiz Contest', he said, the contest was an 

interesting way of taking us back to our roots as it recollects the historic moments of our 

freedom struggle and the unparalleled contribution of our great freedom fighters. 

Recalling his visit to Dandi on April 6th this year to attend the concluding ceremony of 

the ceremonial ‘Dandi March’ organised as part of ‘Aazadi ka Amrit Mahotsav’, the Vice 

President said that interacting with the marchers who had participated in the ceremonial 

Dandi March gave him an opportunity to relive the moments of India’s past glory and 

termed it as "a very enriching experience". 

Describing India’s freedom struggle as a saga of bravery, resilience and devout patriotism, 

the Vice President mentioned how the Father of the Nation, Mahatma Gandhi galvanized 

the masses across the length and breadth of the country in the fight against colonial rule. 

Observing that men and women from all sections and all hues participated in the freedom 

struggle, he said “It indeed was an unparalleled phenomenon in the annals of human 

history”. 

Recalling the supreme sacrifice of our freedom fighters, the Vice President mentioned 

that freedom fighters like Matangini Hazra, Bhagat Singh, Pritilata Waddedar, Rajguru, 

Sukhdev and thousands of others, did not think twice before sacrificing their lives to 

realize their common dream of a free nation. He said, "These valorous men and women 

made paramount sacrifices despite knowing that they would not be alive to see their 

dream turn into a reality." 

He said that our freedom struggle was a journey of resilience and hope “which inspires us 

to keep moving no matter how adverse the situation gets”. He said that there was much 

to learn from our freedom fighters, especially the spirit of keeping the interests of our 

motherland ahead of everything else. 
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Shri Naidu expressed his happiness over the phenomenal turnaround of Khadi in the last 

7 years and lauded the government, KVIC and all the stakeholders for accelerating the 

growth. "I am happy to note that KVIC has succeeded in establishing a pan-India reach 

and has connected people with sustainable self-employment activities even in the 

remotest corners of the country," he added. 

The Vice President recalled the historical relevance of Khadi and said it was a binding 

force for the masses during the freedom movement. Shri Naidu mentioned how Mahatma 

Gandhi in the year 1918 started the Khadi movement to generate a source of income for 

the poverty-stricken masses and later turned it into a powerful symbolic tool against 

foreign rule. 

Referring to the environmental benefits of Khadi, the Vice President mentioned that 

Khadi has zero carbon footprint as it does not require electricity or any kind of fuel for its 

manufacturing. He said, "At a time when the world is looking for sustainable alternatives 

in clothing, it should be remembered that Khadi as an eco-friendly and sustainable fabric 

certainly meets the requirement." 

The Vice President called upon educational institutions to explore using Khadi for 

uniforms. He said that it will not only give students an opportunity to experience the many 

benefits of Khadi but will also help them connect with our great freedom fighters and 

freedom movement. "Due to its porous texture, Khadi is eminently suitable for our local 

climatic conditions," he added. He appealed to the youth to make Khadi a fashion 

statement and promote its use among everyone with passion. 

Minister for Micro, Small & Medium Enterprises, Shri Narayan Rane, Minister of State 

for Micro, Small & Medium Enterprises, Shri Bhanu Pratap Singh Verma, Khadi & Village 

Industries Commission, Secretary, Micro, Small & Medium Enterprises, Shri BB Swain 

and others were present during the event. 

Following is the full text of the speech: 

“Dear sisters and brothers , 

I am extremely happy to be launching the 'Khadi India Quiz Contest' a part of 'Azadi ka 

Amrit Mahotsav' organised by Khadi and Village Industries Commission (KVIC). 

Earlier this year, Prime Minister Narendra Modi had flagged off the 75-week long “Azadi 

Ka Amrit Mahotsav” to commemorate 75 years of India’s Independence. In the ongoing 

“Azadi Ka Amrit Mahotsav” festival, we as a country are celebrating the rapid strides our 

great nation has taken in the past 75 years. 

On April 6th this year, I attended the concluding ceremony of the ceremonial ‘Dandi 

March’ organised as part of ‘Aazadi ka Amrit Mahotsav’ at Dandi. On that occasion, I 



     

                                                                                                                                            

 
www.citiindia.org 
 

5 CITI-NEWS LETTER 

interacted with the marchers who had participated in the ceremonial Dandi March and 

got an opportunity to relive the moments of our past glory. It was indeed a very enriching 

experience. 

Dear sisters and brothers, 

Our freedom movement is a saga of bravery, resilience and devout patriotism. The Father 

of the Nation, Mahatma Gandhi galvanized the masses across the length and breadth of 

the nation in the fight against colonial rule. Many other leaders and the nationalist press 

at that time played a stellar role in arousing patriotism and mobilizing the people to rebel 

against an alien rule. Men and women from all sections and all hues participated in the 

freedom struggle. It indeed was an unparalleled phenomenon in the annals of human 

history. 

A common, transcendent emotion of love for the motherland binds us all when we recall 

the glorious chapters of our freedom movement. We must all revisit our magnificent past 

by informing ourselves of the immeasurable sacrifices made by our national icons to free 

the country from the colonial yoke and also by visiting places of historical importance. 

Many a time, freedom fighters had to face inhuman, cruel and harsh treatment at the 

hands of the Britishers. Hundreds of them were exiled to ‘Kaala Pani’ and subjected to 

torture in savage prison conditions. However, the British could neither crush their 

indomitable spirit nor their determination to achieve their ultimate goal of attaining 

freedom to India. 

Freedom fighters like Matangini Hazra, Bhagat Singh, Pritilata Waddedar, Rajguru, 

Sukhdev and thousands of others, did not think twice before sacrificing their lives to 

realize their common dream of a free nation. These valorous men and women made 

paramount sacrifices despite knowing that they would not be alive to see their dream turn 

into a reality. 

Dear sisters and brothers, 

Our freedom struggle was a journey of resilience and hope, which inspires us to keep 

moving no matter how adverse the situation gets. It was also a journey of unmatched 

unity, where people from all corners of our country came together with a singular 

resolve—to make the British quit India. 

There is so much to learn from our freedom fighters, especially the spirit of keeping the 

interests of our motherland ahead of everything else. 

Dear sisters and brothers, 
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During our freedom movement, slogans like 'Vande Mataram’, 'Jai Hind', 'Inquilab 

Zindabad' or objects like 'Charkha', ‘Rakhi’, 'Salt' or 'Khadi' acted as a binding force for 

the masses. 

In 1918, Mahatma Gandhi Ji started the Khadi movement to generate a source of income 

for the poverty-stricken masses living in the rural areas, and from then began the 

wonderful era of Khadi. 

'Khadar' or 'Khadi' as it is popularly called, is a cloth that is hand-spun and hand-woven. 

Gandhiji had foreseen the great potential Khadi had; he believed that Khadi could be a 

powerful, symbolic tool against foreign rule and an effective instrument in the 

reconstruction of society. 

Gandhi Ji once said, and I quote, “I am a salesman of Swaraj. I am a devotee of khadi. It 

is my duty to induce people, by every honest means, to wear khadi.” 

Dear sister and brothers, 

Apart from its prominent role in our freedom struggle, Khadi has many positive aspects 

that make it stand apart from the rest of the fabrics. Due to its porous texture, Khadi is 

eminently suitable for our local climatic conditions. 

At a time when the world is looking for sustainable alternatives in clothing, it should be 

remembered that Khadi as an eco-friendly and sustainable fabric certainly meets the 

requirement. It also has zero carbon footprint as it does not require electricity or any kind 

of fuel for its manufacturing. The water consumption for manufacturing Khadi is 

extremely low when compared to other fabrics produced by mills. 

Adopting Khadi extensively is the need of the hour. I appeal to the people to treat Khadi 

as a ‘National Fabric’ and promote its use extensively. I would also like to call upon 

celebrities in various fields to come forward and promote Khadi in a big way. 

I feel educational institutions must explore using Khadi in school uniforms. This will not 

only give students an opportunity to experience the many benefits of Khadi but will also 

help them connect with our great freedom fighters and freedom movement. 

Dear sisters and brothers, 

I am told that during the last 7 years, Khadi has undergone a phenomenal turnaround. 

The production of Khadi and Village Industries has recorded a growth of 133.36 %, while 

sales have gone up by 188.85%. These are remarkable achievements and I laud the 

government, KVIC and all those involved in accelerating this phenomenal growth.  
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I am happy to note that KVIC has succeeded in establishing a pan-India reach and has 

connected people with sustainable self-employment activities even in the remotest 

corners of the country. 

It gives me immense joy to note that for the past many years, Khadi has emerged as a 

potential employment creator in rural India. The schemes and programs of KVIC have 

emphasized empowering the marginalized sections of society like the potters, Adivasis 

and unemployed youths, among others. A host of programs like Khadi Gramodyog Vikas 

Yojana, Khadi Reforms and Development Programme, Honey Mission, Kumhar 

Sashaktikaran Yojana, Leather Artisans’ Empowerment Program and Prime Minister’s 

Employment Generation program have brought about a sea change in the lives of the 

needy. The multipronged approach to give the Khadi sector a boost will surely ensure a 

bright and prosperous future for it. 

Dear sisters and brothers, 

It is very important to stay connected to our roots and our rich history. 'Khadi India Quiz 

Contest' curated by the Khadi and Village Industries Commission is a very interesting way 

of taking us back to our roots as it recollects the historic moments of our freedom struggle 

and the unparalleled contribution of our great freedom fighters in realizing the dream of 

self-rule for India. This Quiz Contest also seeks to create awareness on Khadi’s multi-

dimensional approach in fostering rural economic growth and realizing Gandhi Ji’s 

dream of “Rural Resurgence” or Gramoday. 

I am told that the questions have been structured to create awareness among the present 

generation not only about the important historic events and the supreme sacrifices of our 

freedom fighters, but also on the instrumental role Khadi played in the Swadeshi 

movement and its contribution to nation-building from the pre-independence era to the 

present day. I think everyone should participate in this quiz contest and learn about our 

glorious past. 

My best wishes to the organizers for the success of this 15-Day long campaign and good 

luck to the participants. I would like to conclude with this bit of advice—participation in 

this competition is important; you do not lose, you either win or you learn. So give your 

best and enjoy the competition. 

Jai Hind!” 

Home 

 

Beginning of online Portal & roll out of Central Sector Schemes is historic: 

Shri PiyushGoyal 
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(Source: Press Information Bureau, August 31, 2021) 

"It’s a new dawn for investment & business development in J&K" said Shri Amit Shah 

Union Home & Cooperation Minister, while launching online Portal for registration under 

the new Central Sector Scheme for Industrial Development of J&K. Shri Amit Shah said 

that investment of more than Rs 50,000 crore is now expected to take place in J&K" 

Speaking on the occasion Union Commerce & Industry, Food & Public Distribution and 

Textiles Minister Shri PiyushGoyal said that the beginning of online Portal & roll out of 

Central Sector Schemes is historic.Shri Goyal said that this mechanism would further 

improve ease of doing business and bring all round transparency. 

Lt. Governor of Jammu & Kashmir, Shri Manoj Sinha, Dr.Jitendra Singh, Union Minister 

of State (I/c) of Science & Technology and Earth Sciences, Minister of State for Home, 

Shri NityanandRai, Ministers of State for Commerce & Industry, Shri Som Prakash and 

Smt. Anupriya Patel and senior officials of the Government of India were also present on 

this occasion. 

This on-line portal has been designed and developed for effective implementation of the 

scheme in transparent manner and with the objective of ease of doing business. The entire 

process under the scheme i.e. applying for registration, submitting claims and their 

processing within the Department, is through the portal deliberately done to avoid human 

interface. 

After the launch, the ever biggest industrial scheme which is expected to bring about 

radical transformation in the existing industrial ecosystem of J&K to compete with other 

leading industrially developed States/ UTs of the country stands opened for registration 

of eligible units under the Scheme. 

The Scheme aims to give fresh thrust to industry and services led development of J&K 

with emphasis on job creation, skill development and sustainable development by 

attracting new investment and nurturing the existing ones. 

The Scheme also supports employment to about 35,000 persons indirectly already 

working in existing units through Working Capital Interest subvention component of the 

scheme. It is expected that the UT of J&K will have an additional investment about 

Rs.12,000 crore in establishment of about 1200 industrial units. 

It is anticipated to generate direct employment opportunity for about 78,000 persons 

along with employment in primary sector including Agriculture, Horticulture, 

Sericulture, Animal Husbandry & dairy, inland fisheries etc. through backward linkage 

including gainful engagement of women at household in craft, handicraft and handlooms. 
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After Historic development of reorganization of Jammu & Kashmir with effect from 

31stOctober, 2019 into the UT of Jammu and Kashmir under the J&K Reorganization Act, 

2019. The Act paved the way for conducive environment for overall development of the 

UT including industrial development with main emphasis on job creation. To supplement 

the efforts for development in the UT, Department for Promotion of Industry & Internal 

Trade (DPIIT), Ministry of Commerce and Industry Government of India notified a 

“Central Sector Scheme for Industrial Development of Jammu & Kashmir” on 

19thFebruary, 2021. 

Total   financial out lay of the scheme is Rs. 28,400 crore and envisages four types of 

incentives namely: 

i.          Capital Investment Incentive; 

  

ii.         Capital Interest Subvention; 

  

iii.        GST Linked Incentive; and 

  

iv.        Working Capital Interest Subvention. 

  

The Scheme is attractive for both MSME (by Capital Incentive component) as well as 

larger units (by a liberal Capital Interest Subvention component).Further, it is simplified 

on the lines of ease of doing business by bringing one major incentive by way of GST 

Linked component that will ensure less compliance burden without compromising on 

transparency. It provides higher quantum of assistance as compared to the earlier 

Industrial Development Schemes in the past; as the ‘GST Linked Incentive component’ 

alone provides for a maximum of 3 times of investment made in P&M in addition to the 

other components of the Scheme. 

 Home 

 

 

Govt constantly engaging with industry to support economic revival: FM 

(Source: Nikunj Ohri, Business Standard, September 01, 2021) 
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Says health care sector, which had to function at its best during peak Covid needs support 

now to ramp up capacities, bring in better technologies and facilities 

The government is constantly engaging with stakeholders across sectors to ensure 

economic revival is adequately supported, Finance Minister Nirmala Sitharaman said on 

Tuesday. 

“Revival of the economy, for various other reasons, requires a certain kind of support,” 

Sitharaman said at the webinar organised to make the healthcare sector aware about the 

government’s loan guarantee scheme. 

She added that the health care sector, which had to function at its best during peak Covid 

times needs support now to ramp up capacities, bring in better technologies, and have 

better facilities. It also needs trained manpower. 

The government is aware that hospitals need additional capacity, better equipment, and 

it is supporting them through the Loan Guarantee Scheme for Covid Affected Sectors 

(LGCAS). Under the scheme, banks will provide credit up to Rs 50,000 crore to hospitals, 

clinics, dispensaries, among others, and the government will give 75 per cent and 50 per 

cent guarantee on such loans for greenfield and brownfield projects, respectively. In 

aspirational districts, guarantee cover for both brownfield and greenfield projects is 75 

per cent. Maximum loan availed under the scheme is Rs 100 crore per project. 

“But to ramp up the capacities in hospitals, and for which we want the banking sector to 

come and stand by, give them the adequate facility with government standing guarantee,” 

Sitharaman said. 

There is need for ramping up capacities at tier II, tier III towns, municipalities, and rural 

areas, which may have the capacity in terms of hospitals. But such hospitals may not have 

the right equipment, and as a result people in that area tend to crowd the hospitals in the 

metropolitan towns. 

So, with the support of Department of Financial Services (DFS), the banks are trying to 

provide support to all non metropolitan areas, and are making sure those places have 

adequate healthcare facilities to face any potential third wave situation, Sitharaman said. 

The DFS will monitor the scheme every week to make sure it is implemented on ground 

at the earliest, she said. 

The representatives from the industry made suggestions to the Finance Minister like 

increasing the guarantee cover from five years to ten years as such investments involve 

high costs and take time to break-even. Rajiv Nath from the Association of Indian Medical 

Device Industry (AIMED) sought consistency in import duties on medical devices. He 

sought an increase in import duties on medical devices from 0-7.5 per cent to 10-15 per 

https://www.business-standard.com/about/who-is-nirmala-sitharaman
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cent to promote domestic manufacturing. "To protect consumers, the government can cap 

the maximum retail price (MRP) over the ex-factory price, and not the price to the 

distributor," he said. 

Home 

 

 

India’s macroeconomic fundamentals strong: CEA Subramanian 

(Source: Economic Times, September 01, 2021) 

US Federal Reserve chairman Jerome Powell indicated at the recent Jackson Hole Policy 

Forum that it may start scaling back the Fed’s $120 billion-per-month bond buying 

programme, rolled out last year in response to the Covid-19 crisis, this year. 

Chief economic advisor KV Subramanian has said the country’s macroeconomic 

fundamentals are strong and the tapering of monetary stimulus by the US Federal Reserve 

should not be a concern. “When macro fundamentals of a country are not very inspiring, 

that’s when the impact (of tapering) is felt much more. Fact that economic fundamentals 

– current account deficit, inflation, forex reserves and all other metrics – are very strong 

and I absolutely do not see it as that much of a concern,” Subramanian told media persons 

on Tuesday. 

He said fundamentals were strong because of the several reform measures undertaken by 

the government. “We have to understand that international investors look at 

macroeconomic fundamentals. Data in terms of macroeconomic fundamentals now vis-

à-vis at the time of global financial crisis are strong,” Subramanian said, adding that the 

country is all set for robust growth on the back of structural reforms, government’s capex 

push and rapid vaccination. 

US Federal Reserve chairman Jerome Powell indicated at the recent Jackson Hole Policy 

Forum that it may start scaling back the Fed’s $120 billion-per-month bond buying 

programme, rolled out last year in response to the Covid-19 crisis, this year. “Whenever 

the tapering happens, India should be in a good position to face it,” said the CEA. The 

CEA said investment-led growth had been enabled through policy push through the 

several reform measures announced over the past year and a half and capex push. 

Home 
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Q1 GDP growth to set tone for economic revival in coming quarters, says Niti 

VC 

(Source: Economic Times, August 31, 2021) 

The gross domestic product (GDP) had contracted by 24.4 per cent in the corresponding 

April-June quarter of 2020-21, according to data released by the National Statistical Office 

(NSO) on Tuesday. 

India's growth rebound in the first quarter of this fiscal will be the foundation of sustained 

expansion in successive quarters, Niti Aayog Vice Chairman Rajiv Kumar said on 

Tuesday, adding that the country's GDP growth estimates may get revised upwards in the 

coming weeks. "Economic growth in the April- June quarter of 2021-22 (Q1) has come in 

at 20.1%, which is at the upper end of all estimates, making the apparent consensus 

redundant. This rebound in Q1 will be the foundation of sustained growth in successive 

quarters," Kumar tweeted. 

"With the Chief Scientist of the @WHO, Ms. Swaminathan, postulating a weakness in 

COVID-19 going forward, we could see GDP growth estimates being revised upwards in 

the coming weeks. The Government's focus on ramping up capital expenditure has set 

desired results," he added. 

The gross domestic product (GDP) had contracted by 24.4 per cent in the corresponding 

April-June quarter of 2020-21, according to data released by the National Statistical 

Office (NSO) on Tuesday. 

The government had imposed a nationwide lockdown at the onset of the COVID-19 

pandemic last year. 

fresh restrictions. However, the economy has still not returned to the pre-COVID level. In 

value terms, the GDP stood at Rs 32,38,020 crore in April-June 2021-22, lower than Rs 

35,66,708 crore in the corresponding period of the 2019-20 financial year. The GDP had 

shrunk to Rs 26,95,421 crore in April-June last year during the nationwide lockdown. The 

Reserve Bank of India (RBI) has lowered the country's growth projection for the current 

financial year to 9.5 per cent from 10.5 per cent estimated earlier, while the World Bank 

has estimated India's GDP growth at 8.3 per cent in 2021. 

Home 

 

India's core sector output grows 9.4% in July on the back of low base 

(Source: Shreya Nandi, Business Standard, September 01, 2021)  

Except crude oil, 7 sectors have shown an uptick YoY 
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India's output of eight core industries grew 9.4 per cent year-on-year (YoY) in July on the 

back of a low base as all sectors, except crude oil, registered an increase in output. 

On a month-on-month basis, output rose 5.4 per cent in July, after growing 1.5 per cent 

in June. 

The data released by the Department for Promotion of Industry and Internal Trade on 

Tuesday revealed that the output of core sectors had registered a 7.6-per cent decline in 

July 2020 due to Covid-19-related restrictions. 

The index grew 1.1 per cent, compared to July 2019, mainly on the back of a sharp jump 

in coal and cement production. Crude oil output, however, is yet to reach pre-pandemic 

levels. 

The eight sectors - coal, steel, cement, fertiliser, electricity, natural gas, refinery products, 

and crude oil - comprise nearly two-fifths of India's total industrial production. 

Production of cement, natural gas, coal, steel, electricity, refinery, and fertiliser witnessed 

a growth of 21.8 per cent, 18.9 per cent, 18.7 per cent, 9.3 per cent, 9 per cent, 6.7 per cent, 

and 0.5 per cent, respectively, in July, compared to last year. Crude oil production 

contracted 3.2 per cent, following the same trend for over a year. 

The production levels of crude oil, natural gas, fertiliser, steel, and electricity saw higher 

levels of production, compared to pre-Covid levels. 
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Sunil Kumar Sinha, principal economist at India Ratings & Research, said the latest data 

depicts that the overall index had lost some ground in May and June on the back of Covid 

2.0, but had crossed the two-year ago production levels in July. 

Sinha further said that the recovery after the second wave has been swifter, compared to 

the first one. “Barring crude oil and petroleum refinery products, all other core segments 

have exceeded the two-year ago production levels. Interestingly, before the second wave, 

the production levels of only three core sectors had surpassed the two-year levels in 

March, which is half of what was observed in July,” he said. 

Given the uncertainty around an impending third wave, it is still early days in calling out 

a meaningful recovery from the latest numbers, he cautioned. 

During April-July, core sector output grew 21.2 per cent, compared to the same period a 

year-ago. The government revised the final growth rate of the index for April to 62.6 per 

cent, from its provisional level of 56.1 per cent. 

“The cumulative index for the period so far in 2021-22 is lower by 2.8 per cent than the 

index for the corresponding period in 2019-20 prior to the onset of the pandemic. This is 

indicative of the fact that even though the economy has been showing signs of 

improvement, it is still far from achieving the pre-pandemic levels of industry activity. 

Natural gas, steel, and cement have witnessed double-digit growth purely on account of a 

base-effect phenomenon,” said CARE Ratings in a note. 

Home 

 

India reports highest quarterly economic growth after pandemic slump: Key 

takeaways 

(Source: Times of India, August 31, 2021) 

Rebounding from the massive slump created by the Covid-19 pandemic, India on Tuesday 

reported its best ever quarterly growth of 20.1 per cent for the first quarter ended June 

30. 

After a historic contraction of 24.4 per cent in same period last year -- when the Centre 

had imposed a stringent nationwide lockdown to curb the spread of the virus -- this was 

the highest growth recorded since India started publishing quarterly results in 1996. 

Highest ever GDP growth 

In value terms, the gross domestic product (GDP) stood at Rs 32.38 lakh crore in April-

June 2021-22, from Rs 26.95 lakh crore in the same quarter last year. 
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Here are the key takeaways:  

* Low base effect  

The jump in quarterly GDP results was helped by a low base effect to a large extent. Low 

base effect indicates the base year or the month with which the current figure is being 

compared. For this month's quarterly GDP, we are comparing it with the growth recorded 

in Q1 of financial year 2020-21. This was the quarter when the economy had witnesses a 

record slump of 24.4 per cent and the GDP figure stood at Rs 26.95 lakh crore as against 

Rs 35.7 lakh crore that was recorded in Q1 of 2019-20. Comparing this quarter's GDP 

figure of Rs 32.38 lakh crore with Rs 26.95 lakh that was reported in same quarter last 

year, the GDP growth comes out to be 20.1 per cent. 

* Better-than-expected performance by manufacturing sector  

The manufacturing sector put up a stellar show with growing at a rate of 49.6 per cent 

during April-June quarter. The sector has shown a significant recovery after the Covid-

induced slump led to contraction of 36 per cent a year ago. Manufacturing activity 

bounced back to three-month high in July on back of rising new orders, growth in exports, 

quantity of purchases and input stocks. The headline figure was up from 48.1 in June to 

55.3 in July. 

PMI manufacturing index at three-month high in July 

The survey also showed that employment in the sector grew for the first time in 16 

months, signalling the return of confidence in the sector battered earlier by the impact of 

the shutdown to prevent the spread of the coronavirus. However, the sector has not yet 

reached its pre-pandemic levels. At Rs 5.43 lakh crore, it is lower than Rs 5.67 lakh crore 

in April-June 2019. * Jump in exports Exports grew 39 per cent compared to the same 

quarter last year, contributing 23.7 per cent of the period's GDP. This indicates strong 

global demand for Indian goods including petroleum products, gems and jewellery. 

India’s monthly exports hit a high of $35.2 billion in July as higher oil prices and 

improved demand for gems and jewellery and textiles helped boost shipments from the 

country. 

Imports also surged on account of higher gold and crude oil shipments into the country. 

The value stood at $46.4 billion in July. Overall, exports were 48 per cent higher than 

July 2020 levels and 34 per cent more than July 2019. * Consistent performance by 

agriculture sector Agriculture, which was the only sector that showed growth amid the 

stringent lockdown in April-June last year, posted an impressive 4.5 per cent growth over 

the previous year. 
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Last year, the sector had expanded by 3.5 per cent. At Rs 4.86 lakh crore, the sector is 

higher than its pre-Covid level of Rs 4.49 lakh crore. 

Agriculture exhibited consistent performance 

* Mild hit to services Service sector growth came at 34.3 per cent during the quarter, 

indicating a milder than expected hit. India's service sector activity remained in red for 

third straight month in July as demand remained muted. According to data released by 

IHS Markit, purchasing managers’ index (PMI) for services was at 45.4 in July compared 

to 41.2 in June. However, with resumption of business activities and expectation of a 

quick recovery in demand, the sector is poised to scale back towards ex 

PMI services index remained in red for three month 

* Macroeconomic fundamentals resilient than global financial crisis of 2008 

Comparing the state of the economy with that of post global financial crisis year of 2008-

09, chief economic advisor 

Krishnamurthy Subramanian the country is all set for robust growth on the back of 

structural reforms, the government's capex 

push and rapid vaccination. 

"India is poised for stronger growth," he said, citing government reforms and the easing 

of inflationary pressures while 

…………………………… 

Home 

 

Covid loan scheme: FM calls for speedy implementation 

(Source: Financial Express, September 01, 2021) 

While nobody wants a third wave, “we can’t just wish it away”, the minister said, stressing 

the need to be on guard and to step up preparations to deal with any situation. 

She called on officials and lenders to sensitise all stakeholders — banks, medical 

fraternity, pharma industry or medical devices players — at the regional level and 

undertake various awareness campaigns. 

Finance minister Nirmala Sitharaman on Tuesday called for expeditious implementation 

of the Rs 50,000-crore loan guarantee scheme for covid-affected sectors. The programme 

was announced in late June, as part of the Rs 6.29-lakh-crore relief package, to bolster 
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healthcare infrastructure in non-metros to prepare for any exigency if a third Covid wave 

hits the country. 

While nobody wants a third wave, “we can’t just wish it away”, the minister said, stressing 

the need to be on guard and to step up preparations to deal with any situation. 

“We need this (scheme) to be done within time. We need this to be done all over the 

country, especially in those parts where we have less medical infrastructure… I think there 

needs to be a lot more information sharing in local areas,” she said in a webinar. 

Sitharaman said she would, through the department of financial services, monitor the 

progress of the scheme on a weekly basis. 

She called on officials and lenders to sensitise all stakeholders — banks, medical 

fraternity, pharma industry or medical devices players — at the regional level and 

undertake various awareness campaigns. 

SBI managing director CS Setty said about 2,800 applications have been received under 

the scheme and the average loan ticket size so far is Rs 1.2 crore. About 40% of the 

sanction and disbursement is to diagnostic centres, he added. 

Under this Loan Guarantee Scheme for Covid-Affected Sectors (LGSCAS), credit of Rs 

50,000 crore will be extended to private hospitals to expand their existing facilities or set 

up new units outside top eight cities. 

Each investor can be granted a maximum of Rs 100- crore loan. The interest rate will be 

capped at 7.95% per annum. The guarantee coverage, available for three years, will be 

limited to 50% for expansion and 75% for new projects. However, the coverage will be 

75% for both greenfield and brownfield projects in the 125 “aspirational districts” notified 

by the government. 

Home 

 

GDP grows 20% in Q1, but still below FY20 levels 

(Source: Financial Express, September 01, 2021) 

Manufacturing, construction, electricity and mining grew fast enough in the June quarter 

to offset the steep declines in the year-ago quarter, while key services sectors could not 

even completely reverse the decline. Private consumption, the biggest constituent of the 

economy remained 12% below the pre-pandemic level. 

India’s gross domestic product (GDP) grew 20.1% in the June quarter from a year before, 

giving the illusion of a sharp economic recovery, but it was largely driven by a deeply-

contracted (-24.4%) base. In absolute term, real GDP still trailed the pre-pandemic (June 

https://www.financialexpress.com/market/stock-market/state-bank-of-india-stock-price/
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quarter in FY20) level by 9.2%, as the resurgence of Covid-19 infections hobbled the 

economy’s gradual return to normalcy, of which there was some evidence in the March 

quarter. 

Manufacturing, construction, electricity and mining grew fast enough in the June quarter 

to offset the steep declines in the year-ago quarter, while key services sectors could not 

even completely reverse the decline. Private consumption, the biggest constituent of the 

economy remained 12% below the pre-pandemic level. 

Fixed investment, on which the government would make bets on, rose by a sharp 55.3% 

in Q1FY22 to raise its share in GDP by over 7 percentage points to 31.6%. The absolute 

size of fixed investment was, however, still below the FY20 level. 

Front-loading of capital expenditure by the Centre, states and CPSEs contributed to the 

jump in fixed investment, rather than the private investments that have been in the 

doldrums for quite long. Data gathered by FE of 15 major states showed that their 

combined capex in April-June was up 135% on year; the Centre’s budgetary capital 

expenditure also grew by 26.3% on year in the quarter. 

Private consumption grew just 19.3% in June quarter on a very low base (-26.2%), 

reflecting the damage caused by income losses in the wake of the second wave and the 

shattered consumer sentiments. Once the conducive base effect wanes substantially in the 

current quarter, the resilience of the two principal pillars of the economy – consumption 

and investment – will be severely tested. 

Government consumption, the usual saviour in times of crisis, was sluggish during the 

quarter – it declined by 4.8% on a strong base (12.7%) — as the Centre and many states 

reined in revenue spending. 

Commenting on the GDP data, chief economic adviser Krishnamurthy V Subramanian 

said it “reaffirms the government’s prediction of an imminent V-shaped recovery”. 

“Industry witnessed a sharp rebound, followed by services, while agriculture exhibited 

consistent performance. Going forward, the country is poised for stronger growth, thanks 

to a raft of factors already initiated. These include structural reforms enabling efficiency 

and productivity, capex push, financial sector clean-up and vaccination drive,” he said. 

Given the surge in indirect tax mop-up and limited subsidy payout, growth in real GDP 

remained substantially higher than the 18.8% expansion in gross value added (GVA) in 

the first quarter. Indirect tax collection jumped 85% on year in the June quarter against 

the annual target of a mere 3% rise. 

Supply-chain woes and domestic demand compression in the wake of income losses 

reverberated through the economy, though economic rebound in advanced economies 

boosted India’s merchandise exports. The share of exports in GDP, in real term, rose to 
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23.7% in Q1FY22 from 20.5% a year before. However, with the rise in imports, the 

damaging impact of net exports was higher in the first quarter than a year earlier. 

With the ebbing of the second Covid wave, manufacturing activities have gathered pace 

in the current quarter but the dominant services sector is still in the contraction zone. 

While the resilience of the agriculture sector is expected to aid rural demand, urban 

consumption requires sustained growth in manufacturing and at least non-contact 

intensive services. Also, the release of pent-up demand in the aftermath of the second 

wave has to acquire a durable character with an accelerated pace of vaccination. 

Both the IMF and RBI have projected India’s real GDP growth to recover to 9.5% in FY22 

(even with this rate of growth, the country’s real GDP at the end of 2021 would exceed the 

level in 2019 by just 1.5%). 

While some of the high frequency indicators since July also signal a recovery, another 

positive is robust tax revenues could ease the fiscal situation, allowing the government to 

make meaningful interventions as the economy struggles to gather pace. 

Nominal GDP grew 31.7% in the first quarter from a year before to `51.23 lakh crore and, 

unlike real GDP, remained 2.4% higher than in the same period in FY20. 

The farm and allied sector remained largely insulated from the Covid shocks and grew as 

much as 4.5% in Q1FY22, against 3.5% a year before. Despite patchy rainfall in August, 

good distribution in key areasa has buoyed the kharif crop prospects. 

Aditi Nayar, chief economist at Icra, said while the base effect has concealed the impact 

of the second Covid wave, “the sharp year-on-year expansion in Q1FY22 is analytically 

misleading, with a sequential slowdown of 16.9% over Q4FY21 and a shortfall of 9.2% 

relative to the pre-Covid level of Q1FY20”. 

Upasna Bhardwaj, senior economist at Kotak Mahindra Bank, said: “Economic activity 

has been reviving since July and has picked up momentum. As vaccination pace picks up 

we expect the momentum to pickup further, although we remain wary on the evolution of 

delta variant cases.” 

Home 

 

April-July FY22: Centre reins in fiscal deficit at 21% of BE 

(Source: Financial Express, September 01, 2021) 

Despite the announcement of the relief package in June, the fiscal cost of which is estimated 

at around Rs 1.5 lakh crore, the deficit target of 6.8% of GDP for FY22 would be met, given 

https://www.financialexpress.com/tag/rbi/
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the possibility of revenue receipts exceeding the budget estimate and expenditure 

rationalisation, finance secretary TV Somanathan had told FE recently. 

The Centre’s net tax receipts rose 2.6 times on-year to Rs 5.29 lakh crore or 32.2% of 

FY22BE compared with a mere 12.4% of the corresponding target reported in the year ago 

period. 

The Centre’s fiscal deficit in the first four months of this fiscal came in at only 21.3% of 

the full-year budget estimate (BE), the lowest in 11 years, thanks to curbs on expenditure 

and a rise in tax and non-tax revenue collection. The fiscal deficit was 103.1% of the 

corresponding annual target in the April-July period of FY21. 

Despite the announcement of the relief package in June, the fiscal cost of which is 

estimated at around Rs 1.5 lakh crore, the deficit target of 6.8% of GDP for FY22 would 

be met, given the possibility of revenue receipts exceeding the budget estimate and 

expenditure rationalisation, finance secretary TV Somanathan had told FE recently. 

Most departments were asked to contain spending in July-September at 20% of the BE 

against norm of 25%. The data released by the Controller General of Accounts on Tuesday 

put the Centre’s fiscal deficit for April-July FY22 at Rs 3.21 lakh crore against the BE for 

2021-22 of Rs 15.07 lakh crore. 

The Centre’s non-tax receipts surged 4.7 times to Rs 1.39 lakh crore in April-July of FY22 

thanks to the Reserve Bank of India’ surplus transfer of Rs 99,122 crore (for the last nine 

months of FY21), which was almost double the level government budgeted for. Non-tax 

receipts in the first four months of FY22 were 57.6% of the FY22BE compared with just 

6.4% of the corresponding target achieved in the year ago pandemic-hit period a year ago. 

The Centre’s net tax receipts rose 2.6 times on-year to Rs 5.29 lakh crore or 32.2% of 

FY22BE compared with a mere 12.4% of the corresponding target reported in the year ago 

period. 

The Centre’s capital expenditure in April-July of FY22 stood at Rs 1.28 lakh crore or 

23.2% of the target as against 27.1% of the relevant target achieved in the year ago period. 

Capital expenditure has slowed down during the first four months as it grew by 15% 

against the required rate of 30% to achieve the full year target of Rs 5.54 lakh crore in 

FY22. Capex declined 39% on year to Rs 16,932 crore in July 2021. 
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Total expenditure in the first four 

months of the current financial year 

stood at Rs 10.04 lakh crore or 

28.8% of the full year target 

compared with 34.7% of the target, 

achieved in the year ago period. 

Gross tax revenue grew 83% on-year 

in April-July, aided by corporation 

tax (y-o-y up 171.5%), custom 

(144%), central GST (78%) and 

income tax (77%). 

While net tax revenue growth of 161% in April-July of FY22 was boosted by low base of 

FY21, the collections were even higher by 56% compared with the pre-pandemic April-

July of FY20. 

“This is possible due to —growth in FY22 turning positive compared to negative growth 

in FY21 and higher inflation (April-July 2021 WPI growth: 11.8%, April-July 2020 WPI 

growth: -1.8%). Tax collections in FY22 has been benefitted by sharp real GDP growth 

(mainly due to low base of last year) and inflation tax,” said India Ratings chief economist 

DK Pant. 

Home 

 

‘Satisfactory rainfall’: Maharashtra farmers aim for a bumper harvest as 

neighbouring states reel under deficit 

(Source: Partha Sarathi Biswas, Indian Express, August 31, 2021)  

Soybean farmers are especially confident of a bumper crop with the state reporting an all-

time high of sowing on 45-lakh hectare of land. 

Unlike his counterparts in a few other states, which are reeling under rainfall deficit, 

Ganesh Nanote is not unduly worried about his crop. This farmer from the village of 

Nimbhara in Barshitakli taluka of Akola district of Maharashtra grows cotton on 10 acres 

and soybean over 25 acres of land. “There have been dry spells, but the rains have been 

more or less satisfactory. With the monsoon reviving in the last few days, I am confident 

of a bumper production this year,” said Nanote who also grows banana, urad and tur over 

the rest of his holding. 
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Nanote is the not the only one. With most districts of the state, with the exception of 

Nandurbar, Jalgaon, Amravati, Bhandara, Gadchiroli and Gondiya, receiving either 

normal or excess rainfall, farmers in Maharashtra are hopeful of a decent kharif harvest. 

Soybean farmers are especially confident of a bumper crop with the state reporting an all-

time high of sowing on 45-lakh hectare of land. 

Yuvraj Patil, a farmer from the village of Shelgaon in Adhrapur taluka of Nanded district, 

has taken 15 acres of land for soybean farming. He said he is satisfied with his crop 

condition, thanks to the more or less regular rains his fields have seen. 

This is in contrast with what Nanote has heard about moisture-stress affecting cotton and 

pulses crop in neighbouring states of Gujarat and Madhya Pradesh. 

Despite an on-time arrival, the progress of monsoon has been anything but encouraging 

this year. Long, dry spells have left farmers worried, and in many parts of the country, 

rainfall deficit has brought farmers on the verge of losing their crop. Rains had all but 

disappeared from late June while July reported a 10 per cent total dip in rainfall. 

Already, farmers in Rajasthan have written off their moong crop, with the state reporting 

a 30 per cent dip in production. Rains have been more or less absent from the desert state 

— which is the largest moong producer in the country. 

As on August 30, the country has received 637.2 mm of rainfall as against the 703.7 mm 

it is supposed to receive — a 9 per cent deficiency. 

In contrast, Maharashtra has received 822.8 mm of rainfall as against the normal of 816.2 

mm – an excess of 1 per cent. Week-by-week rainfall activity report shows that overall the 

state has received adequate to excess rainfall; only Vidarbha and Madhya Maharashtra 

have seen continuous dry weeks. 

The Indian Meteorological Department (IMD) has predicted revival of rainfall in the next 

few weeks, which would be beneficial for the crops. 

“Now, everything depends on the next few months — if the rainfall continues to be good 

we will see a bumper harvest,” said Patil. 

Home 

 

 

 

Tamil Nadu announces parks for future mobility, apparels 
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(Source: The Hindu, September 01, 2021) 

Another SIPCOT park also in pipeline 

An integrated apparel park in Virudhunagar district at a cost of ₹400 crore, a future 

mobility park in Krishnagiri district at a cost of ₹300 crore and a SIPCOT………… 

Home 

 

BGMEA again urges India to expedite, facilitate trade at land ports 

(Source: Fibre2 Fashion, August 31, 2021) 

The Bangladesh Garment Manufacturers and Exporters Association (BGMEA) recently 

again called on Indian high commissioner in Dhaka Vikram K Doraiswami to expedite 

and facilitate trade through land ports, including Benapole, to reduce time and cost. It 

body urged easing travel procedures, including visa, and resuming flights, especially for 

businessmen from the country. 

BGMEA president Faruque Hassan made the request during a meeting with Doraiswami 

at the association’s office in Dhaka. Both sides discussed existing issues in export-import, 

especially in the readymade garments and textile industry, and possible ways to address 

them, according to a BGMEA statement. 

They also discussed potential areas of further collaboration between Bangladesh and 

India to derive mutual trade benefits. BGMEA leaders also sought the cooperation of the 

Indian high commissioner in exchanging knowledge and expertise in the apparel and 

textile industry. 

Earlier this month, Hassan wrote a letter Doraiswami requesting New Delhi to expedite 

and facilitate export-import through the Bangaon-Benapole land port. 

Home 

 

Centre strengthening import monitoring system to strategise on lowering 

inflows 

(Source: Amiti Sen, The Hindu Businessline, August 31, 2021) 

Commerce Department to coordinate with other line Ministries/Departments on 

checking import surges, import substitution 
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In line with the Centre’s policy to check non-essential imports, the Commerce Ministry is 

strengthening its import monitoring system to……………. 

Home 

 

What’s missing in India’s growth strategy? 

(Source: Nirvikar Singh, Financial Express, September 01, 2021) 

The policy solution for India is not just passive opening up by lowering trade barriers; we 

also have to confidently integrate into the global economy 

India is at a crossroads in its path to economic success. Of course, this is a statement that 

seems appropriate every few years, but perhaps there is a more fundamental choice now 

than any that has been faced since the late 1980s. That period saw an economic crisis that 

involved external pressures and domestic political flux. Together, they led to the 

beginning of the period of ‘reform’, which continues in its own way. Great progress has 

occurred, but nowhere near the examples that made up the ‘East Asian Miracle’, and India 

is not even close to the income levels where a ‘middle-income trap’ is supposed to hold 

countries back. 

In my last column, I pointed to work by Sajid Chinoy and Toshi Jain, which shows that 

total factor productivity growth (TFPG) has slowed, a sign of lack of enough innovation. 

TFPG is related to tangible characteristics of the economy: public investment, openness 

to trade and effective financial intermediation. Fixing financial intermediation is urgent, 

and requires a big push in cleaning up existing messes, plus enabling new technologies 

and platforms to develop and be deployed quickly. Public investment is a no-brainer: it 

has many champions, and just needs an urgent financial restructuring—selling 

unproductive state-owned assets to finance it. Trade openness is less well understood, or 

even accepted, because it is not as simple as it used to be, and has to be part of a much 

broader package of openness. 

Economists’ arguments for trade openness used to be based on classical theories of 

comparative advantage and static gains from trade. On this basis, one can easily argue for 

countries like India to produce and export labour-intensive products such as leather 

goods and garments. Considerations of growth and innovation complicate matters, in 

terms of the theoretical case for trade openness. An enormous practical complication is 

the rise of global value chains (GVCs) or global production networks (GPNs)—the first 

term emphasises the outcomes (value addition) and the second the mechanisms 

(essentially, complex supply chains). 
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On top of this, there are the benefits of spillovers when a country is integrated into 

GVCs/GPNs. Swati Mehta, whose work on India’s innovation system I mentioned in my 

last column, in newer research, has shown the value of GVCs for innovation, through 

backward linkages. The rise of India’s auto components industry is an example of such 

linkages. In East Asia, South Korea benefited from Japan and China from Taiwan 

(indirectly) in similar ways. 

This model of trade openness also requires openness to foreign investment, especially in 

the form of FDI by multinationals that dominate GPNs. India is making progress in 

recognising and encouraging this avenue for integration and growth, though perhaps not 

enough. And it is failing in recognising the importance of openness to people and ideas. 

In 18th century Europe, pure mathematicians exchanged ideas across borders, and moved 

among patrons in different nations. Their discoveries and conceptual tools helped pave 

the way for modern applied science—physics, chemistry and engineering. Inventors also 

sought support wherever they could find it. By contrast, 14th century China, then the 

world’s technology leader, closed itself off to the outside, including the world of new ideas 

and innovation. 

India is a more recent example of this kind of disastrous closing off. In his book, ‘Locked 

in Place’, sociologist Vivek Chibber argued that “insufficient state capacity (for rapid 

industrialisation) stemmed mainly from Indian industrialists’ massive campaign, in the 

years after Independence, against a strong developmental state.” In independent India’s 

75th year, a repeat of this process, abetted by an ideology of ‘self-reliance’ and cultural 

nationalism, is a real danger. This is why India is at a major crossroads. 

As noted, the policy solution for India is not just passive opening up, by lowering trade 

barriers, though that is necessary too. Indian policymakers have to embrace a confident 

approach to integration into the global economy, including the GPNs and multinationals 

that govern them. Infrastructure and education are vital parts of this mix, as is making 

sure that the masses have decent food and shelter. Inclusive growth is sustainable growth, 

as many large companies will recognise, if they are nudged towards that conclusion. 

As India emerges from the pandemic, with its demographic dividend still available to be 

cashed in, and with MNCs and their host governments looking for strategic 

reconfigurations of GVCs to provide resilience in the face of pandemics and the rise of 

China, India’s government cannot afford to take the wrong path. 

The author is professor of Economics, University of California, Santa Cruz 

Home 
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Clothes made of “muscle” fibres: This is what the future of sustainable 

clothing looks like 

(Source: Times Now News, August 31, 2021) 

• Researchers have developed synthetic muscle protein fibers that 

could be used for clothing and even for protective gear. 

• These "muscle" fibres have been cultivated in lab using microbes, 

without harming a single animal. 

• The fibers can endure more energy before breaking than cotton, silk, 

nylon, or even Kevlar. 

 

Ever thought of wearing clothes made of "muscle fibres"? Worry not, these "muscles" are 

created in the lab without harming a single animal. 

Muscles. They are the tissues in our bodies that help us move our parts. And if the findings 

of new research, published in the journal Nature Communications, are to go by, the 

muscle fibres will make your clothing. And before that grosses you out, allow us to tell you 

that this muscle could be produced without harming a single animal. 

Researchers at the McKelvey School of Engineering at Washington University in 

Missouri, have developed a synthetic chemistry approach to polymerize proteins inside of 

engineered microbes. This enables the microbes to produce the high molecular weight 

muscle protein, called titin, which is then spun into fibres. Simply put, the muscle fibres 

(called titin) would be created in the laboratories using microbes. Incidentally, titin is one 

of the three major protein components of muscle tissue and is the largest known type of 

protein prevalent in nature. 

Scientists found that the muscle fibres created this way could endure more energy before 

breaking. More than cotton, silk, nylon, or even Kevlar. And it is quite sustainable too. 

Cultivating cotton is water-intensive, and the manufacturing and processing of nylon is 

energy-intensive causing the emission of greenhouse gases like nitrous oxide, and 

accelerating global warming. Let us not even get into the making of silk. Not only is it 

cruel (to the silkworms), according to the Higg Materials Sustainability Index (MSI),  silk 

by far has the worst impact on the environment as compared to any other textile. Win-

win, we’d like to say. 

Now coming to the cost aspect of muscle fibres. Obviously, since it is produced low-scale 

in a lab, it is bound to be more expensive. However, "its production can be cheap and 

http://msi.higg.org/page/msi-home


     

                                                                                                                                            

 
www.citiindia.org 
 

27 CITI-NEWS LETTER 

scalable," says Prof Fuzhong Zhang from the Department of Energy, Environmental & 

Chemical Engineering, McKelvey School of Engineering, who led the research. 

Muscle fibres, he explains, have interested scientists for long, who have been trying to 

design materials with similar properties to muscles. "We wondered, 'Why don't we just 

directly make synthetic muscles?'" he said. "But we're not going to harvest them from 

animals, we'll use microbes to do it," he says. 

Why has it intrigued the researchers? Precisely because of the reasons we spelt above. 

Durable, sustainable and can be produced cheap. Who wouldn’t be intrigued? 

Since it is nearly identical to the proteins found in muscle tissue, this synthetic material 

is presumably biocompatible. Meaning that it is not harmful or toxic to living tissue. This 

opens a wide range of possibilities for it being a great material for sutures, tissue 

engineering, and so on. 

So while we are looking at the possibility in the near future of creating sutures, shoelaces 

and even belts with the material, the day may not be too far off when we would be donning 

coats and shirts or protective armour, made of muscle fibres created in the lab. 

Home 

Output recovery, inflation differ significantly across manufacturing sectors: 

Ind-Ra 

(Source: Business Today, August 31, 2021)  

Apart from that basic cost of raw material, intermediate goods, wage costs etc push the 

prices and inflation of manufactured products 

Global commodity prices are impacting different manufacturing sectors differently, states 

India Ratings and Research (Ind-Ra) in an analysis. The report says that on one end there 

are basic metals that have seen high output and high inflation, while on the other there 

are sectors such as beverages, apparel, leather, printing and reproduction of recorded 

media that have witnessed low output and low inflation, as compared to the pre-COVID-

19 level. 

Moreover, sectors such as textiles, wood products, paper, other non-metallic minerals, 

machinery, motor vehicles fall in between with medium output recovery and low inflation. 

Then there’s food products, other transport equipment and other manufacturing that saw 

a medium output but high inflation. 

Ind-Ra says that high fuel inflation has raised the input costs across all sectors. Apart 

from the basic cost of raw materials, intermediate goods, wage costs etc push the prices 

and inflation of manufactured products. According to RBI’s latest Industrial Outlook 
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Survey (April-June 2021), manufacturers are passing on the input costs and salary outgo 

to output prices. They are expected to continue with this till demand normalises. 

“Ind-Ra believes that the low recovery of output in labour-intensive sectors such as 

wearing apparel, leather and related products and textiles means a significant setback to 

employment. Since this is happening against the backdrop of already reduced labour 

participation and low female labour participation in the workforce, it could pose a serious 

policy challenge besides impacting the demand for items of mass consumption,” the 

report said. 

Manufactured food products are also showing high inflation, despite medium output 

recovery. While food articles in primary articles showed average inflation of 3.4 per cent 

in March 2020-June 2021, manufacturing food products showed average inflation of 7.2 

per cent. 

“Prices of a large number of items as diverse as minerals, edible oil, crude oil, coal, 

fertilisers, plastic, basic metals, electrical/electronic items, auto and auto components etc. 

are linked to global commodity prices and they collectively account for about 44 per cent 

weight in the Wholesale Price Index,” the report said. 

Wholesale inflation increased to 13.1 per cent in May 2021 from 2.5 per cent in January 

2021 before easing to 11.2 per cent in July 2021. 

Home 

 

Future of fashion: From Indian heritage to digital outlook 

(Source:  Archana Surana, Financial Express, August 31, 2021) 

As we know India is the land of mixed culture and has roots in craft design philosophy 

which can be observed in its tradition. India has embraced sustainability from the very 

beginning and is still practicing. 

Fashion has become a buzz word over the years along with sustainable craft practices. As 

we know India is the land of mixed culture and has roots in craft design philosophy which 

can be observed in its tradition. India has embraced sustainability from the very 

beginning and is still practicing. Our Indian Heritage has been the source of inspiration 

for the generations in the past and future. We have observed that many renowned fashion 

designers have taken insight from our heritage and given fashionable clothing to the 

world. Which has changed society’s perception. 

Evolution is what? – open your wardrobe and look beyond the clothes you are regularly 

wearing these days. You will find many clothes which you have just stopped looking at 
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because of evolution in fashion. You may have observed that how much ever the fashion 

changes you will require an Indian outfit for every occasion which is a part of Indian 

Culture. And that’s where heritage plays an important role. Although being in the fashion 

world you need to evolve clothing keeping the essence of tradition alive. Looking at the 

present need of time and technological advancement to build a digital design future, we 

need to cater to the necessities of individuals by keeping the story of our heritage alive. 

Sustainable Fashion and Impact of Technology 

Sustainable fashion is often synonymous with great design, development, production, and 

use of textiles, emphasizing interconnectedness. If I simply illustrate, it creates a valuable 

product for not only the consumer but for the planet. Painting the full picture of 

sustainable fashion requires taking a hard look at the various socio-economic factors 

attributing to its rise. As the 21st century unraveled, technological innovations have 

informed design-led strategies to enhance traceability, shorten the supply chain and 

completely changed the picture of past fashion. 

The way fashion has evolved as an industry all over the world can be attributed to the 

industrial revolution in the nineteenth century; before the world wars, women never 

thought they would wear trousers. For men too, trends changed from the completely 

formal wear to casual. Therefore, living standards and geographical locations also affect 

the trends at a particular place for a period. 

Observing the changing fashion for so many years, I feel that heritage gives the whole 

designing industry a new dimension. From Kalamkari to Pashmina, it is our heritage that 

inspires many innovations. 

Being experienced in the design industry, I can say, there is a lot to explore in our culture. 

India has many craft stories woven in the fabric of its tradition and a lot to share to the 

world. 

Fashion designers creatively think, and try to bring change. Be it Paul Poiret, Edith Head, 

Andrew Lever, or Indian designers who are representing craft heritage on a global stage. 

This needs to translate into the retail industry, not merely as a visual inspiration, but as a 

process. 

In my last 23 years in this industry, I have never seen such rapid changes in the traditional 

systems as the present. The way of shopping has also shifted from offline to online. By the 

time the latest fashion clothing reaches the nearby stores, everyone has already ordered 

it from online retailers. 

Nevertheless, the blend of fashion with proficiency, that we must adapt to; to have 

heritage meet technology and go on hand in hand. While AI is the biggest threat to our 
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traditional fashion and it can never give the kind of output traditional artisans can give, 

we must remember that it is here to stay and we must accept and adapt AI to serve. 

Blending technology and preserving heritage 

As discussed, not overusing the AI for things that need the personal touch and taking 

inspiration from our heritage has to be the way. And in future also the best designs will 

be from the blend of technology and heritage. 

The role of design colleges and institutes is very crucial in preserving heritage fashion. At 

modern institutes, traditional designing and heritage fashion is emphasized. Workshops 

and even the curriculum includes them. Another way of making people love heritage 

fashion is innovating it without losing the originality and ethnicity of the design; using 

advanced technology. 

Social Responsibility 

Fashion has its own definition for all, and everyone is free to choose one’s style. That goes 

for every section of society. The sustainable development of the practices must be looked 

at. Over the years, the industry has understood its social responsibility and has been 

continuously evolving and we must prepare the youth to be the reason for the change. 

Along with the curriculum, there is a large space for exploration and ideation in the form 

of relevant tasks.. Creativity is not something you can learn, but here you will learn to 

maintain it, enhance it and apply it for doing great work. 

(The author is Founder and Director, ARCH college of Design & Business, Jaipur, 

Rajasthan. @ archedu.org.  

Home 

Plan your exports knowing India’s trading partners 

(Source: DNA India, August 31, 2021) 

The value of exports from India to other countries has seen an upward trend, and there is 

a lot of scope for new sellers in the export industry. 

India is a South Asian nation with the largest market on the continent. Being a country 

with a massive population and abundance of resources, it is one of the emerging markets 

in the export industry. The value of exports from India to other countries has seen an 

upward trend, and there is a lot of scope for new sellers in the export industry. 

Unlike earlier, India now exports to so many countries without any barriers. The presence 

of large eCommerce platforms like Amazon in almost every nation has allowed easy trade. 
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India has also seen improvements in many sectors due to the international selling 

decisions of various exporters. 

The Indian businesses have always delineated an impressive record of bringing profits to 

the country via exports. From textiles to pharmaceuticals and from minerals to fuels, 

the export from India to other countries has become a significant part of the 

economy’s growth. Following are the top trade partners of India that you must know if 

you want to begin exporting. 

Relations with the UAE 

The middle east countries and India have shared trade links for many centuries now. After 

the dominance of traditional items for trade, including dates, pearls, etc., the countries 

now trade in crude oil. Major exports from India to other countries in the UAE include 

petroleum products, precious stones, gems, metals, jewelry, food items, textiles, 

machinery, engineering products, and chemicals. The products involved in the bilateral 

trade are much diversified, and the deepening bonds of import and export have given 

India a pool of opportunities. UAE was the third largest export destination for India for 

the year 2019-20. The investments have also increased year after year, making India a 

stronger economy than before. Both the foreign direct and portfolio investments have 

improved job creation and hence helped the youth utilize their energy and skills to make 

India self-sufficient. 

Relations with the USA 

The United States of America and India have so much in common. The commitment to 

democratic principles, freedom, equality, and the rule of law, are very similar in both 

nations. It makes a tipping point of trade between the two countries. Intending to promote 

global security, economic prosperity, and stability, India had entered into trade relations 

with the USA. Since then, there is only an upward movement in investment and 

connectivity in both nations. The export of products from India to other countries of the 

USA has boosted the individual businesses and the country-wide growth. India and the 

USA cooperate much closely on the international front. The bilateral trade between the 

two economies stood at 88.75 billion dollars in the financial year 2019-20. The USA is a 

developed nation and has so many opportunities for growth and development for India. 

 Relations with the EU 

The European Union is a transparent, robust, and non-discriminatory business 

environment for sellers from India. The EU offers Indian exporters to tap the locked 

potential of bilateral trade between the countries. The trade statistics show that the 

European Union is the second-largest destination for exports, with 14% of the total 

outward sale from India. Both goods and services are highly in demand in the countries 
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of Europe. The sale of goods took a 72% hike in the last decade, and the services exchanged 

between the two borders were 32.7 billion euros. Europe is a free trade market, and India 

has been a partner since 2007. The people living in Europe are open to new product 

launches from India and have become loyal buyers. This has given Indian sellers an 

excellent opportunity to export from India to other countries and flourish in the 

competition. 

India has maintained cordial relationships with its fellow countries ever since the 

inauguration of the LPG policy. The buying and selling of goods and services across 

borders have given countries an open platform to thrive and move ahead in the 

competition. And unlike earlier, with the advent of eCommerce platforms like Amazon, 

trading has become easier and more profitable. 

It offers a larger magnitude of trade and commerce from one country to another, 

establishing robust international relations. All big and small enterprises stand at the same 

front and have equal opportunities to start their exports from India to other countries in 

the world. 

The global selling program enables sellers to open an account and freely sell to various 

countries from the comfort of their homes. Governments have become heavily reliant on 

imports and exports as a means of development. Each nation has a distinct set of 

resources and skills scattered across different states. 

They fulfill their deficit by buying from other countries and distribute their surplus by 

selling to other countries. This helps the government keep a check on the country’s 

balance of payments. And international trade is inevitable, so now is always the right time 

if you want to invest in exports. 

Home 

 

Let workers port to the NPS as well 

(Source: Economic Times, August 31, 2021) 

When more subscribers join, the pool of funds with the NPS will increase, giving fund 

managers greater flexibility to diversify deployment across asset classe 

The government’s move to allow portability of social security benefits across formal and 

informal sectors is a good idea. It will enable the Employees’ Provident Fund Organisation 

(EPFO) to track and manage savings of account holders who shift from the formal to the 

informal sector. Now, every worker contributing to the EPF is assigned a Universal 

Account Number (UAN), and every time she switches her job, the EPFO allots a new 

member identification number that is linked to the UAN. That the proposed portability 
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plan will benefit over 400 million workers is welcome. However, a better system is the 

seamless portability combined with superior returns offered by the National Pension 

System (NPS) that manages pensions of civil servants who joined on or after 2004, and 

of people who voluntarily save in the NPS. 

Portability is automatic for every NPS subscriber, regardless of where she is employed. It 

also has the institutional framework to generate superior returns unlike the EPFO that 

has a poor record of fund management. So, it would make sense for workers to be given 

the choice to migrate to the NPS, as proposed in the 2015-16 budget: when they move 

from organised sector work to gig work or other informal sector jobs, to begin with. The 

EPFO’s ultraconservative investment pattern has failed to garner returns on workers’ 

savings on par with the NPS. 

When more subscribers join, the pool of funds with the NPS will increase, giving fund 

managers greater flexibility to diversify deployment across asset classes. Sensibly, the 

pension regulator has increased the entry age for the NPS to 70 years from 65 years, and 

they can continue till 75 years. Of course, social security for the indigent would have to be 

Statefunded, regardless of pension systems. 

Home 

 

Spend, government, borrow and spend 

(Source: Economic Times, August 31, 2021) 

So long as growth triggered by government borrowing is higher than the interest rate, 

things are just fine. 

After having dipped 24.4% in the first quarter of 2020-21, GDP in the first quarter of the 

current fiscal has grown just 20.1%. As compared to the Q1 GDP of the pre-pandemic 

2019-20, the first quarter output this year is 9.4% smaller. This is the handiwork of the 

second wave of the pandemic that hobbled economic activity in many parts of the country, 

apart from taking a terrible toll of life. This makes it tougher for GDP growth in the 

remaining three quarters of the financial year to be sufficiently robust for the economy to 

have reached its size before the pandemic struck. There is plenty of scope for fiscal action. 

Home 
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Donear acquires Mayur Fabrics, PV Suiting Global distribution network 

from RSWM 

(Source: Money Control, August 31, 2021) 

This acquisition, which is the third by the group in the last three years, will help Donear in 

scaling up the Mayur brand exponentially by focusing on the group's inherent strength of 

manufacturing and distribution of premium quality branded fabrics, said a release. 

Donear Group on Tuesday announced the acquisition of Mayur Fabrics and PV Suiting 

Global distribution network from RSWM, in a move to solidify its comprehensive product 

basket and global augmented geographical footprint. The textile firm, however, did not 

disclose the terms of the transaction. 

This acquisition, which is the third by the group in the last three years, will help Donear 

in scaling up the Mayur brand exponentially by focusing on the group's inherent strength 

of manufacturing and distribution of premium quality branded fabrics, said a release. 

Besides, the brand's strong presence in the institutional and uniform supplies will 

complement Donear Group's agile manufacturing facilities and robust distribution 

network, the release said. 

Moreover, PV Suiting distribution network from RSWM's presence in overseas markets 

will help expand the proportionate market share of Donear as a group, it said. PV Suiting 

distribution network from RSWM has achieved long strides in the UK and Middle East 

which will serve as catalysts for the group to have a strong foothold in these regions, it 

added. 

We are delighted to announce the acquisition of Mayur Fabrics and PV Suiting 

distribution network from RSWM. It is… inspirational for us to focus on our own 

businesses — yarn and fabrics, respectively, said Rahul Rajendra Agarwal, Director, 

Donear Group. We find ourselves committed to construct further on Mayur brand and 

make it an integral brand of Donear Group and strive to take it to the next level of success, 

he said. 

Agarwal said that the group aims to grow from strength to strength with Mayur and PV 

Suiting Distribution Network on its side, adding, this highly scalable and sustainable 

infusion will serve as our next giant growth engine to further enrich our portfolio and 

expand the market share of branded fabrics offering. Apart from being a wide presence in 

India, Donear has a strong presence in over 30 countries as well. 

With a comprehensive product basket, the company supplies fabrics to largest domestic 

brands such Louis Phillipe, Van Heusen, Peter England, Blackberry, Arvind, Wills 

Lifestyle, Future Group, among others. In the retail market, it has a strong network of 
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over 265 stores, marketing textiles under the D'Cot & Donear NXG brands with positive 

cash flow. 

We have given ourselves a vision of sustained growth and we are working towards it as a 

team and as a family said Rajendra Agarwal, Promoter and Managing Director, Donear 

Group. The group has a great share in the market having other brands like GRADO & 

OCM working under it, said Ajay Agarwal, Executive Director, adding that having Mayur 

Fabrics and PV Suiting distribution network, will project us as a textile and apparel titan, 

empowering our clientele as well as retailers' network. 

The addition of Mayur and PV Suiting Distribution Network is driven by our desire to 

expand our business both pan India as well as in global markets. After Mayur's infusion 

in our group, we are expecting enhancements in the existing distribution chain and 

market value of our conglomerate, he said. Mayur Brand is now a part of Donear Group. 

We could not have found a better organisation than Donear to pass on our legacy to. I am 

very happy with this transition, said Riju Jhunjhunwala, Managing Director and CEO, 

RSWM. Mayur Brand is now a part of Donear Group. 

The group said it continues to scout for larger addressable markets with additional 

product categories. 

 

 

Home 
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GLOBAL 

China threatens to ban e-commerce companies that flout IP laws 

(Source: Coco Liu, Bloomberg, August 31, 2021) 

E-commerce platforms will be restricted from online business operations or even have 

their licenses revoked if they fail to deal with serious violations of IP rights by vendors on 

their platforms 

China plans to tighten oversight of e-commerce companies like Alibaba Group Holding 

Ltd. and Pinduoduo Inc., including by holding them accountable for intellectual 

property violations. 

E-commerce platforms will be restricted from online business operations or even have 

their licenses revoked if they fail to deal with serious violations of IP rights by vendors on 

their platforms, according to a draft revision of the country’s e-commerce law posted by 

the State Administration for Market Regulation. The market watchdog is seeking opinions 

on the draft revision until Oct. 14. 

Chinese companies have long struggled with allegations that they allowed pirated or 

counterfeit goods to be trafficked through their websites. In 2019, the U.S. government 

added PDD to its Notorious Markets list for hosting pirated good, joining Alibaba and 

other Chinese firms under that label. 

PDD and Alibaba’s Taobao were also on the 2020 list, released in January. 

Merchants “found Pinduoduo’s takedown system to be sometimes unresponsive and slow 

to remove the identified goods,” the U.S. Trade Representative’s office said in its report. 

PDD has also faced IP issues in China. Shanghai court documents show hundreds of legal 

challenges against the company over copyright infringement or trademark registrations. 

Alibaba co-founder Jack Ma once that it was difficult to root out fake goods on the 

company’s platforms because they were so high quality. 

“The problem is that the fake products today, they make better quality, better prices than 

the real products, the real names,” he said at the time. 

Home 

 

Consumerism & circular economy in the fashion industry 

(Source: Circular Online, August 31, 2021) 

https://www.business-standard.com/topic/china
https://www.business-standard.com/topic/alibaba
https://www.business-standard.com/topic/intellectual-property
https://www.business-standard.com/topic/intellectual-property
https://www.business-standard.com/category/international-news-markets-1160103.htm
https://www.business-standard.com/topic/alibaba
https://www.business-standard.com/topic/china
https://www.business-standard.com/topic/alibaba
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If the consumer attitude towards clothes purchasing changes sufficiently, it 

could encourage a huge shift in the fashion industry, says Molly Foster, 

Waste and Resource Consultant, Wardell Armstrong. 

The vast majority of consumer fashion is stuck in a linear model with most used clothes 

perceived as having no value and being disposed of at an ever-increasing frequency. If the 

consumer attitude towards clothes purchasing changes sufficiently, it could encourage a 

huge shift in the fashion industry which would flow back through the supply chain and 

drive a step change towards putting the circular economy at the heart of the fashion 

industry’s approach. 

Consumers using their purchasing power to demand progressive change and circular 

models that look to increase quality, reusability, recyclability, and recycled content, can 

drive greater awareness, understanding and transparency. 

Building trust and collaboration throughout the supply chain will be necessary to meet 

the tough challenges presented by this complex sector and progress towards a more socio-

economic and environmentally conscious fashion industry. 

Globally, around 150 billion garments are produced each year, and the average cost 

continues to fall. This also drives a reduction in the quality and the value attributed to 

that item, resulting in consumers wearing items less often before deciding to dispose of 

it. Between 2000 and 2014, clothing production doubled, and between 2012 and 2016 the 

number of times a garment was worn decreased around 40%. 

According to Oxfam, there are approximately 11 million items of clothing sent to landfill 

per week in the UK, and only 12% of material used for garments is from recycled sources, 

largely due to the complex combination of material, fibres, threads, fixtures, and 

accessories. This trend is exacerbated by the limited number and accessibility of outlets 

for textile recycling for consumers, resulting in a challenging circuit to break. 

Fast fashion 

In recent times modern culture has driven continued increases in oversupply and planned 

obsolescence. Fast fashion is a linear business model that focuses on a rapid supply chain, 

working to design, produce and distribute new items of clothing at an accelerated rate. 

This model works due to the low cost of labour, ever changing fashion trends and most 

importantly the increase in consumer demand / purchasing power. There is the long 

standing and underlying thread that people are judged by the brands / styles they wear, 

and much cash is therefore invested in selling the latest, constantly changing styles. 

https://oxfamapps.org.uk/shop-blog/sustainable-fashion/0-goes-to-landfill/
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However, more recently, there is a growing move towards wanting to consume more 

responsibly, which will hopefully ultimately become ‘cooler’ than wearing the latest fast 

fashion trends, as seen in shops such as PrettyLittleThing or BooHoo. 

There are companies taking significant steps towards a more circular business model, and 

this is being supported by Defra’s Waste Prevention Programme. For example, Arket 

advertises ‘think long-term when buying’, ‘reusing garments only makes sense if they 

retain a certain quality over time’, and ‘borrow from others to reduce waste’. 

There are companies taking significant steps towards a more circular 

business model, and this is being supported by Defra’s Waste Prevention 

Programme 

Lucy and Yak is another example of a company that works towards sustainability, by using 

fabric off cuts to produce accessories, and the app ‘Depop’ to sell any items of clothing 

with slight faults to reduce waste. 

Furthermore, the Jeans Redesign demonstrates that garments can be created through a 

more circular approach. Commonly applied solutions include the use of recycled fabrics 

and substitution of rivets with bar tracks, reinforced stitching, or embroidery techniques 

to make recycling easier. 

Clothing rental companies, such as MUD jeans, have recently come into the scene too. To 

maintain this momentum and ensure that it becomes the norm, rather than the exception, 

there needs to be greater transparency of supply chains, clearer labelling of material 

composition, and increased awareness of the environmental impacts of our throwaway 

culture. 

Avery Dennison’s Digital Care Label is an example of how clearer labelling can build a 

bridge to a more circular economy, by using a QR code for the consumer to understand 

the material composition and sustainability of their item. It requires brands to be 

transparent with their consumers and allows resellers to identify the material later in the 

garment life cycle. 

Reuse 

Charity shops play a key role, and about 32% of textiles are being reused this way in the 

UK. Netflix series ‘Tidying up with Marie Kondo’ spiked a surge in people clearing out 

clothes that no longer ‘spark joy’. The charity shops will have benefited; however, people 

often replace these purged items with new ones once the trend passes, feeding the 

consumer demand issue that sparked my article in the first place. 

https://rbis.averydennison.com/content/rbis/na/en/home/digital-care-label.html
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It shouldn’t go without saying though, that there has been a recent increase in demand 

for used clothing as consumers become more aware of environmental issues associated 

with the fast fashion industry. 

Driven by this consumer conscience, there is a growing market for environmentally 

conscious clothing. Some brands, such as the Girlfriend Collective are proud to promote 

that their clothing is made from recycled material which has originated from plastic 

bottles, when in fact it would be more efficient to recycle these bottles into other plastic 

bottles. 

…There is a growing market for environmentally conscious clothing 

These changes are often not being considered holistically and can result in detrimental 

impacts or minimal overall environmental benefit. Greenwashing presents a real threat 

to the fashion industry turning itself around, and so clarity, transparency and 

collaboration needs to be prioritised. 

If we can encourage companies to produce better quality clothes that last longer, and on 

balance, cost less to the consumer, there is also the ability to address the negative socio-

economic impact on workers. 

I think there needs to be a mechanism by which consumers can clearly see the value 

embedded within an item and make more informed choices. Balance that with more 

effective use of charity shops and expanding clothes rental services, and we might be 

getting closer to a circular economy. 

Home 

 

Farm-to-fashion cotton traceability through new Retraced app 

(Source:  Simone Preuss, Fashion United, August 31, 2021) 

Through its farm-to-fashion cotton traceability project with vertically integrated denim 

and apparel manufacturer Artistic Milliners, blockchain start-up Retraced is able to trace 

every single kilogram of cotton from farm to final garment. This transparency is 

increasingly important for the fashion industry with consumers demanding more 

information about the origin and journey of the products they buy. 

https://girlfriend.helpdocs.io/article/o0h3k9ghum-how-do-you-turn-old-water-bottles-into-clothes
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Launched earlier this year, the project now includes 

500 cotton farmers in Pakistans Rahim Yar Khan 

region in Punjab who have been equipped with a mobile 

app for managing their cotton sowing, picking and 

shipment to track the lifecycle of cotton to the ginner. 

From there, the cotton can be digitally discerned into 

different shipments and qualities. 

The tagged cotton will then be sent to the Artistic Milliners’ in-house spinning, dyeing, 

weaving, and cut-make-trim facility in Karachi, where it will continue to be traced via a 

Retraced system integration. The cotton thread is then manufactured into denim fabric 

and apparel for clothing brands around the world. These brands can, in turn, use the data 

to evaluate the apparel’s production standards and communicate the source of the 

clothing to their consumers. The new app will digitise processes further and make 

information available more quickly and efficiently. 

“While most of our partner companies are currently using our platform for features like 

supplier assessments, supply chain mapping, vendor management, stakeholder- and end-

consumer-communication, this new progressive traceability function is a real game-

changer for every thought-leading fashion and textile company in the industry,” says 

Retraced in a statement. 

The new app allows farmers to digitise information about each of the processes. From 

there, it can be picked up, shared and used by all suppliers in the value chain, like the 

ginning mill, spinning mill, weaving mill, and all other companies involved. 

“Fashion supply chains are highly complex and, therefore, the verification of raw 

materials is a huge challenge for every fashion and textile company. There’s only one way 

to identify the source of a product down to the raw material, and that requires the 

engagement of all participants within the supply chain,” adds Retraced. 

“Considering the magnitude of this project, we had to make sure that we linked up with 

the right company. After careful deliberation, we chose to partner with Retraced. Retraced 

is a dynamic blockchain company run by highly capable individuals. We are working hand 

in glove with them to launch a traceability interface which is user-friendly and one which 

we hope will eventually become the most widely adopted by our fellow suppliers as well 

as our brand partners,” says Omer Ahmed, CEO of Artistic Milliners. The company was 

founded in Pakistan in 1949 and has grown from a small retail store to one of the top 

denim manufacturers in the world that focuses on denim innovation and sustainability, 

Artistic Milliners recently acquired a laundry and finishing facility in Los Angeles. 

Home 
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What Are Our Industry's Greatest Challenges? 

(Source:  Robert AntoshaK, Fibre 2 Fashion, August 31, 2021) 

The pandemic has highlighted weaknesses in traditional business practices. It has also 

underscored the inherent inequities of the consumer society. Robert Antoshak suggests 

ways to repel the challenges the textile industry faces today. 

We live in grim times. Covid has turned the world upside down. The planet's environment 

is under assault. Governments are under pressure, while vast swaths of the world's 

population feel exploited by elites. And wasn't globalisation supposed to be the answer 

for prosperity for all? Well, it didn't turn out that way. Instead, it has just bred more 

economic inequality and social unrest. 

As our global textile and apparel industry functions daily, broader societal concerns may 

not be top of mind. This is mainly the case when the practical matters of running a 

business necessarily takes precedence. For example, what's the price of cotton? Are 

workers meeting their production goals? Is our quality good? What does the next contract 

with my buyers look like? Will there be another contract? How do I handle my bankers? 

And on and on … 

Innovate and Create 

But tough times and hard-to-solve problems require innovative solutions. So, if there's 

anything our industry is good at is innovation. And that represents our first challenge: 

how do we continue to innovate? Some critics have characterised our industry as simply 

a collection of people who just copy one another. But that's to truly miss the point about 

the creative process of innovation, which relies heavily on design in our industry. 

New designs in the clothing business begin with inspiration, which often comes from the 

designs of others. In textiles, consider innovative new technologies like laser cutting, 

greater manufacturing efficiencies such as high-speed looms, and improved product 

development processes and sampling realised in new online software and services. The 

development of such technologies is a creative endeavour to improve the function of 

textile manufacturing. 

Sourcing: Trading Everyone's Problems? 

And then there's the challenge of sourcing. Currently, globalisation is under assault from 

some for causing many problems. But such issues go hand-in-hand with great successes. 

For instance, there are more products available at better prices for more customers 

worldwide than ever before. But, again, that's a testament to our industry's ability to 

rapidly make products that the market desires. 
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Along with that, large swaths of the developing world have been able to pull out of the 

dreadful cycles of poverty and deprivation endured by so many people before the end of 

trading restrictions, the opening of global markets, the adoption of rules-based 

management of international trade via organisations like the WTO. 

But then there are costs we can no longer ignore. Our industry's carbon footprint is 

enormous, as is its chemical pollution. Global climate change? We're partially responsible 

for that. Our industry needs to see itself more holistically. After all, we don't function in 

isolation. Our industry forms the economic backbone of so many countries in the 

developing world. As such, our industry touches the lives of millions of people around the 

globe. 

Like it or not, the truth is our industry has a history of labour exploitation, and production 

pre-Covid came with steep environmental costs. Because of all of this, we are responsible 

to humanity to be the best we can be. Innovate, yes, but treat our workers with respect 

and take meaningful steps to protect our planet's environment. 

So has globalisation gone too far? It's an important question that stumps a lot of people. 

Some are even offended when asked that: "Hey, I'm just doing my business; what's wrong 

with that?" Others point out doing business comes with costs beyond simply the price of 

raw materials or the price paid by customers. But it's hard to undo globalisation and hard 

to contemplate it being unwound. 

Improving Relationships in the Supply Chain 

Another challenge remains to build better relationships between manufacturers and 

buyers. We've all seen the stories: Covid breaks loose, countries lockdown, and buyers 

cancel orders for products that have already been made. It was a mess. Some of which has 

been made right, but some of which will never be made right. 

A supply chain must be just that: a chain. And without close coordination and cooperation 

between buyers and sellers, supply chains will fail. Moreover, with the unknowns of the 

pandemic, supply chains, by their very nature, were subjected to tensions they were never 

designed to sustain. Today's supply chains are marvels of just-in-time delivery -- only 

until they're not. The pandemic has proven that. As a result, shipping costs have soared, 

ports are overloaded, and demand from buying countries is not as predictable as it once 

may have been. To ride out these disruptions, people will have to intervene, improvise, 

and innovate. 

Planning for a Post-Covid World 

Obviously, the world needs to beat Covid. But, until the world moves beyond the 

pandemic, the functioning of our industry will be perpetually subject to disruptions. Such 
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as country-wide lockdowns, viral outbreaks, and fragile supply chains. But what should 

our industry look like after Covid? That's the central question of our times. 

When viewed from the prism of economics, the pandemic has highlighted weaknesses in 

traditional business practices. It has also underscored the inherent inequities of consumer 

society. Buying tonnes of stuff just to have the latest and great style or fashion comes with 

an ugly underside. 

In years past, the industry functioned with an opaqueness to its supply chain that may not 

be possible anymore. Because of the pandemic, many consumers are re-evaluating what's 

most important in their lives. Does an extra three, four, or five pairs of jeans in the closet 

make any sense when one or two will do? That's a question many consumers are asking. 

They also want to know where and how a garment is made. The more these consumers 

dig on the internet, the more they learn and reject how garments are made. In short, they 

want more transparency. And some want less stuff, which flies in the face of our industry's 

tendency of over-production. 

Work Hard Today for a Better Tomorrow 

In many ways, our industry should take a step back and re-evaluate itself. Of course, 

everyone wants to make a living, but at what cost to the environment, fellow citizens, and 

the world? It will require a lot of hard work to reinvent an industry that some feel doesn't 

need fixing, while so many others insist it so desperately does. 

Yet, it is through such adversity that our industry can rise to meet these and other 

challenges. In many ways, this is our time to shine -- to find new ways of doing business 

and excel in what we do best: innovate! We can't allow ourselves to knuckle under to the 

bad times in which we live. There will be better tomorrow if we build for better times. 

As the great American president Abraham Lincoln once said, "The best way to predict the 

future is to create it." We can predict better times if we work hard at creating the 

foundations of a better future -- now. 

Home 

Macao's merchandise trade continues to rise in July 

(Source: Xinhua, August 31, 2021) 

Macao's total merchandise import soared by 111.7 percent year on year to 15.39 billion 

patacas (about 1.92 billion U.S. dollars) in July 2021, while total merchandise export went 

up 5.2 percent to 1.12 billion patacas, the special administrative region's statistical service 

said on Tuesday. 
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The latest report from the Statistics and Census Service (DSEC) showed that the imports 

of mobile phones, gold jewelry, watches and handbags and wallets swelled by 653.8 

percent, 536.6 percent, 311.0 percent and 247.9 percent respectively, whereas that of 

other textile made-up articles and articles for casino declined by 48.2 percent and 34.8 

percent respectively. 

The value of re-exports rose by 3.7 percent to 943 million patacas in July, with that of 

machines, apparatus and parts and watches rising by 67.4 percent and 20.7 percent 

respectively. Meanwhile, the value of domestic exports grew by 13.6 percent to 176 million 

patacas, the DSEC report added. 

The merchandise trade deficit in July totaled 14.27 billion patacas. 

From January to July this year, the total value of merchandise import expanded by 143.6 

percent year on year to 89.22 billion patacas, whereas the total value of merchandise 

export increased by 29.5 percent year on year to 7.83 billion patacas. 

The merchandise trade deficit totaled 81.39 billion patacas for the first seven months of 

2021, up by 50.80 billion patacas from a year earlier. 

Analyzed by place of origin, merchandise import from the mainland and the European 

Union (EU) in the first seven months surged by 127.3 percent and 188.7 percent to 29.65 

billion patacas and 27.82 billion patacas respectively year on year. 

Analyzed by destination, merchandise export to the mainland rose by 23.1 percent year 

on year to 1.17 billion patacas from January to July 2021. Exports to the Hong Kong SAR 

and the United States grew by 33.6 percent and 33.4 percent respectively year on year, 

whereas exports to the EU dropped by 4.6 percent. 

External merchandise trade totaled 97.04 billion patacas from January to July 2021, up 

by 127.4 percent from a year earlier. (1 pataca equals 0.1248 U.S. dollar)  

Home 

 

Sustainability expert Jasmien Wynants: “More legislation is required in 

order to change the industry” 

(Source: Fashion United, August 31, 2021) 

Isn't it a crying shame that an industry responsible for producing so many beautiful 

products, simultaneously has such an incredible impact on both people and the planet? 

Anyone who decides to take a somewhat more detailed look into the ‘ugly’ side of the 

fashion industry will not be able to help but lose sleep over this, according to Jasmien 
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Wynants. She has spent the last seven years conducting research into sustainable 

entrepreneurship and the circular economy at Flanders DC (the umbrella organisation for 

creative individuals in Flanders), with one single goal in mind: to improve the fashion 

industry. 

It was starting to become abundantly clear to her that changes in both the industry and 

consumer choices simply wouldn’t be enough. “Legislation and policies are essential for 

removing a number of barriers and accelerating the transition to a circular economy”, 

Wynants states. She recently completed her Master’s in Environmental Science at the 

University of Antwerp and wrote her master thesis on textiles and European policy. 

FashionUnited spoke to her about this research and about the recommendations which 

resulted from this. 

How did your interest in sustainable fashion first come about? 

I was given the opportunity to inform and guide Flemish fashion companies towards a 

better way of working during my time at Flanders DC, via the Close The Loop programme. 

I spoke to numerous inspiring entrepreneurs and innovative start-ups and came to the 

conclusion that we were dealing with a sustainability revolution. Only a few players were 

involved with this in the past, now virtually everyone is losing sleep over this subject. 

An increasing number of companies, from small to large, are now looking for ways to 

change their business model and work with respect for both people and the environment. 

However, I’ve also noticed that companies are all faced with the exact same hurdles. There 

is a growing interest in sustainable fashion among consumers too, but many people find 

making the right choices anything but easy. And that’s simply because the system behind 

it isn’t right. 

Do explain… 

The fast fashion model, which once stood for positive development, i.e. the 

democratisation of fashion, has been completely derailed over the last 15 years. An item 

of clothing's life cycle has become shorter and shorter. The fashion industry is largely 

based on rapidly changing trends with overconsumption at the root of the issue. This has 

major consequences for both people and the planet. 

Enormous volumes of non-renewable resources are used to produce clothing that is only 

worn for a very short period of time, only to then be dumped or incinerated. A huge 

amount of water is used during this process and a fair amount of pollution is involved too. 

The complex production chains are well known for their exploitation in the producing 

countries. 

What is needed to change this system? 
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This is almost impossible for a company. Policies and legislation are needed for this. If a 

change to a system is required, a government can take on a guiding role in order to 

accelerate this process. This can be done both by imposing obligations and by providing 

positive incentives, for example, by rewarding companies with tax benefits if they 

introduce sustainable measures. 

Are you more in favour of negative or positive incentives? 

I tend to choose the latter from a consumer perspective. You can compare it to the food 

industry. You’re not going to make anyone happy by telling them they can’t eat meat 

anymore. People will feel attacked and this can lead to defensive behaviour. You would be 

much better off trying to convince people with inspiring vegetarian recipes. So a positive 

incentive will certainly prove useful if you're trying to convince companies to opt for 

sustainable materials. 

You can make it economically interesting for them to make responsible choices by making 

sure they can maintain their margins and that their product remains profitable. Whilst at 

the same time, it’s certainly also a good idea to impose a number of obligations on the 

industry. This could include, for example, a ban on harmful chemicals or a minimum 

quality for textiles. It will therefore always be about a combination of those two methods. 

The art and the difficulty is in finding the right mix in policymaking. 

You have certainly timed your master thesis very well: the research perfectly 

fits within the European Commission’s Green Deal context. 

That’s right, the European Commission launched a new action plan for the circular 

economy in March 2020. It will become one of the most important building blocks of the 

new European Green Deal, the plan with which the EU wants to make the economy 

sustainable, with the main objective being to realise a climate-neutral union by 2050. 

Extra attention will be devoted to certain sectors as a result of their impact on the 

environment or the circular opportunities and one of these sectors is… textiles! 

What is going to be addressed in this action plan? 

It contains measures aimed at the entire life cycle of products. Specific actions are being 

worked out for textiles and a comprehensive European strategy with measures will be 

drawn up. The focus will be on creating a framework for sustainable products, but also on 

improving the business and regulatory climate for sustainable textiles. 

Even though your master thesis is based on a Flemish perspective, your 

recommendations definitely look at things from within a broader Belgian 

and European context. Why is that important? 
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Demarcation is crucial, you’ve got to start somewhere. Eventually, everything is 

connected. For example, we are currently looking into how a reduction in VAT on certain 

products or services could play a role in convincing and stimulating consumers and 

companies to buy sustainably. A measure that is anchored in national legislation, but for 

which the European VAT Directive will first need to be revised. Flanders, therefore, 

formed the starting point for my research, but you can naturally repeat this exercise for 

other countries or parts of other countries too. 

What was the biggest challenge you came across during your research? 

The complexity of policies and legislation. As I said, it’s a huge tangle of connected little 

radars in a big hole. Laws, regulations, guidelines… it’s so important for these matters to 

be effectively established and written up, with input provided by the sector. But not every 

company is going to have time to provide input, let alone actually get immersed in the 

complexity of the material. 

You managed to bring those two worlds of policy and industry together 

through round table discussions. 

Yes and I'm very pleased with the excellent industry stakeholders’ attendance during 

these round table discussions. Once again proof that the sector itself wants to move 

forward. One of the aspects which came to the surface during the discussions with 

policymakers is that it’s quite exceptional for a sector to ask for more legislation. 

What are the most important recommendations in your master thesis? 

Firstly, there’s a need for clarity and demarcations. One of the things which emerged from 

the round table discussions is that there is no clear definition for circular textiles. And this 

is absolutely crucial to be able to prepare an effective policy. It starts with all of us 

measuring with the exact same measurements. After all, everyone uses different criteria 

where sustainability is concerned and there’s a proliferation of quality marks and 

certificates. Another recommendation is the importance of quality. There are always 

plenty of discussions about animal welfare, lower CO² emissions and less water 

consumption, but the products’ lifespan is definitely essential too. We must encourage 

companies to produce products that will last a long time and are recyclable, in order to do 

something about the growing mountain of waste, full of non-recyclable textiles. And to 

avoid low-grade qualities. 

Uniformity is once again important here, in order for us to realise a minimum quality 

standard: you can’t draw up a policy and subsequently enforce it too until everyone is 

speaking the exact same language. 

And finally, you state that subsidies are important, providing there’s a sales 

market for them too. 
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It’s obviously fantastic that governments are investing in innovation, but in practice there 

often isn’t enough insight into where that money goes. Four comparable projects were 

recently approved instead of centralising these and stimulating collaborations. More 

coherence, that’s what it should start with. Not just turning on the money tap, but instead 

streamlining and coordinating the subsidies more effectively. And then specifically 

focusing on creating a sales market for the innovations which will arise from this. 

The course awarded your master thesis with a mark of ‘great distinction’. 

Does this encourage you to continue with academic research? 

There’s certainly plenty of potential for further research. Even though I have now actually 

headed off in a different direction. I now work as a Sustainability Coordinator at Xandres 

two days a week, a Belgian fashion house with a long history and where quality has always 

been a central focus point. The company was looking for someone who could turn the 

sustainability objectives, a long-term strategy, into concrete short-term actions. And I 

work at Flanders DC three days a week too. A fantastic combination, as any issues we’re 

faced with at Xandres, and undoubtedly other fashion companies too, can subsequently 

be tackled at Flanders DC. This can definitely work the other way round too, as I certainly 

come across organisations at Flanders DC which could potentially be of interest to 

Xandres. I truly believe working together is the only way for us to realise real progress. 

This article was previously published in Dutch 

Home 

Good Earth Cotton, Impetus, partner on carbon positive, traceable intimates 

collection 

(Source: Just Style, August 31, 2021) 

Good Earth Cotton, the world’s first carbon-positive cotton farm, has partnered with 

leading Portuguese textile company, Impetus to launch the first collection of carbon 

positive and completely traceable intimates.  The intimates collection from Impetus, 

which uses cotton from Good Earth Cotton, is backed by the power of FibreTrace 

technology, a solution that allows the collection to be completely traceable as it moves 

through the global supply chain. 

Good Earth Cotton is driven by data, innovation and technology to ensure best practice 

of regenerative smart farming techniques. Precision agriculture ensures minimal-to-zero 

tillage and soil disturbance. Crop rotation, organic waste amendments and cover crops 

increase biodiversity and soil health, lowering the farming environmental footprint. 

Meanwhile, FibreTrace is a patented technology that traces, verifies and audits fibre in 

real-time at each step of the global textile supply chain. Fibre, yarn, fabric and finished 

goods are identified and quantified, connecting the physical fibre to a secure blockchain 

https://www.goodearthcotton.com/
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specifically designed and engineered for the textile and apparel supply chain, with 

consumer interface capabilities. 

Earlier this year, FibreTrace and luminescent materials specialist Leuchtstoffwerk 

Breitungen GmbH (LWB) entered into a strategic partnership aimed at spearheading 

textile traceability. Good Earth Cotton traceable products will be introduced into Impetus 

brand collections at the end of 2021, ready for market by 2022. 

“Our collaboration with Good Earth Cotton marks the next step of our sustainability 

journey, working towards full supply chain traceability from farm through to recycle and 

reuse. Our customers can now have complete trust in the Impetus products they buy and 

know with full certainty where their products have been and their environmental impact,” 

said Ricardo Figueiredo, general manager of Impetus Group. 

Home 

Who is Iris Apfel? Find out about the fashion icon, hailed as the ‘First Lady 

of Fabric’ 

(Source: Indian Express, August 31, 2021) 

Two days ago, Apfel turned 100, and her age-defying story is for the world to know 

Among the many names in the fashion industry around the world, the one that is most 

distinguished is that of Iris Apfel. The American businesswoman and interior designer is 

a fashion icon with a powerful influence. She turned 100 years old two days ago, on August 

29. In an ageist world drunk on eternal youth, Apfel’s age-defying story stands out. In 

2015, she gave an interview to The Guardian, wherein she called herself a “geriatric 

starlet”. Over the years, Apfel has become somewhat of a viral sensation. Born ‘Iris Barrel’ 

in Astoria, Queens, New York on August 29, 1921 into a Jewish family, she was the only 

child of Samuel Barrel, whose family owned a glass and mirror business, and his Russian-

born wife Sadye, who owned a fashion boutique. She was, however, raised on a farm, from 

where she would take the subway to explore Manhattan. 

She told The Guardian, “At that time you could ride the whole subway system for a nickel, 

so each week I would take a different section of New York — Chinatown, Yorkville, 

Harlem, Greenwich Village. And I really fell in love with the Village. The Village was where 

I started to poke around antique shops and become enchanted with all this old junk.” 

Apfel met her husband Carl in the late 1940s, a L’Officiel US report mentions, and they 

founded a textile company called ‘Old World Weavers’. The couple specialised in 

recreating vintage textiles. They even got a contract with the White House, where they got 

the chance to work with nine presidents. Apfel also earned herself the monikers ‘First 

Lady of Fabric’ and ‘Our Lady of the Cloth’. 

https://www.just-style.com/news/fibretrace-lwb-partner-on-textile-traceability-project/
https://www.just-style.com/news/fibretrace-lwb-partner-on-textile-traceability-project/
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Per the same report, the couple travelled the world in search of unique textiles, clothes, 

and home furnishings for her stint as an interior decorator, too. In 2005, The Met’s 

Costume Institute decided to make her the centerpiece of an exhibition titled, ‘Rara Avis: 

Selections from the Iris Apfel Collection‘. A show that had been previously scheduled, was 

cancelled and Harold Koda, the curator, decided to reach out to Apfel about her collection 

of costume jewellery. The show featured her jewellery, clothes, and the signature tortoise 

shell glasses. The museum wrote of her style, “An American original in the truest sense, 

Iris Apfel is one of the most vivacious personalities in the worlds of fashion, textiles, and 

interior design, and over the past 40 years, she has cultivated a personal style that is both 

witty and exuberantly idiosyncratic.” 

In 2015, a documentary titled ‘Iris‘ brought her more fame. It depicted her life — along 

with that of her husband’s. Interestingly, her personal sense of style has not changed over 

the years. The trademark outfit, glasses, jewellery and garments are recognisable 

attributes, making her a Halloween favourite. In 2018, toy-making company Mattel also 

made a Barbie doll version of her. 

As mentioned before, age has just been a number for her. Apfel signed a modelling 

contract with IMG in 2019, at the behest of Tommy Hilfiger. She has appeared in many 

advertising campaigns and brand partnerships as well. Five days prior to her 100th 

birthday, she even released The Iris Apfel Zentennial Collection with Zenni Optical, which 

is a line of eyewear with five frames that reflect her accessory philosophy, the report 

states. “An outfit isn’t complete without a signature accessory, or many, to show off your 

individuality. Mine are glasses — the bigger and brighter, the better. I knew I had to find 

a fabulous eyewear partner to launch an eyewear line,” she was quoted as saying. 

Home 
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https://indianexpress.com/article/lifestyle/fashion/ella-emhoff-signs-with-img-models-after-inauguration-day-appearance-7168623/
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