
 

  

 

  

Cotlook A Index - Cents/lb (Change 
from previous day) 

16-09-2021 103.05 (-0.25) 

14-09-2020           70.50 

16-09-2019 73.65 

New York Cotton Futures (Cents/lb) 
As on 20.09.2021 (Change from 

previous day) 

    Oct 2021      93.26 (-0.15) 

    Dec 2021      92.55 (+0.04) 

    Mar 2022      91.87 (-0.75) 

  

  20th  
September 

2021 

Cotton and Yarn Futures 

 ZCE - Daily Data 
(Change from 
previous day) 

MCX (Change from previous day) 
 

Oct 2021 25600 (0) 

Cotton 17590 (-110) Nov 2021 25350 (-120) 

Yarn 24830 (-105) Dec 2021 25400 (+30) 

Ministry of Commerce & Industry to celebrate ‘Azadi Ka Amrit Mahotsav’ 

from 20th to 26th September 

Cautious Push: Finance secretary TV Somanathan tempers 

stimulus expectations 

Industries creating jobs to be encouraged 

Survey shows income of farmers has risen: Agriculture secretary 
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GST reform still a work in progress 
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NATIONAL: 

Ministry of Commerce & Industry to celebrate ‘Azadi Ka Amrit Mahotsav’ 

from 20th to 26th September 

(Source: Press Information Bureau, September 19, 2021) 

To celebrate and commemorate 75 years of progressive India and its glorious history, the 

Ministry of Commerce & Industry is organizing special events and programmes 

throughout next week as part of the ‘Azadi Ka Amrit Mahotsav’ celebrations. 

The Department of Commerce will observe the ‘Vanijya Saptah’ (Trade & Commerce 

Week) during the period 20-26 September, 2021. A slew of programmes and events are 

being organized across the country highlighting Aatmanirbhar Bharat, Showcasing India 

as a Rising Economic Force and Green & Swachh SEZs besides handholding sessions 

focusing on ‘From Farm to Foreign Lands’ and exporter conclaves, ‘Vanijya Utsav’, 

covering all 739 districts of the country. 

Inspired by the Prime Minister Shri Narendra Modi’s call to convert each district into an 

export hub from the ramparts of Red Fort in his Independence Day Address on 

15th August, 2019, the ‘One District One Product’ (ODOP) scheme was unveiled in 

September, 2020 under the directions of the Union Commerce and Industry Minister Shri 

Piyush Goyal. ODOP is seen as a transformational step forward towards realizing the true 

potential of a district, fuel economic growth and generate employment and rural 

entrepreneurship, taking us to the goal of AtmaNirbhar Bharat. 

During the Vanijya Utsav, to be held on 24-26 September, 2021 exporter conclaves/meets 

will be held in more than 700 districts, including Mega events in 100 districts, organized 

by the Directorate General of Foreign Trade (DGFT) along with Export And Market 

Development Assistance (E&MDA) and respective State Governments. The District 

Export Promotion Committees (DEPCs), chaired by the District 

Commissioners/Collectors of respective district, will be key stakeholders in organizing 

these conclaves. It will include 2-3 hours of handholding sessions for local 

exporters/entrepreneurs on foreign trade issues involving stakeholders such as the Lead 

Bank, local export chambers/associations and Export Promotion Councils (EPCs). 

Also, five National Seminars/Exhibitions will be organized by the Indian Institute of 

Foreign Trade (IIFT) in five regions of the country, - North, South, East, West and North-

East (venues details required) on the theme “Azadi and Export Promotion/Import 

Substitution - आत्मनिर्भरता की ओर”. 

During these events, the onboarding of Micro, Small & Medium Enterprises (MSMEs) on 

Government e-Marketplace (GeM) and in EPCs will also be completed. 
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Another major campaign of the ‘Vanijya Saptah’ will be the 35 Export Promotion 

events/exhibitions being organized on 21-22 September, 2021 by all the 14 EPCs with at 

least one event in each State/UT showcasing India as a Rising Economic Force. The EPCs 

will mobilize the local exporters, manufacturers and industrial units to make Export 

Promotion a Jan Andolan. Several Union Ministers and Chief Ministers/Ministers of 

respective States will address the events and interact with the participants during these 

events. 

Meanwhile, the Department for Promotion of Industry and Internal Trade (DPIIT) is also 

organising soft launch of two events namely National Single Window System and 

Industrial Park Rating System. The digital platform will allow investors to identify and 

apply for various pre-operations approvals required for commencing a business in India. 

This will provide end-to-end facilitation, support, including pre-investment advisory, 

information related to land banks and facilitating clearances at Central and State levels. 

Industrial Park Rating System (IPRS) recognizes best performing parks, identifying 

interventions and serving as a decision support system for investors and policy makers. 

‘Industrial Park Rating System 2.0’ will widen its coverage and aim to bring in qualitative 

assessment further to the pilot phase. Under IPRS 2.0, the assessment of Industrial Parks 

including private industrial parks and SEZs with introduction of qualitative indicators for 

assessing these parks/zones is being undertaken across parameters identified under the 

4 pillars i.e. Internal Infrastructure & Utilities, External Infrastructure & Connectivity, 

Business Support Systems, and Environmental & Safety Management. 

The Industrial Corridor Programme is aimed at supplementing the efforts for realising 

the manufacturing potential of the country and raising its contribution to GDP. States like 

Maharashtra, Gujarat, Uttar Pradesh, Andhra Pradesh and Madhya Pradesh are 

organising events on the progress made in the Industrial Corridor in their state. These 

programmes are being organised by Dholera Industrial City Development Limited 

(DICDL), Gujarat, Aurangabad Industrial Township Limited (AITL), Maharashtra, DMIC 

Integrated Industrial Township Greater Noida Limited (IITGNL), Uttar Pradesh, CBIC 

Tumakuru Industrial Township Limited, Karnataka and NICDIT Krishnapatnam 

Industrial City Development Limited, Andhra Pradesh and DMIC Vikram Udyogpuri 

Limited (VUL), Madhya Pradesh. 

DPIIT will also organise National Level Workshop with all Ministries/Departments and 

States/UTs for showcasing the work carried out to reduce compliance burden. The 

exercise is focused on three aspects, - elimination of regulatory burden in all procedures, 

rules, notifications, circulars, OMs etc. which add to time and cost burden without 

achieving any tangible improvement in governance, repeal/amend/subsume redundant 

laws and decriminalization of all laws with respect to technical and minor non-

compliance issues, while retaining strict criminal enforcement for serious fraudulent 

offences that jeopardize and prejudice public interest. 
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NICDC will be organising events at the ports in Kolkata, Chennai and Mumbai 

highlighting the progress, employment and business opportunities generated on the basis 

of the export/import container visibility service across PAN India and Logistic Data 

Bank.  NICDC will also organise an event highlighting the actions undertaken by the SPV 

and progress made in the 6MW Model Solar Power Project at Neemrana, Rajasthan. 

A Virtual Investor Summit or Investor Forum will be organised by Invest India in North-

East and an interaction with Private Industrial Parks. 

About ten lakh plantation workers will participate in special events slated to be held 

across all plantations/central locations on 26th September under the theme ‘From Farm 

to Foreign Lands’, being organized by the Plantation Division of the Commerce 

Department. 

Keeping in line with the Prime Minister Shri Narendra Modi’s primary undercurrent of 

development, more than 250 Special Economic Zones (SEZs) will run a Swachhta 

campaign and tree plantation drive in their respective zone focusing on ‘Green & Swachh 

SEZs’ on 23rd September. 

A National Essay Competition on the theme “Azadi and Export Promotion/Import 

Substitution - आत्मनिर्भरता की ओर” will also be organized on 20th September by the India 

Brand Equity Foundation (IBEF), coinciding with the commencement of the Vanijya 

Saptah. There will be separate completion for each of the five regions, namely North, 

South, East, West and North-East, and the top five entries will receive prizes in each 

region. 

Azadi Ka Amrit Mahotsav is being celebrated by every State, Ministry and Department in 

various ways. It embodies all that is progressive about India's socio-cultural and economic 

identity. The Prime Minister, Shri Narendra Modi inaugurated the curtain raiser activities 

of the ‘Azadi Ka Amrit Mahotsav’ in Ahmedabad on March 12, 2021, 75 weeks before 15 

August, 2022 and it will continue till 15 August, 2023. Prime Minister has urged people 

to celebrate this festival for 75 weeks with the sole purpose of leading the country on the 

path of development and benefit the people of our nation. 

Home 
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Cautious Push: Finance secretary TV Somanathan tempers 

stimulus expectations 

(Source: Financial Express, September 20, 2021) 

There is a strong opinion among sections of the economists' fraternity and independent analysts that 

the government could allow the fiscal deficit to exceed the budgeted level by a significant margin to 

find resources for giving a much-needed boost to consumption spending, which is at a low ebb 

However, tax collections – both direct and indirect – will also cross the FY22 budgetary 

goals (Rs 15.45 lakh crore), he said at the Idea Exchange programme of the Indian Express 

Group. The secretary conceded that the government’s recent package for the crisis-ridden 

telecom sector could pressure its non-tax receipts this fiscal. 

Still, some analysts peg the extra revenue mop-up at Rs 2 lakh crore in FY22. This means 

the Centre’s additional spending commitments can be easily absorbed by the extra 

revenue flow, without endangering its FY22 fiscal deficit target of 6.8% of GDP. If 

anything, its curbs on “wasteful expenditure” across dozens of departments in the first 

half of this fiscal could generate savings of about Rs 1.15 lakh crore, according to an FE 

estimate 

There is a strong opinion among sections of the economists’ fraternity and independent 

analysts that the government could allow the fiscal deficit to exceed the budgeted level by 

a significant margin to find resources for giving a much-needed boost to consumption 

spending, which is at a low ebb. 

The secretary, however, sought to temper expectations of large demand-side stimulus. 

The revival of economic activity itself will stir demand, he said. “Directly stimulating 

demand is subject to fiscal constraints. The problem with stimulus in a vibrant democracy 

is that it is easier to start a spending programme than to stop it. It may lead to a situation 

where the government will spend even when there is no need to spend.” 

Amid concerns about a slowdown in the growth of capital spending, Somanathan, who 

holds the expenditure portfolio, made it clear that the finance ministry hasn’t imposed 

any curb on capex. It’s up to the individual departments to utilise the budgetary space 

available to them for capex, he stressed. 

The Centre’s capex rose only 15% in the April-July period from a year before, against the 

full-year target of 30% (from the actuals of FY21). Since the presentation of the FY22 

Budget – in which the government pushed for capital spending, with high multiplier 

effect, to reverse a Covid-induced growth slump – such expenditure dropped in March, 

May and July from a year earlier. 

“We wanted to reach that (budgeted target of capex growth) but it’s not up that much. 

Any non-incurring of capital expenditure is not because of any curb…Capital expenditure 
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may require land acquisition, construction, etc. We are reviewing the progress…” 

Somanathan said. 

For the budgeted goal of Rs 5.54 lakh crore to be realised, the Centre’s capex needs to soar 

by 36% on year between August 2021 and March 2022. 

The secretary exuded confidence that the Air India sell-off plan will be pulled off. “The 

fact that we have received two bids for Air India, is a good sign.” The government’s 

minority stake sale in LIC is “at an advanced stage of preparation”. 

Despite elevated tax collections, the government won’t resort to fiscal profligacy. “There 

are (increases in) expenditure commitments which one shouldn’t lose sight of when they 

say revenues have gone up,” he said. 

As such, the government has already chosen the path of “calibrated fiscal expansion” to 

counter the damage caused to the economy by the pandemic. That’s why the budgeted 

fiscal deficit is at an elevated level of 6.8% for FY22, and not 3%, he said. 

Nevertheless, the secretary asserted that the government will continue to prioritise 

expenditure on the poor and the vulnerable, and on those areas of the economy that need 

protecting. “NREGA, food & fertiliser subsidy and capex will be fully funded. We don’t 

want to accumulate arrears, including in export benefits. We are trying to protect those 

who need protecting, while also protecting macro-economic stability,” he said. 

Home 

Industries creating jobs to be encouraged 

(Source: The Hindu, September 19, 2021) 

The CM laid the foundation stone for works under the Mahatma Gandhi Nagar Vikas Yojna 

Chief Minister Basavaraj Bommai has said more encouragement would be given to 

industries that create more number of jobs. Speaking to press persons after laying 

foundation stone for works under the Mahatma Gandhi Nagar Vikas Yojna in Davanagere 

on September 19, he said proposals pertaining to setting up three textile parks in 

Karnataka have been submitted to the Union Government. 

Under the Production Linked Incentive scheme (PLI) scheme, the Union Government 

aimed to provide more encouragement to textile and automobile sector as it would lead 

to creation of more jobs. The State government also has planned to set up automobile 

clusters, he said. 
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Mr. Bommai said that under the Mahatma Gandhi Vikas Yojna, works worth ₹125 crore 

have been initiated in Davanagere. Along with these works, Smart City projects are being 

implemented to facilitate Davanagere's overall development, he added. 

The chief minister said across the State, works worth ₹1,500 are being initiated. 

Apart from the projects under the 75th Independence Day AMRUT schemes, 

additional grants of ₹25 lakhs would be given to each gram panchayat, he said. 

Mr. Bommai said that the quality of silk produced in central and North Karnataka districts 

is equivalent to the silk imported from abroad. Both State and central governments have 

plans to develop sericulture in a big way in around ten districts. 

Home 

Survey shows income of farmers has risen: Agriculture secretary 

(Source: Hindustan Times, September 20, 2021) 

Amid continuous protests against the contentious farm laws, a Situation Assessment 

Survey (SAS) of Agricultural Households, Land and Livestock Holdings of Households of 

Rural India, 2019, conducted from January to December 2019 revealed a 59% surge in 

farmers’ incomes that are not adjusted for inflation, on a nominal basis. 

Amid continuous protests against the contentious farm laws, a Situation Assessment 

Survey (SAS) of Agricultural Households, Land and Livestock Holdings of Households of 

Rural India, 2019, conducted from January to December 2019 revealed a 59% surge in 

farmers’ incomes that are not adjusted for inflation, on a nominal basis. 

The survey also showed that farmers’ incomes adjusted for inflation -- which economists 

call real income -- have risen by about 2%. However, when the inflation-unadjusted 

incomes are distributed among the number of farming households to derive per capita 

farmers’ incomes, one gets a figure of ₹27 a day, as reported by HT earlier. 

In an emailed interview to HT’s Zia Haq, Union agriculture secretary Sanjay Agrawal 

answers key questions on the survey. 

1. This survey is a departure from previous situational assessment surveys in 

that it accounts for earnings from land holdings and livestock, not just crops. 

The parameters of the two surveys are different. What’s the rationale for 

this? 

That’s correct. The National Statistics Office (NSO) of Ministry of Statistics and 

Programme Implementation (MoSPYI) carried out a survey on “Land and Livestock 

Holdings of Households and Situation Assessment of Agricultural Households” in the 

rural areas of India with an integrated schedule of enquiry. Prior to this, Land and 

https://www.thehindu.com/news/national/karnataka/karnataka-to-launch-special-programmes-for-independence-day/article35922577.ece
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Livestock Holding Surveys (LHS) and Situation Assessment Survey (SAS) of Agricultural 

Households used to be conducted as separate surveys. The idea is to take a holistic view 

of a farmers’ income. There is no sense in doing separate surveys to assess incomes from 

dairy and livestock, for instance, because dairying is a major area of farming activity. 

2. What is the average monthly income of an agricultural household 

according to this survey? Can you explain in full all the sources of income 

that were taken into consideration? 

Sure. At the all-India level, an average monthly income per agricultural household during 

agricultural year 2018-19 is ₹10,218. Out of the total average, income from wages 

is ₹4,063, followed by cultivation /net receipt from crop production ( ₹3,798), net receipt 

from farming of animals ( ₹1,582), net receipt from non-farm business ( ₹641) and 

income from leasing out of land ( ₹134). Out of the total income earned by agricultural 

households, 39.8 % of income is earned from wages followed by cultivation/net receipt 

from crop production (37.2 percent), farming of animals (15.5%), and income from non-

farm business (6.3%). 

3. So, the survey includes non-farm wages too? 

Yes, the objective of the survey is clear. It is to capture the current income situation of an 

agricultural household at a holistic level and not leave out any source of income. That’s 

how we can know what their total income situation is. SAS definition of cultivator is any 

household who gets output worth ₹4,000 a year and is self-employed in agriculture as 

main or subsidiary occupation. So, if one keeps one goat just to get little milk for tea, etc, 

and gets, say, 150 litres of milk a year, and is engaged in non-agriculture activity as the 

main occupation, he becomes a cultivator based on this definition. Thus, going by the 

definition, this 37.2 % from crop production is not the right reflection of income from 

cultivation by land-owning farmers. 

4. Can you clarify how the survey arrives at the average monthly income 

of ₹10,218 and its methodology? 

Sure, I am happy to explain. An agriculture household earns income from different 

sources as evident from the survey report. Members of an agriculture household may be 

pursuing various agriculture and non-agricultural activities. It reveals that wages 

comprise the maximum share of the income of an agriculture household followed by 

income from crops. Wages can be from different sources like agriculture wages for a 

variety of farm activities and also MGNREGS. If the average monthly income of the 

agriculture household is ₹10,218 as mentioned in the report, then the average daily 

income would be 10,218x12/365= ₹336. Even if we take the monthly income from the 
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crops alone (Table 1) which is ₹3,798, then the daily income would be 3,798/30 = ₹126 

which is much higher than ₹27 projected by a section of the media. 

Table 1. Average Monthly Income per Agricultural Average 

Monthly Income in Rs. Household Percentage 

1. Income from wages ₹4,063 39.8% 

2. Income from crop production ₹3,798; 37.2% 

3. Income from farming of animals Rs. 1,582; 15.5% 

4. Income from non-farm business ₹641; 6.3% 

5. Income from leasing out of land ₹134; 1.3%Average monthly income ₹10, 218 

(Source: NSS Report No. 587: Situation Assessment of Agricultural Households and Land 

and Livestock Holdings of Households in Rural India, 2019) 

From the above table, it is evident that the average monthly income of an agricultural 

household is ₹10,218. Out of which, income from wages ₹4,063 (39.8%) income from 

crop production ₹3,798 (37.2%), income from farming of animals ₹1,582 (15.5%), income 

from non-farm business ₹641 (6.3%), income from leasing out of land ₹134 (1.3%). 

Source: NSS Report No. 587: Situation Assessment of Agricultural Households and Land 

and Livestock Holdings of Households in Rural India, 2019 

5. The survey shows an inflation-unadjusted increase in total monthly 

incomes of about 59%, if one compares the current income level of ₹10,128 

with ₹6,426 from the previous 2012-13 survey. But part of the increase is 

because of accounting of non-farm income such as land lease? But part of the 

increase in farm income is because the survey accounts for non-farm 

incomes too, such as land lease? 

As I said, the idea is to measure an agricultural household’s total income situation. The 

title of the survey itself suggests so. There is no reason at all to do separate surveys of 

dairy and livestock income. The objective is to get a comprehensive idea about the income 

situation of an agricultural household. Let me re-emphasise that even if we talk of income 

from crops alone, that works out to be ₹126 per day, not ₹27 or so as some media reports 

say. Beside the increase in income of agri households, they benefited from increase in real 

prices of agriculture commodities. The WPI for agri in these six years increased from 111 

to 134 and the WPI for non-agri increased from 106 to 116. Thus, the terms of trade index 

moved in favour of agri from 104 to 120, an increase of 16 per cent between 2012-13 and 

2018-19. Source: Niti Aayog. 
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6. Don’t you think farmers need even higher incomes, adjusted for inflation, 

because they are still affected by poor realisations as markets are always 

uncertain? 

Of course. That is why there has been an unprecedented enhancement in budget 

allocation. In the year 2013-14, the budget allocation for the department of agriculture 

was only ₹21,933.50 crore. This has been increased by more than 5.5 times 

to ₹1,23,017.57 crores in 2021-22. 

A total of ₹1.58 lakh crore has been released so far to 11.37 crore farmers’ families through 

direct transfer into their bank accounts under the PM-KISAN scheme. The recently 

enacted farm law related to Trade & Commerce of Farmers Produce creates an ecosystem 

for sale of scheduled agriculture commodities at farmgate level, which shall create 

opportunities of value addition at the village levels, leading to further enhancement of 

agricultural household’s income. Further, this will accelerate more investment in 

marketing and supply chain infrastructure, including storage facilities near to farm gate, 

creating more employment opportunities for rural areas. 

The farm law related to the Farming Agreement shall support farmers, especially small 

and marginal farmers, with a legal framework to produce high value crops, which shall be 

instrumental in additional income from cultivation. The fixation of MSP at one-and-a-

half times the cost of production and ensuring enhanced procurement has been a major 

focus as well. The institutional credit for farmers has increased from ₹7.3 lakh crore in 

2013-14 and has reached over ₹16.6 lakh crore in 2020-21 The government has 

approved ₹1 lakh crore Agriculture Infrastructure fund for building post-harvest and 

other agriculture-related infrastructure near the farm gate. The government has been 

actively promoting Farmer Producer Organizations (FPOs) for better bargaining power 

with the market and to get good prices for their produce. 

7. Do you think there is any improvement in the situation of farmers between 

the two surveys 2012-13 to 2018-19? 

Yes. The viability of agriculture has improved, the overall indebtedness has come down 

and appetite for risk mitigation has improved. 

Viability of agriculture 

The number of rural households getting primary income from agriculture has gone up 

from 54% in 2013 to 58% in 2019. That is agriculture assumes more economic importance 

to more rural households. The income of agricultural households increased in nominal 

terms by 59% between 2013 and 2019 (from 6,426 to 10,219). The Consumer Price Index 

(rural) increased by 35% (from 105 to 142) during the same period, suggesting a real 

income increase of 24% to agricultural households. The share of income from crop 
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production of agricultural households in the lowest size class of land possessed (having < 

0.01 hectares or landless) has increased from 1% to 15% between 2013 to 2019. Their 

income from farming (including livestock farming) has increased from 27% to 34%. 

Overall indebtedness of agricultural households has come down 

The percentage of agricultural households indebted has come down from 52% in 2013 to 

50% in 2019. The percentage decrease is substantial in agricultural households having 

less than 1 acre of land. In land size class < 0.01, the decrease is 3.4% (from 41.9% to 

38.5%) and in the next lowest size class (having <0.04 hectare (one acre)) the decrease is 

a maximum of 6.5% (from 47.3% to 40.8%). 

The amount of outstanding credit has come down substantially in the lowest land size 

class that is from ₹31,100 to ₹26,883.The decrease in nominal terms is 14%, adjusting for 

inflation the decrease is more than 50%. 

Crop insurance (risk mitigation) has gone up 

The percentage of crop-producing households insuring their crops has substantially 

increased, which indicates more farmers are adopting risk mitigation measures. During 

July-December, while 8.3% households insured paddy in the present survey, the 

percentage is 4.8% in the corresponding half of 2012-13, for soyabean 27.5% and 14%, for 

cotton, 25.4% and 10.4%. 

During January-June, those insuring paddy are 13.9% in the present survey and 3.9% in 

the corresponding half of 2012-13; for rapeseed/mustard, it is 8.9% and 5.1% ; for cotton, 

those insured are 28.8% and 14.9%. 

Home 

 

Labour codes unlikely to be implemented this fiscal 

(Source: Economic Times, September 19, 2021) 

The four codes have been passed by Parliament. But for implementation of these codes, 

rules under these must be notified by central as well as state governments for enforcing 

those in respective jurisdictions. 

The four labour codes are unlikely to be implemented this fiscal in view of slow progress 

on the drafting of rules by the states and also for political reasons like elections in Uttar 

Pradesh, a source said. 
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The implementation of these laws assumes significance because once these are 

implemented there would be reduction in take-home pay of employees and firms have to 

bear higher provident fund liability. 

"The Ministry of Labour is ready with the rules under the four labour codes. But the states 

have been slow in drafting and finalising those under new codes. Besides, the government 

is not keen to implement the four codes due to political reasons, which are mainly 

elections in Uttar Pradesh (due in February 2022 onwards)," the source said. 

The four codes have been passed by Parliament. But for implementation of these codes, 

rules under these must be notified by central as well as state governments for enforcing 

those in respective jurisdictions. "It is likely that the implementation of the four labour 

codes may be dragged beyond this fiscal year," t he source said. 

Once the wages code comes into force, there will be significant changes in the way basic 

pay and provident fund of employees are calculated. The labour ministry had envisaged 

implementing the four codes on industrial relations, wages, social security and 

occupational health safety & working conditions from April 1, 2021. These four labour 

codes will rationalise 44 central. 

The ministry had even finalised the rules under the four codes. But these could not be 

implemented because many states were not in a position to notify rules under these codes 

in their jurisdictions. Labour is a concurrent subject under the Constitution of India and 

therefore both the Centre and states have to notify rules under these four codes to make 

them the laws of the land in their respective jurisdictions. 

According to the source, some states have worked on draft rules on four labour codes. 

These states are Uttar Pradesh, Bihar, Madhya Pradesh, Haryana, Odisha, Punjab, 

Gujarat, Karnataka and Uttarakhand. Under the new wages code, allowances are capped 

at 50 per cent. This means half of the gross pay of an employee would be basic wages. 

Provident fund contribution is calculated as a percentage of basic wage, which includes 

basic pay and dearness allowance. The employers have been splitting wages into 

numerous allowances to keep basic wages low to reduce provident fund and income tax 

outgo. The new wages code provides for provident fund contribution as a prescribed 

proportion of 50 per cent of gross pay. 

After the implementation of new codes, the take-home pay of employees would reduce 

while provident fund liability of employers would increase in many cases. Once 

implemented, employers would have to restructure salaries of their employees as per the 

new code on wages. Besides, the new industrial relation code would also improve ease of 

doing business by allowing firms with up to 300 workers to go ahead for lay-offs, 

retrenchment and closure without government permission. At present all firms with up 
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to 100 employees are exempted from government permission for lay-off, retrenchment 

and closure. 

Home 

 

All types of footwear, most textile products to have GST of 12% 

(Source: Shishir Sinha, The Hindu Businessline, September 18, 2021) 

Council decides to do away with inverted duty structure 

All footwear, irrespective of prices will attract Goods & Services Tax (GST) at 12 per cent 

while barring cotton, all textile products including readymade garments will have GST at 

the rate of 12 per cent. This will be possible as GST Council has decided to do away with 

inverted duty structure (IDS). It could result in rise in prices of low-priced 

products……………… 

Home 

 

Businesses should give useful inputs for FTA negotiations 

(Source: TNC Rajagopalan, Business Standard, September 19, 2021)  

FTAs have to be signed keeping two things in mind - mutually reciprocal terms and 

focusing on products and services with maximum export potential 

Last week, the Commerce Ministry said that the negotiations for India-UK Free Trade 

Agreement (FTA) will commence from November this year. The governments in both the 

countries are eager to conclude an interim agreement quickly but the businesses are yet 

to warm up to the idea. 

Under various trade agreements, India allows imports of certain goods at lower rates of 

duty mostly from countries in Asia, Africa and South America. The imports from the least 

developed countries and most developing from these regions have not gone up 

significantly. However, the imports from Japan, Korea, ............. 

Home 

Growing small and medium businesses embrace the digital-first world 

(Source: Shivani Shinde , Business Standard, September 19, 2021)  

71% of growing SMBs say their business survived the pandemic because of digitisation 
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The latest Small and Medium 

Business Trends report, based 

on the responses of 2,534 small 

and medium business (SMB) 

owners in North America, Latin 

America, South America, 

Europe, and Asia Pacific, 

reveals that SMBs are 

embracing technology, to 

increase productivity, agility, 

and data security. (The survey 

was conducted by The Harris 

Poll on behalf of Salesforce 

between June 21 and July 12.) 

India scenario 

• Communities and 

governments step up: 62% of SMBs in India say financial support from their 

community has been vital to their business’ survival 

• Customer and employee engagement: Post-pandemic, 59% of SMBs in India have 

expanded ways customers can reach them 

• SMBs embrace the digital-first world: In India, 99% of SMBs plan to offer 

contactless services permanently, leading with secure digital payments (78%), 

mobile orders (68%) and digital customer service (62%) 

Employee engagement 

• Nearly one in five SMBs furloughed employees during the pandemic, but nearly 

half of those (49%) have rehired those they furloughed 

• More than two in five SMBs have provided flexible working arrangements during 

the pandemic 

 

Home 

 

 

https://www.business-standard.com/topic/smbs
https://www.business-standard.com/topic/smbs
https://www.business-standard.com/topic/smbs
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Himachal's handlooms, organic fruits, honey to be available on e-commerce 

platforms 

(Source: Economic Times, September 19, 2021) 

Himachal Pradesh's Rural Development Minister Virender Kanwar said the state 

government is planning to facilitate 2.80 lakh women belonging to 27,000 self-help groups 

(SHGs) access to the e-commerce platforms so that they can sell their products in a wider 

market. 

Himachal Pradesh's famous handmade shawls, sweaters, carpets, organic honey, fruits 

and spices will soon be available on e-commerce platforms like Amazon, Flipkart and 

Government e-Marketplace (GeM). Himachal Pradesh's Rural Development Minister 

Virender Kanwar said the state government is planning to facilitate 2.80 lakh women 

belonging to 27,000 self-help groups (SHGs) access to the e-commerce platforms so that 

they can sell their products in a wider market. Among the products which may be available 

on the e-commerce platforms include handmade shawls, sweaters, carpets, organic 

honey, fruits, dry fruits, spices, pickles, medicinal herbs. 

The e-commerce platforms will enable small artisans living in remote or snowbound areas 

of the hill state to showcase their organic, natural and handmade products and connect 

them with buyers from across the country, Kanwar said in a statement. The uploading of 

the SHG products on e-commerce platforms is under progress and will be available under 

'Him Ira' brand. This is a major step towards women empowerment and will give a big 

boost to the women entrepreneurs, he said. The necessary standardisation procedure and 

quality tests along with paper works are being completed expeditiously to provide 

sustainable livelihood opportunities to the women from SHGs. 

The minister said this would also integrate SHGs with the government's public finance 

management system (PFMS), thus helping them get their payments without difficulties. 

The state government will help the SHGs in branding, packaging and pricing their 

products to make them market competitive. This will open doors of growth and ensure 

the rural women folks get maximum profit, Kanwar said. At present, the products made 

by women SHGs are available only at government and a few other outlets. 

Following an initiative of Kanwar, the state tourism department has agreed to display 

these products at all the tourist hotels in Himachal Pradesh so that the SHGs products 

are easily available to the tourists. In Himachal Pradesh, about 15,000 SHGs are involved 

in agricultural activities while 12,000 SHGs in non-farm activities under the ambit of the 

National Rural Livelihood Mission . Some SHGs sell products at 'Him Ira' shops and 

weekly markets under the 'Him Ira' brand. At present 40 'Him Ira' shops are in operation 

in various parts of Himachal Pradesh and the state government is planning to set up 

around 100 'Him Ira' shops in all districts of the state so that small farmers and SHGs 

reach markets without interference of a middle man or vendor. 
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A woman member of a SHG earns around Rs 200-300 daily and the state government is 

providing Rs 50,000 to every SHG to start livelihood activities, the minister said. Any 

SHG can avail Community Investment Fund (CIF) for such activities at nominal rate of 

interest and they are also being credit linked with the banks to avail loans. The central 

government has also provided them interest subvention on loans up to Rs 3 lakh. The 

Himachal Pradesh government has decided to provide additional interest subvention to 

SHGs, who are interested to take loan up to Rs 5 lakh, Kanwar said. 

Home 

 

Data monitor: States’ FY22 capex target difficult to meet 

(Source: Financial Express, September 20, 2021) 

Like last year, which saw a 11% rise on-year over a low base of FY20, it expects 11-13% rise 

in capex this fiscal, assuming that states spend 80-85% of the budgeted estimate. 

India’s top 21 states – 

accounting for more than 90% 

of aggregate state capital 

expenditure – are aiming for 

an ambitious 36% rise in 

capital outlay this fiscal (to Rs 

6 trn) over revised estimates of 

FY21 (Rs 4.4 trn). 

This target seems too high, 

CRISIL has said. 

Like last year, which saw a 11% 

rise on-year over a low base of 

FY20, it expects 11-13% rise in capex this fiscal, assuming that states spend 80-85% of the 

budgeted estimate. 

Home 

GST reform still a work in progress 

(Source: Economic Times, September 19, 2021) 

Mandating food service aggregators such as Zomato and Swiggy to collect tax from the 

customer and pay it directly to the government from January next year is welcome. 
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The Goods and Services Tax (GST) Council has taken some positive steps at its meeting 

last Friday, but failed to think and act bold, for example, on bringing petro-fuels under 

GST. Of course, harmonising the rates on inputs and the final output in sectors such as 

textiles, footwear and renewable energy devices — where the tax rate on inputs is higher 

than that on the output — was overdue. An inverted duty structure leads to a pile-up of 

input tax credits and problems in claiming refunds. 

Home 

‘Forced formalisation behind the surge in tax collections’ 

(Source: Financial Express, September 20, 2021) 

India’s informal sector accounts for about a half of its GDP but employs as much as 80% of 

its workforce, according to an HSBC estimate. 

A robust tax collection in recent months has lent some credence to the notion that the 

expansion of the formal sector of the economy, which got a leg-up from demonetisation 

and the GST rollout, has gathered steam with the Covid-19 outbreak. 

Gross tax revenue in the first quarter of this fiscal shot up by an impressive 33% even over 

the same period in FY20 (before the pandemic struck). In stark contrast, nominal GDP in 

the June quarter grew only 2.4% from the pre-pandemic level. 

Industry executives in some of the labour-intensive sectors FE spoke to lamented that the 

formalisation may have been a “forced” process, driven mostly by the Covid-induced 

extinction of several unorganised sector entities, rather than an organic one. This has led 

to greater consumer reliance on the formal sector, even though overall consumption 

demand remains sticky due to large-scale income losses. 

This seemingly-accelerated shift towards formalisation, coupled with cost-cutting by 

India Inc, have boosted the profitability of large companies, leading to strong growth in 

the corporation tax collection. The GST mop-up, too, has remained robust in recent 

months, barring the aberration in June (for business transactions in May) when the 

second wave peaked. 

India’s informal sector accounts for about a half of its GDP but employs as much as 80% 

of its workforce, according to an HSBC estimate. Unsurprisingly, private final 

consumption expenditure shrank 11.9% in real and 2.7% in nominal terms in the June 

quarter from the pre-pandemic levels. 

Pronab Sen, noted economist and former chairman of the National Statistical 

Commission, said the spurt in tax collection has been driven by both “forced” 

formalisation and a change in the composition of consumption in the aftermath of the 

pandemic. When income inequality grows and wealth gets redistributed in favour of the 
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more privileged, the broader private consumption gets a jolt. But the consumption 

pattern gravitates more towards discretionary items, including luxury goods (which 

attract higher GST rates) than the essentials, Sen explained. 

Similarly, a shift in wealth distribution away from the poor and the lower-middle class to 

the upper-middle class or the rich boosts income tax mop-up because the tax regime is 

usually progressive. 

So, this phenomenon tends to drive up both the GST and income tax collections, Sen said. 

But ultimately, it weighs down economic growth, given the informal sector’s 

overwhelmingly large share in employment, he cautioned. 

Aditi Nayar, chief economist at Icra, said while direct tax collection jumped 47% in the 

June quarter from the pre-pandemic level, the non-agriculture GVA in the Q1 of FY22 

shrank relative to the Q1 of FY20 — both in real (-10.3%) and nominal (-2.3%) terms. “The 

formal/tax-paying portion of the non-agriculture economy has gained market share at the 

cost of the balance, benefiting from the structural shifts generated by demonetisation, 

GST as well as the Covid shock,” Nayar said. 

While hardcore data on the recent performance of the entire informal sector remain 

elusive, industry executives said the Covid crisis has ravaged non-agricultural entities in 

the unorganised sector more than the rest. 

M Rafeeque Ahmed, founder of Farida Group, a major leather footwear exporter, said 

there were instances of independent entrepreneurs shutting shop. “I would not like to say 

this kind of trend has added to the real formalisation because I believe it is not a healthy 

thing.” 

J Rajmohan Pillai, chairman at Beta Group, a dry fruit trading firm in Kerala, said, “Out 

of 834 registered cashew factories, more than 700 are closed now due to a combination 

of factors. Demonetisation, followed by the GST launch, had its impact.” Of course, most 

of the GST-related issues, including refunds, have been settled now, he added. 

In the tourism sector, informal units have suffered the most lethal blows of the pandemic. 

“We have reports that nearly 15,000 of our members have applied to cancel their GST 

registration,” said G Jayapal, general secretary at Kerala Hotel and Restaurant 

Association. 

However, given the surge in export orders, some players see a silver lining. “Most large 

companies are flooded with orders, so much so that they have started taking the help of 

the ancillary units (in the informal sector) to fulfil their commitments. While some of the 

smaller units did suffer initially, things are improving now,” said RK Jalan, vice-president 

at the Council for Leather Exports. 
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Though the agriculture and food sector has performed better than most others, here, too, 

stress is visible in the informal segment. “…almost 70% of the rice and flour mills are 

under pressure to repay their bank loans and settle the bills, including power and water 

taxes,” said Bharat Bhushan, chairman of Lucknow Dal and Rice Millers Association. 

In the textile hub of Surat, nearly 20% of the units are either shut or running at less than 

a half of their capacity following the pandemic, said Devkishan Mangani, former president 

of the Federation of Surat Textile Traders Association. 

However, the diamond units in Surat have recovered fast following the first and the 

second Covid waves and almost managed to recoup initial losses now, said Dinesh 

Navadiya, chairman (Gujarat region) of the Gems and Jewellery Export Promotion 

Council. 

However, in the gold jewellery segment, industry executives say many neighbourhood 

stores in Delhi, Mumbai and Kolkata couldn’t cope with the losses and demand 

compression, and closed down. 

With inputs from Sajan Kumar in Chennai & Deepa Jainani in Lucknow 

Home 

Woodland eyes return to pre-pandemic sales performance this fiscal; to 

expand offline stores 

(Source: Economic Times, September 19, 2021) 

Woodland, which closed around 40 stores since the pandemic broke out, is now 

considering adding new stores in its sales network as the company expects customers 

walking back to physical stores as the vaccination paces up. 

Leading footwear and performance apparel brand Woodland is expecting to return to its 

pre-pandemic sales turnover in the current fiscal, helped by festive season demand push 

over the next few months, a top company official has said. Woodland, which closed 

around 40 stores since the pandemic broke out, is now considering adding new stores in 

its sales network as the company expects customers walking back to physical stores as the 

vaccination paces up. As per its sales strategy, the company said it will continue to focus 

on both offline and online channels. 

In the wake of pandemic and subsequent restrictions on people's movement, Woodland's 

sales from e-commerce channels have spiked, and the segment now contributes almost 

40 per cent to its total sales. Though, Woodland expects this trend to continue but e-

commerce contribution in the overall sales of the company are expected to come down as 

there would be some rationalisation as offline stores will bounce back as the threat of the 

pandemic recedes. "...If the Diwali season goes well and our online partners like Amazon 



     

                                                                                                                                            

 
www.citiindia.org 
 

21 CITI-NEWS LETTER 

and Flipkart, they have big plans for upcoming festive season, if those do well the business 

will be back to normal and we will try to achieve the same target that we achieved in FY 

2019-20," Aero Club Managing Director Harkirat Singh told PTI. Aero Club is the parent 

company of brands - Woodland and Woods. "We had achieved around Rs 1,200 crore in 

FY 2019-20 and in (the pandemic hit) FY 2020-21, we were close to around Rs 700 crore 

because of the Covid period," he added. 

Woodland is also now reviewing its offline retail strategy and is planning to add more 

stores starting from next year. "We will once again review the thing beginning next year, 

by starting opening the new stores," said Singh adding "after shutting down 30-40 stores, 

we are close to 500 now, earlier it was around 540 stores". Like other companies in the 

segment, Woodland is also witnessing an increase in demand for casual products as 

people are mostly confined at their homes after pandemics and working from home only. 

"We are doing mainly outdoor products... we see the requirement of our customer 

normally when they travel or are on track or something like that. 

"During the pandemic, we brought a new line of products. There was a demand for people, 

who wanted comfortable shoes because they were not going out during the pandemic at a 

lower price-point. We have brought in these products in our portfolio and it is good 

because we could expand our portfolio to that extent...," Singh said. After the pandemic, 

the company is also witnessing an increased demand for its fitness range of products as 

people have become conscious about their health after the pandemic. "... for people who 

are into fitness and all, such products are really growing... It has changed the fitness 

regime and this category is going to grow and if the category grows, then this will be in 

our benefit," he said adding "we have already seen a lot of demands in this". 

Home 

Welspun India to invest Rs 800 cr on capacity enhancement over next two 

years 

(Source: Free Press Journal, September 19, 2021) 

Welspun India has said it is looking to invest around Rs 800 crore on capacity expansion 

of its home textiles and flooring businesses over the next two years. 

Welspun India, the country's largest home textiles manufacturer, would invest Rs 656.5 

crore on its home textiles business expansion during FY'22-23. Its plans include 

augmenting its towel manufacturing capacity by 20 per cent to meet the growing demand 

from the overseas customers. 

The board of the company in a meeting held on Saturday approved plans to augment towel 

manufacturing capacity at its Anjar, Kutch (Gujarat)-based plant to 1,02,000 metric 

tonnes per annum (MTPA) from the existing 85,400 MTPA. 
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"Keeping in view the recent trend of customers focus to track the entire value chain i.e., 

'Farm to Shelf', the board has approved an investment in 40 looms for towel fabric at 

Anjar which represents 7 per cent of installed capacity," said Welspun India in a late night 

regulatory filing. 

While for its Vapi, Valsad (Gujarat) based plant, the board has approved additional 

investment relating to automation for faster production turnaround at lower cost. 

At Vapi, the company has commenced expansion of rugs capacity expansion by 80 per 

cent during the last financial year. 

"The company is expected to invest Rs 656.5 crore for the aforesaid expansion over FY'22 

and FY'23," it said. 

The benefits of these expansions will start accruing in phases from Q1 FY'23 onwards, it 

added. 

"This expansion has a revenue potential of Rs 1,207 crore from the second year of 

operation," it added. 

Besides, the board of its subsidiary Welspun Flooring Ltd has also approved a capex of 

143.6 crore. 

"The board of the wholly-owned subsidiary company, Welspun Flooring Ltd, at its 

meeting held on September 18, 2021, approved capex of Rs 143.6 crore to be invested over 

FY22 and FY23...," it said. 

This is for de-bottlenecking and rebalancing of its facility at Telangana, including setting 

up of a 25 MW renewable energy power plant and to further the group's commitment 

towards ESG by embedding sustainability and circularity at every stage of its value chain. 

According to Welspun India, in the current financial year, it has invested Rs 281 crore in 

capex and the total investment during FY'22 will be Rs 750 crore including the investment 

approved by the board on Saturday for the home textiles and flooring businesses. 

"There is no change in the company's guidance for the current financial year for Net Debt 

position i.e., Rs 2,400 crore as on March 31, 2022," it said. 

Welspun India is a part of Welspun Group, a conglomerate which has businesses interests 

in sectors including - Line Pipes, Home Textile Products, Infrastructure, Warehousing, 

Steel, Oil & Gas, Advanced textiles and Flooring solutions. 

Home 
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Bengaluru: Industries creating jobs to get encouragement - CM Bommai 

(Source: Daiji World, September 19, 2021) 

Chief Minister Basavaraj Bommai said the State Government will give special 

encouragement to industries creating jobs. 

Speaking to reporters after laying the foundation stone for Mahatma Gandhi Urban Vikas 

Programmes in Davangere on Sunday, the Chief Minister said the Union Government was 

giving special impetus to textiles and automobile sector as both were labour intensive. 

The State Government also wants establish mega textile park and automobile clusters. A 

proposal for setting up at least 3 textiles parks have already been submitted to the Union 

Government, Bommai said. 

The Chief Minister initiated works with an outlay of Rs 125 crore under the Mahatma 

Gandhi Urban Vikas Programme in Davangere. The Smart City programme already 

undertaken in Davangere will help in the comprehensive development of the entire 

district. 

He said developmental works with a total outlay of Rs 1500 crore were being implemented 

all over the State. 

Under the Amruth Gram plan several works were being taken up in the Gram Panchayats 

and each of the gram panchayats will have works with an outlay of Rs 25 lakh each. 

Sericulture development is being taken up in a big way in Central and Northern Karnataka 

regions, he said pointing out that both the State and Union governments will be taking up 

sericulture in a big way in 8 to 10 districts in Karnataka in view of the superior quality of 

silk produced in the State. 

Health and Family Welfare Minister Dr K Sudhakar, Davangere district in-charge and 

Urban Development Minister B A Basavaraj, BJP MP G M Siddeshwar, MLA S A 

Ravindrananth and others were present. 

Earlier in the morning, the Chief Minister received petitions from the public in 

Davangere. 

Jayakumar of Harihar, who had drawn a picture of the Chief Minister without using the 

hands but by holding the brush in the mouth was presented to Bommai. 

Home 
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Conscious fashion 

(Source:  Vaishnavi Gupta, Financial Express, September 20, 2021) 

The concept of sustainable fashion is gaining ground in India 

Indian consumers are warming up to the concept of sustainable fashion, as they become 

increasingly conscious of the environmental impact of their shopping habits. Retail 

brands in India are riding the trend of eco-friendly shopping by introducing sustainable 

offerings. Fashion brand Indian Terrain, for instance, created a sustainable fashion line 

in 2020 in partnership with Fairtrade India; and in April this year, Madame launched its 

Eco Aware collection. Several new brands have sprung up in the sustainable fashion space 

over the past few years. These include DaMENSCH, ANI Clothing, Sparsh Organic and 

The Pant Project, among others. 

According to a report released by The Business Research Company in 2020, the global 

ethical fashion market is likely to grow from $6.35 billion in 2019 to $8.25 billion in 2023 

at a CAGR of 6.8%. 

Natural shift 

Madame has developed designs that minimise textile waste in the manufacturing process. 

The brand plans to reduce its carbon footprint by at least 80%, and become carbon-

negative by 2030. Currently, the overall contribution of its sustainable clothing range to 

its business is around 3%. “We have carefully priced our sustainable collection in the Rs 

1,699-2,999 range. Currently, we are targeting millennials and Gen Z consumers in the 

metro cities, as they are willing to pay a high price for a responsible product,” says Akhil 

Jain, Madame’s executive director. 

Brands are creating apparel ranges that appeal to consumers’ modern sensibilities by 

combining age-old textiles, craft, and production techniques with contemporary styles. 

Taneira, Tata’s ethnic wear brand launched in 2017, recently launched a collection of 

sarees inspired by the flora and fauna of the forests, using natural fabrics, sourced from 

weavers across India. 

Woodland forayed into the sustainable space with its Pure Green t-shirts made from 

recycled plastic bottles that are sterilised and processed into fibre strands. “Our 

sustainable range is available both online and offline, targeting the youth specifically. The 

prices of these products are around 5-10% higher compared to our basic products,” says 

Harkirat Singh, managing director of Aero Club, the parent company of Woodland. 

In 2020, Raymond Group collaborated with Reliance Industries to launch an eco-friendly 

range of fabrics called Ecovera, that is produced from recycled plastic bottles using 

biofuels and energy-efficient processes. 

https://www.financialexpress.com/market/stock-market/reliance-industries-ltd-stock-price/
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Cost of sustainability 

While sustainable clothing is being talked about, it is still early days as the definition of 

sustainable fashion and fabric is ambiguous at the moment. Rachit Mathur, partner and 

managing director, BCG, says, “Whether it is cotton and raw materials sourced the right 

way, or the fabric construct being eco-friendly, or washes and dyes being degradable — 

the norms and best practices are not well known.” 

Being a sustainable fashion brand entails high expenditure. Setting up sustainable 

practices throughout the value chain — right from sourcing of fabrics, demand planning 

and manufacturing, colouring, stitching, etc, to the logistics and last-mile delivery to the 

store/ end consumers, to finally the reverse logistics and disposing of excess stock — could 

be challenging for companies. Rajat Wahi, partner, consulting, Deloitte India, says, “All 

of these processes come at a high cost. And if the end consumer is not willing to pay a 

higher price and wants to have fashion for a season, it is not feasible for retailers to invest 

in this.” 

Furthermore, there is a lack of awareness about the need to switch to sustainable 

alternatives, analysts say. “The industry and the government need to build awareness 

around the ‘why’ of sustainability, especially in fashion. Education to drive category 

demand is the first step, though. Till then, this sub-segment in fashion will stay sub-scale, 

and hence, pricing and supply chain will stay expensive and inefficient,” Mathur adds. 

Home 

Z&Z Fabrics: A brand that’s only into sustainable fashion 

(Source: Musharat Amin Maisha, T B S News, September 19, 2021) 

Meet the brand that conquered exports, launched a textile fashion networking hub and 

plans to invest in local clothing line 

On 15 September, a spacious showroom in Gulshan avenue was stirring with designers, 

textile technologists and visitors. 

Zaber & Zubair Fabrics brand was hosting the second day of its annual exhibition. They 

do it every year to showcase their products, with the aim to enrich the knowledge of the 

overall textile sector in Bangladesh. 

The exhibition was divided into different sections. Each section displayed Z&Z's newly 

developed collections. Along with fabrics, the end products for example, pants, tops, 

jackets, were also showcased. There were collections like the 'Innovation Tops', 

'Innovation Bottoms', 'Blue Jeans', 'Wash Collection', 'Viscose' and many more. 
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One of the unique aspects of this exhibition was the materials, cotton, fibre, pulp, yarn, 

fabric, colour forecast were on display as well. The visitors could see and understand how 

these products were made. 

Designs, sustainability and the future 

From the production of threads, cotton, colours, chemicals and the use of water, Z&Z 

believes in 100% sustainability. The brand makes sure the whole process of 

manufacturing the fabric is environment friendly. 

"Zaber & Zubair Fabrics started manufacturing products sustainably from 10 years ago 

and now we are gradually increasing the level of sustainability," Anol Rayhan, the brand 

manager explained.  For their next project, the Z&Z Fabrics wants to manufacture value-

added products. These fabrics are better in quality and have high demand all over the 

world now. The customers can know from the barcode of the garments how many workers 

worked on it, what type of cotton was used or if the whole process was eco-friendly. 

The brand is investing in research to make sure of zero discharge of hazardous chemicals 

and ensure traceability of the fabric. 

'Innovation Bottoms' and 'Innovation Tops' are two of their new collections. The fabrics 

used are yarn-dyed, some have prints and some are basic. Pants from the 'Innovation 

Bottoms' series are workwear. It is designed for heavy-duty work, such as construction 

works. The fabric used for this is dirt and oil repellent. BCI cotton and recycled cotton 

have been used for this new collection. "For manufacturing our 'Innovation' series, we 

tried to ensure the process of making yarn from fibre is energy saving. For the designs, 

we have incorporated different types of camouflage patterns, in pixel and floral forms," 

Nipa Monalisa, the brand's senior designer said. 

Some of the fabric from the 'Innovation Tops' has UV protection. "We have used certain 

chemicals on the fabric which protect us from the sun," added Moklesur Rahman, the 

brand's product development expert. 

'Windbreaker' is another design from 'Innovation Tops'. It is lightweight and it comes 

with a detachable hoodie. "It is made with grenade green fabrics. It is perfect winter wear," 

Moklesur remarked. For their 'Wash Innovation' collection, they have experimented with 

new and different processes. "We do not manufacture denim products usually. For 'Wash 

Innovation' we have used dobby, twill and canvas. The products look like denim," she 

added. 

Although Z&Z Fabrics manufactures products mostly to export globally, the group is 

currently planning to launch a clothing line for consumers in Bangladesh. 'Blue Jeans' is 

their local clothing line. "Products of 'Blue Jeans' have been exhibited in prestigious 

fashion shows like 'TexWorld' in Paris," Monalisa concluded. 
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One of its kind 

"This is the first solo textile exhibition in the whole of South Asia to showcase its 

development through a fair. Our brand is considered a landmark to do this for the first 

time in the subcontinent and we are conducting it regularly," said Anol, the brand 

manager. "Moreover, we have created a great platform for chemists, merchandisers, 

designers, production experts from home and abroad to interact with each other. They 

can network and share knowledge," Anol added. The neatly organised exhibition is the 

ninth of its kind hosted by the brand. With chandeliers, 'Fabric has no limit' slogan put 

up on one of the walls, and displays of threads, yarns and of course their clothing products 

- it was a feast for anyone interested in textile fashion. 

The star of the exhibition - which has been extended due to popular demand and slated 

to end on 19 September - is the brand's sustainable, innovative products and eco-friendly 

production techniques.  

From a 1977 textile factory to 21st-century global fabric brand 

The founder of Z&Z Fabrics is Nurul Islam. He started working in the textile industry with 

a handful of people in the year of 1968. Nine years later, he first established a factory of 

his own. He built the Noman Group from scratch, now one of the largest Bangladeshi 

conglomerates in the textiles and garments sector. 

Zaber and Zubair Fabrics is Noman Group's flagship brand, which evolved since its 

inception in 1997. Its mission was to grow as an internationally recognised home and 

fashion textile manufacturing company. And it seems like they did not falter.  Now, 24 

years later, Z&Z Fabrics operates with 30 large production units. "Our clients are retailers 

like Zara, H&M, Marks & Spencer, American Eagle, Ralph Lauren, Tesco, Top Man etc." 

said Anol 

 

Home 
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GLOBAL 

Traders seek changes to foreign exchange guideline 

(Source: Dhaka Tribune, September 19, 2021) 

To resolve this issue, the Ministry of Commerce has formed a committee to look into the 

matter 

Traders have sought amendments to certain sections of the Foreign Exchange 

Transaction Guideline of the Bangladesh Bank to resolve the problems of non-bonded 

exporters. 

This move was sparked off by the National Board of Revenue (NBR) requesting the 

Bangladesh Bank to order banks to refrain from opening back-to-back letters of credit 

(LCs) for factories that do not have a bonded warehouse license. 

For a back-to-back LC, an importer issues an LC to an exporter and the exporter can use 

it as collateral to get another LC issued for sourcing raw materials and accessories on 

credit. But if the facility is withdrawn, factories will have to make full payments plus VAT 

in cash for local purchases. 

To resolve this issue, the Ministry of Commerce has formed a committee to look into the 

matter, Bangladesh Knitwear Manufacturers and Exporters Association (BKMEA) Senior 

Vice-President Mohammad Hatem told Dhaka Tribune.  

He said the decision has put a stop to exports for those factories that do not have a bonded 

warehouse license. 

“However, the ministry has formed a committee headed by the commerce secretary and 

relevant officials of the Bangladesh Bank, NBR, BGMEA and BKMEA. We hope that the 

committee will submit its guidelines in this regard soon,” he added. 

Asked about the way to solve such problems, he said, one or more sections of the Foreign 

Exchange Transaction Guideline of the Bangladesh Bank should be amended. 

“However, I hope that the overall situation of the sector will come up in the committee’s 

report, which will ensure transparency,” he further said. 

According to NBR sources, there was ambiguity surrounding the whole issue, but they 

hope this committee will be able to come up with solutions. 

The sources further said that the NBR would not have any objections if back-to-back LCs 

are allowed for factories without bonded warehouse facilities.  
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The previous letter could be withdrawn through another letter to Bangladesh Bank, they 

said. 

NBR issued the letter on August 31, after which exporters without bonded warehouse 

licences in the garment and textile sectors held meetings with the Ministry of Commerce. 

After the meetings on Wednesday and Thursday, the ministry decided to form an 

integrated working committee to resolve the issue. 

The number of members without a bonded warehouse license is 500 for the BKMEA, 350 

for the BGMEA, and 104 for the Bangladesh Terry Towel and Linen Manufacturers and 

Exporters Association (BTTLMEA). 

These companies export about Tk500 crore worth of goods annually. 

Home 

 

Ukraine intends to purchase textile products from Uzbekistan 

(Source: Azer News, September 19, 2021) 

A business delegation from the industrial city of Khmelnitsky (Ukraine) expressed 

interest in purchasing products from Uzbek textile manufacturers, Trend reports citing 

Uzbek media. 

In the Association "Uztekstilprom" with the assistance of the Embassy of Ukraine in 

Tashkent, negotiations were held with a business delegation from the industrial city of 

Khmelnitsky, headed by a representative of the local Administration, as well as among 

the heads of textile companies in the city. The meeting was also attended by 

representatives of domestic textile companies interested in establishing close 

partnerships with potential partners from Ukraine. 

The Ukrainian side was provided with information about the economic reforms being 

carried out in the republic, as well as the achievements and potential of the textile industry 

of Uzbekistan. In particular, they noted the importance of maximizing the use of existing 

opportunities for the further development of trade, economic and investment ties 

between the business circles of the two countries. 

In particular, foreign partners expressed interest in visiting manufacturing enterprises of 

the country, as well as in the implementation of mutual projects for the joint production 

of textile products, taking into account the logistics capabilities of Khmelnitsky to create 

a joint logistics hub for the subsequent export of products of domestic manufacturers to 

third countries. 

https://trend.az/
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Within the framework of the meeting, the Ukrainian delegation held appropriate 

negotiations in the B2B format with the heads of individual domestic textile 

manufacturers and discussed the supply of finished Uzbek textile products to the 

Ukrainian market. 

As a result of the meeting, an agreement was reached to make all the necessary efforts to 

expand direct close contacts between representatives of the textile industry of the two 

countries, establish cooperation ties and further deepen trade, economic and investment 

cooperation in the textile industry. 

Home 

 

PH-EU trade lags behind ASEAN countries despite GSP+ 

(Source: Bernie Cahiles-Magkilat, Manila Bulletin, September 19, 2021) 

Trade between the Philippines and EU declined by 17 percent in 2020 due to the impact 

of COVID-19, and the former continued to lag behind its neighboring ASEAN countries 

in its trade performance despite its zero duty privilege on over 6,000 export products to 

the 27-country member union………… 

Home 

Garment, footwear, travel goods exports $7B 

(Source: Thou Vireak, Phnom Penh Post, September 19, 2021) 

Cambodia sold more than $6.8186 billion worth of garments, footwear and travel 

products on international markets in the first eight months of 2021, according to the 

Ministry of Commerce. 

Garments accounted for $5,021,889,442.99, marking an increase of $160 million or 3.30 

per cent over January-August 2020. And without providing figures for the corresponding 

period last year, the ministry noted that travel goods and footwear clocked in at 

$903,100,689 and $893,636,794, respectively. 

Major buyers during the period included the US, the EU, Japan and the UK, the ministry 

added. 

Speaking at the launch of Covid-19 vaccination campaign for children aged 6-11 on 

September 17, Prime Minister Hun Sen said pandemic-induced shocks to the production 
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chains of important producers of textile goods, such as Bangladesh, Myanmar, Vietnam 

and Brazil, had forced a diversion of orders that benefitted the Kingdom. 

“Our industry is functioning normally. There are four factories that used to sew face 

masks, and now they are turning into producers of garments for export, prompted by 

mounting orders that some countries cannot supply,” he said, adding: “The Kingdom is 

safer now.” 

“Therefore, solving the problem of vaccines is not about solving people’s lives, but about 

economic and social reopening, which is a must,” he added. 

“We are willing to spend hundreds of millions of dollars to buy vaccines to bring back 

billions of dollars for the Cambodian economy.” 

Garment Manufacturers Association in Cambodia secretary-general Ken Loo told The 

Post in June that the textile and apparel market is an ever-growing market buoyed by 

booming population growth and increasing per-capita wealth. 

Of note, he said, the retail market has driven a change from a mass production system, to 

what he called a “small batch, short life-cycle, fast fashion” set-up, through consumer 

pressure and influence from the burgeoning online shopping culture. 

“This year we are lucky to receive some orders diverted from Myanmar. And we should 

have seen even bigger growth had it not been for the February 20 community outbreak,” 

Loo said. 

In 2020, the Kingdom’s exports reached $17.21537 billion, up 16.72 per cent year-on-year 

from $14.74874 billion, and imports stood at $18.59048 billion, down 7.84 per cent year-

on-year from $20.17181 billion, the Ministry of Commerce said in its 2020 annual 

performance report. 

The total value of Cambodian international trade rose by just 2.54 per cent over 2019 to 

$35.80585 billion, and the trade deficit narrowed 74.64 per cent to $1.37511 billion in 

2020, from $5.42307 billion in the previous year. 

Home 

Protective clothing can enhance quality of farmer’s life, says expert 

(Source: Tribune India, September 19, 2021) 

The Department of Apparel and Textile Science of Punjab Agricultural University has 

been asking farmers to adopt protective clothing while doing farm operations. 
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“Many occupational hazards are encountered by farmers and workers during farm 

activities. These include hazards of farm machinery, biological and chemical, social and 

environmental stresses. Reorganisation of these hazards and their remedial measures will 

help farmers and their families,” said Rajdeep Kaur, scientist from the Department of 

Apparel and Textile Science. 

“The sustainable use of protective clothing will enhance quality of life,” she added. 

“We have developed protective clothing for most problems. The research conducted by 

scientists is being disseminated among beneficiaries. Moreover, protective clothing was 

available at kisan melas and kisan clubs meetings before the onset of the Covid-19 

pandemic,” said Manisha Sethi, research fellow, Department of Apparel and Textile 

Science. 

Protective two and three layered cotton masks, gloves for okra and sugarcane harvesters, 

kurta with hood for wheat harvesters, kurta pyjama for ber fruit harvesters and scarf/cap 

with masks are available from experiential unit of the apparel and textile science under 

College of Community Science and seed shop at gate No 1 
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