
VOLUME XVI, No.02

DECEMBER 2018Monthly Magazine of CITI60, US$ 4





Chairman's Word

completion of sixty years is a very special occasion for an organization and this 
year CITI wanted to celebrate this occasion with the entire Textile and Clothing 
industry. In an effort to show our gratitude towards the industry and its 

stakeholders, CITI organized its Diamond Jubilee Celebrations along with Global 
Textiles Conclave 2018 on 27th & 28th November 2018 at Vigyan Bhawan, New Delhi.  
The theme of the Conclave was “Disruptions and Innovations for Sustainable 
Growth”. I would like to thank everyone who was part of the event for making it a grand 
success. We had eminent speakers who enriched the deliberations with their valuable 
inputs and experiences. 

I would like to thank the Chief Guest, Hon’ble Vice President of India, Shri Venkaiah 
Naidu for inaugurating the event; the Guest of Honour, Hon’ble Union Minister of 
Textiles, Smt. Smriti Zubin Irani for delivering the Keynote Address and the Hon’ble 
Union Minister of Commerce & Industry and Civil Aviation, Shri. Suresh Prabhu for 
delivering the Valedictory Address and all other dignitaries and delegates for gracing 
the occasion with their presence. Also, the great amount of gratitude goes towards our 
sponsors for making the event possible. The textile industry is very closely knit as a 
family and the warmth could be felt throughout the event and across all the panel 
discussions.

CITI with the support of NITRA as a Knowledge Partner, also organised – an 
Innovation Contest “InnoTex 2018” as part of our Diamond Jubilee Celebrations. Shri 
Suresh Prabhu, Hon’ble Union Minister of Commerce & Industry and Civil Aviation 
presented Trophies to the finalists of InnoTex 2018 at the Valedictory Session of CITI 
Diamond Jubilee Celebrations.

As we all know, globally, fibre consumption is predominated by manmade fibres 
(MMF) having 70% share in total fibre consumption while natural fibres constitute 
only 30%. Contrary to the global trend, fibre consumption in India is skewed towards 
natural fibres, especially cotton. Consumption ratio of natural fibres viz a viz MMFs in 
India is nearly 70:30. Hence, in order to achieve the desired growth target of US$ 300 
billion market “or above” by 2025, it has become crucial for India to focus on 
manmade textiles. CITI recently submitted the key issues being faced by the Textile 
industry and the recommendations to boost the MMF sector to the Ministry of 
Commerce & Industry. Some of the key recommendations are ensuring availability of 
raw material for manmade textiles at competitive price; discontinuation of anti-
dumping duty on PTA in the recently initiated sunset review, reduction in GST on 
MMF fibre from 18% to 12% and implementation of fibre neutral policy. 

We have also raised the concerns of rising textile and apparel imports post GST with 
the Ministry of Textiles and Ministry of Commerce & Industry and are hopeful that our 
issues will get addressed while making the changes in the respective provisions of the 
export-import polices.

CITI also played an important role in the recent Government‘s programme – DIPP 
National Forum “Towards $1Trillion Manufacturing Economy” to develop a detailed 
actionable roadmap to achieve US$ 1 Trillion in Manufacturing by 2025-26. The 
Session on Textiles was Co-Chaired by CITI Vice Chairman, Mr D L Sharma. CITI gave 
its suggestions which were well appreciated by the government and other 
stakeholders who had participated in the panel discussion.

C
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In the recently held 10th All India Customs Consultative Group Meeting, CITI raised 
its issues pertaining to Customs. During the meeting the Consultative Group 
discussed in detail the issues raised by CITI and assured that it will be addressed at the 
earliest.

Let me also inform you that during the Curtain Raiser programme of Vibrant Gujarat 
Global Summit 2019 on 16th November 2018 at Hotel Taj Diplomatic Enclave, New 
Delhi, on behalf of CITI, I have signed an MOU with the Government of Gujarat on 
promotion of its textile policies and programmes in the presence of Hon’ble Chief 
Minister of Gujarat, Shri Vijay Rupani. I also addressed in the Textile & Apparel 
Session of Make in Odisha Conclave, organised by the Government of Odisha.

CITI also had interactive meeting with Korean Delegation in CITI office, New Delhi to 
promote trade and investments between Korea and India. The Korean Delegation was 
keen to understand the growth opportunities available in the Indian Textile Industry 
so that their industry can take advantage of the abundant availability of raw materials, 
cheap labour and technically skilled manpower in India.

Let me take this opportunity to once again thank all the speakers, sponsors, delegates, 
media and our knowledge partners – Technopak and NITRA for their whole-hearted 
support in making our Diamond Jubilee Celebrations – CITI Global Textiles Conclave 
2018 a grand success. I would like to assure the entire textile industry fraternity that 
CITI will continue serving the industry with the same vigor that has driven us for the 
last 60 years! We are indebted to the industry for showing their faith on us and 
allowing us to be their voice to the Government.

As we are drawing close to year end 2018, there is a usual lookback before going into 
new year on what we have achieved and what we could not and what we are expecting 
in the new year 2019? When I look back, I get a mixed feeling that the year 2018 has 
been relatively better than 2017 when back-to-back two hard-hitting reforms were 
introduced by the government. Though, it was a much needed policy initiative to 
consolidate the Indian economy, it has adversely affected  the MSMEs and 
unorganised sector, which are the backbone of Indian economy. We have got some 
momentum back in exports largely in the intermediary products from the 2nd quarter 
onwards in the financial year 2018-19 and its continuously picking up but our overall 
exports still hover around US$ 36-37 billion because of no sign of growth in ready-
made garments which again relatively project a gloomy picture if we compare the same 
with our counterparts Bangladesh, Vietnam and other new promising countries which 
are growing rapidly in size in the global textiles trade. Imports of textile items 
especially MMF and Garments from China and Bangladesh are still a greater cause of 
concerns for the entire textile value chain. It is hampering our industry’s overall 
growth and I feel government can consider taking immediate steps in the form of FTAs 
with EU, USA and China which are the larger markets of our textile products. I also 
thank the Drawback Committee for upwardly revising the rates for Yarn and Fabrics, 
however, for Garments and Home Textiles the revision is  downward which I request 
the government to address immediately.

With this, I wish everyone a Very Happy and Prosperous New Year 2019!!

Sanjay K. Jain

Chairman's Word
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Editorial

TT
he much awaited ‘CITI Diamond Jubilee Celebrations – Global Textiles 
Conclave 2018’, witnessed a grand opening at Vigyan Bhawan, New Delhi on 
27th November 2018. The theme of the event was “Disruptions and Innovations 

for Sustainable Growth”. The Chief Guest, Hon’ble Vice President of India, Shri M. 
Venkaiah Naidu inaugurated the event and the Guest of Honour, The Hon’ble Union 
Minister of Textiles, Smt. Smriti Zubin Irani delivered the Keynote Address in the 
Inaugural Session. During the two-day long event, textiles & apparel industry stalwarts, 
global thought leaders, regional industry association heads and other dignified experts 
deliberated on the disruptive ideas, innovative technologies and the best practices for a 
sustainable growth in the textile and clothing industry.

The Hon’ble Vice President of India also released during the event the Commemorative 
Volume “Farm to Fashion” encapsulating the mesmerising journey of 60 years of ICMF 
which later transformed into CITI. He requested the T&C Industry to carry forward the 
old age long tradition started by the skilled craftsman of the Indian textile industry. He 
also stressed that in ancient times, the Indian textile industry had the largest share in the 
growth of India’s economy, while today, it has merely been reduced to 4% of the GDP. He 
stated that disruptions lead to innovations and transformations which should be focus 
area for textiles and apparel sector.

He further stated that according to the projections, Indian textile and apparel industry 
has the potential to grow at a CAGR of 14% and reach US$ 300 billion by 2025 from US$ 
150 billion achieved in the year 2017. The exports are expected to receive boost in the 
wake of trade agreements with ASEAN and the proposed agreement with China, he 
added. He also said that industry should consolidate MSME sector by establishing Hubs 
and Spoke model of cluster development facilities while giving major thrust to skill 
development, technology upgradation and adopting Industry 4.0.

The Hon’ble Vice President of India also conferred the Lifetime Achievement Award to 
Shri Suresh Kotak, Chairman, Kotak & Co. and also gave away Pioneering Awards to Shri 
Shekhar Agarwal, Vice Chairman, RSWM Ltd., Shri P. Nataraj, Managing Director, KPR 
Mills Ltd., Shri Neeraj Jain, Joint Managing Director, Vardhman Textiles Ltd. and Shri 
Sanjay Jayavarthanavelu, Chairman & Managing Director, LMW Ltd.

The Hon’ble Union Minister of Textiles, Smt. Smriti Zubin Irani highlighted the Ministry’s 
initiatives like Silk Samagra, Samarth introduced by the Government to support Indian 
textile value chain. She expressed gratitude to the industry captains for supporting the 
Government by adopting GST reforms and urged them to tap the huge potential in 
technical textiles which has been identified as a sunrise sector. She also mentioned that the 
National Sample Survey Organisation (NSSO) will collate the data of Indian textile retail 
market by collaborating with office of the Textile Commissioner. To establish the size of 
Indian market, the government is also going to conduct a size India survey.

The Hon’ble Union Minister of Textiles, felicitated the Past Chairmen of CITI by 
presenting Mementos to them for their commendable and untiring contribution 
towards the development of the Textile and Clothing Sector of India.

CITI Chairman signed MoUs with Bangladesh Garment Manufacturers & Exporters 
Association (BGMEA) and Uzbekistan Textile and Garment Industry Association 
(Uztextileprom) for carrying out trade promotion activities in both the countries.

Shri Raghvendra Singh, IAS, Textiles Secretary, GOI chaired the session on “Opportunities 
for Technical Textiles in India”. The discussions boiled down to the following message: 
With growing awareness and consumption of technical textiles, greater innovation in the 
field and demand from end-use industries, the country is a promising destination with an 
increasing demographic dividend and consumption scenario.
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The session on “Diminishing Power of WTO in Global T&A Trade – The Threat of 
Increasing Protectionism and Emergence of New Preferential Trading Blocs” was 
moderated by Dr. Harsha Vardhana Singh, former Deputy DG, WTO. The panel 
highlighted the importance of WTO and how the countries come back to WTO in the time 
of trade crisis but are moving towards FTA’s for trade. With variety of Preferential Trade 
Agreements increasing and USA entering into various bilateral agreements, informally, 
not formally, the role of WTO is diminishing. The emergence of various PTA’s, FTA’s and 
bilateral trades, the global trade will witness several new trading blocs and this will 
change the global trade scenario.

Ms. Aditi Das Rout, Trade Advisor, Ministry of Textiles chaired the session on “Giving a 
Boost to Indian Textiles and Apparel Exports”. The discussions summarized that the 
Indian manufacturers need to adopt a medium to long term strategy for the textile & 
apparel industry and develop a country-specific industry model which differentiates 
itself through its superior product and service offerings.

The Hon’ble Union Minister of Commerce & Industry and Civil Aviation, Shri Suresh 
Prabhu graced the Valedictory Session and delivered the Valedictory Address on 28th 
November 2018. In his address, he advised the Textile Industry stakeholders to have 
brainstorming sessions on the current issues prevailing in the T&C Sector and to prepare 
a roadmap for the Indian textile sector. He assured the Industry stakeholders that his 
government is willing to address the genuine concerns of the textile Industry and will 
support to enhance textile and clothing exports.

Way Forward

The future ahead (in this slowing economy) might appear challenging, but long-run 
success in an ever-evolving industry will require a systematic approach encompassing 
all the stakeholders of the industry. Once the industry switches to a model based on 
continuous improvement through innovation and technology adoption and markets 
itself in the global market in a sustained manner with its keen focus on reducing 
environmental depletion, it will be able to sustain in this competitive era.

The fashion industry has a clear opportunity to act differently, pursuing profit and 
growth while also creating new values for society and therefore for the world economy. 
With technological advancements and innovations textile and clothing industry can 
generate immense value for the world economy through better practices. It comes with 
an urgent need to place environmental, social, and ethical improvements on 
management’s agenda.

Confederation of Indian Textile Industry (CITI) with the support of Northern India 
Textile Research Association (NITRA) as a Knowledge Partner, organised – an 
Innovation Contest “InnoTex 2018” for the first time in the history of Indian Textile and 
Clothing Sector. Shri Suresh Prabhu, Hon’ble Union Minister of Commerce & Industry 
and Civil Aviation presented Trophies to the finalists of InnoTex 2018 at the Valedictory 
Session of CITI Diamond Jubilee Celebrations. Mr. R. Pothiraj received the first prize for 
his Innovation on “32% Reduction in Energy Consumption in Running Airjet Looms”. 
Mr. Dhivagar got second prize and Mr. Raj Kumar got third prize for their innovations in 
“Zero Defect of Spandex Misplating in Knitted Fabric” and “Computerised Vertical 
Embroidery Machine”, respectively.

I extend my sincere thanks to all the Dignitaries, Government Officials, Speakers, 
Sponsors, Jury Members, Awardees, Past Chairmen, Knowledge Partners, Delegates, 
Media people and all those who supported CITI for the grand success of the event.

I wish you and your family a Very Happy and Prosperous New Year 2019!

Editorial

Dr S Sunanda 
Secretary General - CITI
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The Hon'ble Vice President of India, Shri M. Venkaiah Naidu graced the 
occasion of CITI's Global Textiles Conclave and inaugurated the conclave. 

The Hon'ble Vice President addressed the audience by his motivational 
speech and requested the T&A Industry to carry forward the old age long 
tradition started by the skilled craftsman of the Indian textile industry. He 
also stressed that in the ancient time the Indian textile industry had the 
largest share in the growth of India's economy, while today, it has been mere 
reduced to 4% of the GDP. Shri Naidu stressed that industry should 
consolidate MSME sector by establishing Hubs and Spoke model of cluster 
development facilities, the need to give major thrust to skill development, up 
gradation and use of Digital technology and adoption of lean manufacturing 
systems to remain globally competitive. 

Speaking at the Session, Hon'ble Vice President of India Shri M. Venkaiah 
Naidu stated that disruptions lead to innovations and transformations which 
should be focus area for textiles and apparel sector. Mr. Naidu also advised 
the industry to focus on backward and forward integration, value addition 
and diversifying products. The Vice President said that India has the unique 
advantage of combining traditional workmanship with modern methods. We 
not only have to showcase the wide range to the world but become a global 
leader in textiles manufacturing and exports, he added.

The Vice President called for modernization of textile industry by providing 
required skill, investment and market to recapture India's past glory in the 
textiles sector.  Dwelling upon the theme of the conference, Mr. Naidu said 
that it should be remembered that the textile industry played a pioneering 
role in the industrial revolution by introducing first mechanical weaving 
machine in 1784. The industry has constantly adopted technological 
advancements during the second and third industrial revolutions. With the 
world moving towards 4th industrial revolution based on cyber physical 
systems, the Indian textile industry must take lead in industry 4.0 in view of 
the distinct advantage enjoyed by us in the IT sector, he emphasised.

The Hon'ble Vice President of India conferred the Lifetime Achievement 
Award to Shri Suresh Kotak, Chairman, Kotak & Co. and also gave away 
Pioneering Awards to Shri Shekhar Agarwal, Vice Chairman, RSWM LTd., 
Shri P. Nataraj, Managing Director, KPR Mills Ltd., Shri Neeraj Jain, Joint 
Managing Director,  Vardhman Texti les Ltd.  and Shri  Sanjay 
Jayavarthanavelu, Chairman & Managing Director, LMW Ltd.

SHRI M. VENKAIAH NAIDU 
Hon'ble Vice President of India

INAUGURAL ADDRESS
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Hon'ble Union Minister of Textiles Smt. Smriti Zubin Irani on the occasion 
congratulated CITI for completing 60 years. She highlighted the initiatives 
introduced by the government such as Silk Samagra, Samarth to support 
Indian Textile Value Chain. She highlighted the importance of women in the 
domestic textiles industry who contribute ~70% of the total workforce. 

She expressed gratitude to the industry captains for supporting the 
Government by adopting GST reforms and urged them to tap the huge 
potential in technical textiles which has been identified as a sunrise sector. 
She also assured that the government is ready to provide all kind of help and 
support to the textiles industry.

Hon'ble Minister mentioned that the Ministry of Textiles has identified 12 
emerging partners for Indian T&A. To establish the size of Indian market, the 
government is also going to conduct a size India survey. She also mentioned 
that the National Sample Survey Organization will collate the data of Indian 
Textiles Retail Market by collaborating with office of the Textile 
Commissioner. She also mentioned that Industry's concern about the Hank 
Yarn Obligation has been well noted and shortly a notification addressing the 
issue shall be released. The Hon'ble Minister of Textiles was very 
appreciative of the efforts made by CITI (erstwhile ICMF) in the span of 60 
years and its contribution for the development of Indian textile industry, 
including cotton farmers by organising sensitisation program through Kisan 
Melas.

The Hon'ble Minister felicitated the Past Chairmen of CITI for their 
commendable and untiring work contributed towards the development of 
the textile sector.

SMT. SMRITI ZUBIN IRANI
Hon'ble Union Minister of Textiles

KEYNOTE ADDRESS 
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The Hon’ble Union Minister of Commerce & Industry and Civil Aviation, Shri 
Suresh Prabhu, urged the textiles industry to carry out a comprehensive 
study on Indian Textiles and Apparel Sector and prepare a road map to tap 
into the global export markets. He assured that the Ministry of Commerce & 
Industry will extend all possible support to the textile industry for its overall 
development. He also mentioned that the Government will be soon bringing 
out a new Industrial Policy which will boost India’s industrial potential and 
address the roadblocks and said that one of the key components in New 
Industrial Policy would be modernizing the existing businesses of the textile 
industry, address present challenges and embrace new opportunities.

The Hon’ble Minister said that the Indian textile industry should modernize 
its approach as well as the technologies as we have the required comparative 
advantage in the Textiles. He further said that the Commerce Ministry is 
making all the efforts to bring on the board all the ministries for greater 
synergy to promote exports.

He further stated that textile industry have to look forward to exporting their 
products to countries other than the USA and EU. For this, the Government 
of India has been making all the efforts in identifying potential export 
partners and strengthening relationships with them. He also advised 
industry to identify the products based on the assessed market demand and 
need. He assured that the Government is also looking to fast track 
negotiations of Free Trade Agreement with EU and is looking to revisit the 
Rules of Origin clause with Bangladesh, Vietnam and Japan. He also pointed 
out that it is indeed right time to prepare new WTO compatible export regime 
strategy for exports. He also wanted the textile industry to promote products 
in the Latin American Market. He reassured that the Government is willing 
to extend its full support and cooperation as in the changing global trade 
scenario, India has a great opportunity to expand its boundaries.

SHRI SURESH PRABHU
Hon'ble Union Minister of Commerce & Industry 

and Civil Aviation

VALEDICTORY ADDRESS
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The modern economy has been built on the foundations of the industrial 
revolution with its roots in scientific concepts of deductive reasoning and the 
economic logic of maximising self-interest. 

Like the Industrial Revolution of the early 19th century, impactful change of 
this magnitude generally occurs but once a century, and is the culmination of 
a convergence of trends – in our time these trends include globalization, the 
emergence of the Internet, Big Data, artificial intelligence (AI), and 
ubiquitous computing power. The results can be dislocation, upheaval, 
opportunity, and inequality. These current trends are the subject of intense 
study and speculation, as evidenced by recent articles, books, and the themes 
of industry business conferences. Change is in the air. We are living in 
interesting times. 

Emerging technologies are exciting and bring innovation and new 
opportunities across the globe. They change our life by altering the way we 
think and operate on a daily basis. Technological innovation can impact a lot 
more than our daily lives. In fact, it can disrupt entire industries and change 
the way we do business.

As new technologies are developed, affected industries are forced to adapt or 
be replaced. The certain technological advancement will not survive if it does 
not promote the environmental sustainability. Therefore, the key will be 
building up a more sustainable, circular value chain. Transforming the 
industry to usher in a new textiles economy requires system-level change 
with an unprecedented degree of commitment, collaboration, and 
innovation. Existing activities focused on sustainability or partial aspects of 
the circular economy should be complemented by a concerted, global 
approach that matches the scale of the opportunity. Such an approach would 
rally key industry players and other stakeholders behind the objective of a 
new textiles economy, set ambitious joint commitments, kick-start cross-
value chain demonstrator projects, and orchestrate and reinforce 
complementary initiatives. Maximising the potential for success would 
require establishing a coordinating vehicle that guarantees alignment and 
the pace of delivery necessary.

Confederation of Indian Textile Industry (CITI), on its completion of 60 
years of its service to the industry and nation in 2018 organised CITI Global 
Textile Conclave as part of its Diamond Jubilee Celebrations. The theme of 
the event was 'Disruptions and Innovations for Sustainable Growth'. During 
this two-day long event, industry stalwarts brainstormed, shared and gained 
key insights into the present and future of this resurging, dynamic sector.

This report outlines a vision for a system that works, delivering long-term 
benefits based on the disruptive ideas, technologies and best practices for a 
sustainable growth in the textile and apparel industry.

PREFACE
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The Global Textile & Apparel industry is continuously 
evolving and has witnessed multiple shifts in consumption 
and production hubs. Driven by the availability of cheap 
labour, the industry has witnessed transitions in 
geographical shifts over the time. 

The origin of the industry dates back to 18th century 
starting with the Industrial Revolution in Britain, then 
shifting towards the United States due to the technological 
advancement and then moving from developed countries 
to developing countries primarily to the emerging 
economies of South Asia and South East Asia, owing to 
availability of cheap labour and raw material.

1.  GLOBAL TEXTILE & APPAREL INDUSTRY-
OVERVIEW

Source: ITC Trademap

Global Textile & Apparel Trade: 

The Textile and Apparel trade in 2017 was worth USD 
748 Bn which is envisaged to grow at a CAGR of 3.7% to 
reach USD 1209 Bn by 2030. During this period, 
Apparel trade is expected to grow at a CAGR of 4.5% 
and Textiles at a CAGR of 2.5%

The global fibre trade, which is currently estimated to 
be worth USD 29 Bn, is expected to grow at a CAGR of 
0.8% to reach USD 32 Bn by 2030. 

The global yarn trade which is currently estimated to be 
worth USD 44 Bn is expected to grow at a CAGR of 1% to 
reach USD 50 Bn by 2030. 

The global fabric trade which is currently estimated to 
be worth  USD 118 Bn is expected to grow at a CAGR of 
2% to reach USD 153 Bn by 2030.  .
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Chirman, Technopak Advisor, 
delivering the Theme 
presentation of GTC2018



In global T&A trade Apparel is one of the fastest 
growing segments. The Apparel trade was worth USD 
452 Bn in 2017, and is expected to grow at a CAGR of 4.5 
% to reach USD 801 Bn by 2030. 

Demand for Apparel is declining in developed markets 
of EU and US. Developing economies are witnessing 
huge Apparel demands. Countries such as India, China, 
Russia and Brazil are becoming consuming markets. 
However, India and China have strong Textile 
manufacturing base, thus, emerging as both sourcing 
and consuming nations

India is the second largest Textile exporter, accounting 
5.4% of Global Textile trade. However, due to its 
increasingly strong Textile value chain, it is positioned 
to grow at higher rate and capture 8% to 10% of global 
trade by 2030. 

Source: ITC Trademap, Technopak Analysis

Source: ITC Trademap

Source: ITC Trademap

Source: ITC Trademap
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India's share in global Apparel trade is 4.2% (USD 17 
Bn) of total Apparel exports. It is expected to increase 
upto 9% to 10% of the global Apparel trade by 2030. 
Order migration from China, India's attractive Textile 
policies, Central and State government's initiatives to 
promote traditional textiles and emerging states to 
promote Apparel manufacturing and exports will result 
in India's increased share in global Apparel trade.

Evolving Global Industry Structure:

Currently, China holds the largest share in Textile & 
Apparel Global trade. It has vertically integrated supply 
chain from production of fibre to weaving of fabric and 
garmenting. It has capability to manufacture all 
categories of products and conducive eco-system to 
provide complete service offering to brands and 
retailers. However, with rising labour cost it is losing its 
sheen in the global market and is facing a stiff 
competition from other developing nations such as 
Vietnam, Bangladesh, India etc. Increasing labour and 
energy cost has to some extent weakened the 
international competitive advantage of China. The 
global Apparel manufacturers are finding Bangladesh, 
Vietnam and India as competitive markets over China. 
Thus, it is expected that manufacturing will witness a 
gradual shift towards other South Asian nations 
including India.

According to World Bank, the growth in South Asia is 
forecasted to accelerate to 6.9% in 2018, when 
compared to the lower growth rate of advanced 
economies of 2.3% in 2018. 

In the last 4-5 years Bangladesh and Vietnam have 
taken benefit of China's slowdown thus, gaining share 
in global Apparel exports. However, India is the only 
country other than China in the region, with entire 
Textile value chain capability. Thus, it is strategically 
positioned to gain maximum share of order migration 
from China. 

In recent years, Sub- Saharan African countries, in 
particular, Ethiopia and Kenya have also emerged as 
attractive sourcing destinations for Apparel. With an 
aim of making Ethiopia a leading Textile and Apparel 
manufacturing hub in Africa by 2025, the government 
is aiming to build fully vertical value chain to attract the 
leading players from across the industry. It also enjoys 
duty free access to the markets of US through AGOA 
(the African Growth and Opportunity Act) and EU 
through LDC status.

Trends shaping T&A Industry:

The world economy witnessed a challenging year in the 
2016 caused by subdued investment, heightened policy 
uncertainty, volatility, weak global demand, etc. This 
affected global Textile and Apparel industry as well. 
Certain trends which affected the global Textile and 
Apparel industry are mentioned below:

Synthetic Apparel is growing at higher rate than 
cotton Apparel

The global synthetic Apparel trade is witnessing a 
growth at 5.1 times higher than the cotton Apparel 
trade. The growth of synthetic Apparel can be 
attributed to a number of factors such as low cost, easy 
supply of artificial fibre, durability and their resistance 
to shrinkage.

Source: ITC Trademap

Source: ITC Trademap, Technopak Analysis
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Source: ITC Trademap, Technopak Analysis

The diminishing capacity for cultivating cotton 
due to increased demand of land for food grains 
and other human needs is leading to the 
reduction in the cultivating capacity and thus 
impacting the supply of cotton and other natural 
fibre. Thus, synthetic Apparel has emerged as a 
substitute for cotton Apparel.

Knitted garment is witnessing higher 
growth than woven 

Globally, knitted garments 
are  witnessing higher 
g r o w t h  t h a n  w o v e n 
garments. It is estimated 
that knitted garments will 
witness a high CAGR of 
5.1% and will grow from 
USD 225 Bn in 2017 to USD 
432 Bn by 2030. Whereas, 
woven garments will grow 
at a lower CAGR of 3.8% 
from USD 227 Bn in 2017 to 
USD 369 Bn by 2030.

China's slowdown 
creating opportunities 
for other sourcing 
nations

China holds the major 
share in Textile & Apparel 
Global market.  Exports 
have played a vital role in 
China's economic growth. 
However, in last few years 
it has been witnessed that 
China is losing its edge 
over other sourcing 
destinations due to rising 
labour and infrastructure 
cost .

Source: ITC Trademap, Technopak Analysis
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A shift in manufacturing base is being witnessed 
towards the South Asian nations mainly to Bangladesh 
and Vietnam. India is in bright spot considering the 
entire Textile value chain capability, availability of raw 
material and abundant skilled workforce and conducive 
Central and State policies.

Sri Lanka regaining GSP+ status

Sri Lanka was given GSP status in 2005 by EU and was 
later revoked in 2010 but was reinstated in 2017. 
However, GSP+ status may not have desired impact on 
Sri Lanka's exports as Sri Lanka has almost stagnated 
its capacities post 2005. In addition, Sri Lanka has 
traditionally been preferred sourcing destination for 
mid and high value products in innerwear segment. In 
the last decade or so, while, Bangladesh has set up large 
scale and capacities for innerwear segment. Sri Lanka is 
expected to retain the current share in global Apparel 
trade in the near future.

Bangladesh's LDC status would reviewed and is 
expected to be changed into GSP+ by 2024

Bangladesh was included in the LDC status in 1975 for a 

period of 50 years. This LDC status would be reviewed 
by UNDP in 2024. Bangladesh has already fulfilled the 
eligibility criteria as a developing country in 2018, thus 
the LDC status of Bangladesh would most likely be 
revoked in the year 2024. But owing to the strong 
Bangladesh-EU ties and dependence of Bangladesh on 
EU for significant share of its Apparel exports, 
Bangladesh would try to get GSP+ status, thus ensuring 
preferential access to EU. However, GSP Plus status will 
only be applicable for Bangladesh when it fulfils human 
rights condition laid down by European Union which 
emphasises on strengthening workplace safety, 
improved labour rights, saving the environment, etc. 

New paradigm shift in Textiles & Apparel sector

Innovation has become the key focus of the industry in 
the fast changing fashion world. Textile companies are 
coming up with new fabrics, fibres and technologies 
worldwide.

Some of the new trends are mentioned below:

	

Trends in 
Tex�le and 

Fashion

Bio 
degradable 

fibre

Recycling 
of used 

Garments

Thermo
Chromic 

Materials 
(TCM)

Wood Fiber 
Yarn 

Technology

Smart 
Apparel

Sustainable 
Tex�le 

Value Chain 

Second 
hand 

Clothing 
Market

In view of dwindling natural resources, such as 
co�on and harmful impact of synthe�c fibre, 
sustainable  alterna�ves have emerged such as 
Banana, Bamboo, Hemp and vegetable fibre  

Old clothes and scraps are recycled to 
generate co�on fibre out of them. Even 
blends of co�on and polyester are recycled 
by mel�ng and resul�ng in a solu�on that 
could be spun into fibre.  

Thermo Chromic Materials (TCM) which has 
capacity to change colour when wet. Thus, it 
responds to the changes in environmental 
temperature.  

Eco-friendly fabric is being made from 
wood fibers. Finnish wood from trees 
such as Pine and Spruce  have been 
considered best because they produce 
long fibre.  

With technological penetra�on in everyone’s lives, 
garments too are seeing some of the major up-grada�on in 
technology. Smart running shorts and capris for athletes 
that can monitor ground contact �me, pelvic rota�on and 
stride length etc. and Yoga pants to check dura�on, posture 
and movement while doing yoga are few examples of 
advancement in smart apparels  

Owing to the awareness on effects of pollu�on, 
environmental sustainability has emerged as an 
important element of corporate strategy and 
marketplace success.  Many companies are 
inves�ng on solar power, installa�on of ZLD, 
ETP & WTP to minimise the pollu�on, to make 
the environment sustainable  

Boost in demand of second hand clothing  has prompted 
many start-ups/online retailers to come up with the idea 
of second hand clothing. Many e-tailers have started 
catering to the urban dwellers by providing them 
branded used clothes at lower rates.  

DECEMBER - 201818





Emerging economies will drive the growth of 
Apparel market. 

Demand for Apparel from developed economies has 
been declining. India and China have emerged as 
consuming markets thus driving growth of Textiles & 
Apparel market. 

The significant growth of the Apparel market in China is 
due to the middle class expansion which supports 
Chinese consumption. This trend has led to shift from 
an external demand-driven economy to domestic 
demand driven economy. 

India's domestic market is witnessing impressive 
growth due to rise in income, burgeoning middle class, 
rapid urbanisation etc. 

Therefore, the global textiles and apparel trade is 
expected to witness some of the major dramatic 
changes both on the supply side and consumption. New 
emerging markets will drive the consumption whereas; 
the demand of unconventional fabrics will drive the 
growth. Innovation and technological advancement 
towards achieving sustainable development in the 
textiles and apparel manufacturing will be the key 
factor for the future growth of T&A industry.
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India is one of the fastest growing economies of the 
world. Its economy is poised to grow further owing to 
the implementation of critical structural reforms, 
favourable terms of trade, and lower external 
vulnerabilities. Retaining its growth rate forecast of 
7.2% (2017-18), the IMF also estimated that India will 
grow at an accelerating rate of 7.7% in 2018-19. 

Indian Textile industry is one of the largest contributors 
to the economy of the country accounting for ~4% to 
Indian GDP. The labour intensive industry is the second 
largest contributor towards generating employment 
after agriculture contributing 10% of manufacturing 
production of the country. It is characterized by its 
strong vertical integration with presence in almost all 
the sub-sectors of the industry starting from fibre to 
retail and exports. 

The T&A constitutes ~14% of the total exports of the 
country. India is the second largest producer and 
exporter of Textiles after China and fourth largest 
producer and exporter of Apparels after China, 
Bangladesh and Vietnam.

Installed Capacity:

Traditionally, India has been strong in natural fibres 
such as cotton, wool, silk and jute; whereas synthetic 
value chain has developed over the last few decades. 
India has complete Textile value chain capabilities and 
is a reliable source of raw materials for other key 
sourcing destinations based in Asia and Sub-Sahara 
Africa including Bangladesh, Sri Lanka, Ethiopia etc. 

The below exhibit demonstrate the installed capacity 
across entire Textile value chain in India.

2.  INDIAN TEXTILE & APPAREL 
INDUSTRY OVERVIEW

Source – Textile Ministry, Textile Commissioner Office.

DECEMBER - 201822



Session Chair: 

Mr. Prem Malik, Vice Chairman, NSL Textiles

Panelist / Speakers

Mr. Shekhar Agarwal, Vice Chairman, RSWM Ltd.

Mr. Suresh Kotak, Chairman, Kotak & Co.

Mr. Rahul Mehta, President CMAI

Mr. Rakesh Mehra, Vice Chairman, Banswara Syntex 
Ltd.

Mr. Neeraj Jain, Joint Managing Director, Vardhman 
Textiles Ltd.

Indian T & A Exports

The Indian Textile & Apparel Exports was worth USD 
37 Bn, with both Textiles worth USD 20 bn and Apparel 
USD 17 bn. But, going further Apparel exports is 
expected to grow at a higher CAGR of 10% to reach USD 
58 Bn by 2030 than Textiles exports which is expected 
to grow at a CGAR of 3.5% to reach USD 31 Bn by 2030.

India's exports has major share of Apparels of 48% 
followed by Yarn and Fabrics with 14% and 12% 
respectively. India's Textile industry has witnessed 
tremendous growth in recent years. In year 2016, the 
Textile exports were worth USD 18.5 Bn (48%) and 
Apparels USD 17 Bn (52%). USA is the biggest 
consumer of Indian Textile and Apparels. Other major 
Indian Textile and Apparel consumers are UK, UAE, 
Germany etc.

With a CAGR of ~7.5%, India would be exporting USD 
89 Bn by 2030. Considering the targeted growth in 
exports, India should by then, almost double its market 

share of 10% of the global Textile and Apparel trade 
from the current level of 5%.Currently, India has a high 
share of 10.5% in global Yarn trade, but a meagre 4.2% 
in global Apparel trade. India should focus on 
increasing its exports in finished and high end products 
thus, increasing its share of value added products

To increase its share in the global Apparel trade, India 
should try to increase its scale of production. 
Bangladesh produces and exports Apparel on a large 
scale whereas, India has small scale production which 
results in smaller order quantities and lower per order 
export values. 

Source: ITC Trademap, Technopak Analysis
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India is one of the few countries which has a complete Textile supply chain and produces a diverse range of products 
starting from Fibre to Apparel. The country has a well-developed Textile industry. India's export basket comprises 
Cotton, Man-made Fibre, Wool, Silk, etc. 

Domestic T&A Market

At present, the domestic T&A market is worth USD 70 Bn (INR 4,55,098 crore), which is poised to grow in tandem to 
the growth of Indian economy, which is set to become one of the largest economies of the world in next decade. The 
Apparel category holds major share in Domestic Textiles & Apparel Market accounting for ~71% of the market 
followed by Technical Textiles (23%) and Home Textile (6%). 

Domes�c T & A Market
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Indian Fashion Market 

Indian Apparel segment is the second largest 
contributor in the retail industry after 'Food and 
grocery's segment. Entry of international brands, 
emergence of e-commerce, changes in preferences 
from non-branded to branded, high economic growth 
in recent years, large young consuming population in 
the country etc. has made India a highly lucrative 
market.  India has the world's largest youth 
population, which is becoming fashion conscious 
owing to mass media and social media penetration. It 
is envisaged that the current fashion retail market 
worth INR 3,22,209 crore will reach INR 8,85,197 
crore by 2030.

India's Fashion retail is witnessing accelerated growth 
with retail development taking place not just in metro 
cities, but in smaller Tier I and Tier II cities too. The 
current share of organised retail within fashion and 
lifestyle category stands at 24%. Going forward, the 
share of organised retail within Apparel will further 
increase under GST. In the near future, such a push in 
organised retail is expected to fuel growth of new 
stores and deeper market penetration in smaller towns 

and cities across the country. In addition, entry of new 
players, owing to 100% FDI in single retail would spur 
this growth.

Home Textiles Market

The home Textiles market of India is expected to grow 
from current market size of INR 28,583 crore to reach 
INR 75,886 crore by 2030.

Bed linen, Bath linen, Curtains, Blankets, Upholstery, 
Kitchen Linen, Carpets & rugs are the major product 
categories catered by Indian and International 
players. Evolution in the lifestyle of Indian consumers 

with increasing disposable income, especially in 
younger population, has led to impressive growth of 
the home Textile market, which has led most home 
Textile brands to offer multiple product categories to 
capture this growing market. 

Growing household income, increasing population, 
design and product innovations and growth of end use 
sectors like housing, hospitality and healthcare are the 
factors that would boost growth of this sector.

   

28,583 
35,401 

51,202 

75,886 

2017 (E) 2020 (P) 2025 (P) 2030 (P)

Domes�c Home Tex�les Market
(INR cr)

7.4%

7.7%

8.2%

49%

17%

11%

7%

7%

6% 3%

Percentage Share in Domes�c 
HomeTex�les (2017)

Bed Linen

Towels

Curtains

Blankets

Upholstery

Kitchen Linen

Rugs & Carpets

 

3,22,209
4,66,001

6,74,037

885,197 

2017 (E) 2020 (P) 2025 (P) 2030 (P)

Indian Apparel Market, 2017 (INR cr)

7.7%

7.9%

8.5%
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Technical Textiles Market

India's Technical Textiles is an upcoming and most 
promising segment in Textiles & Apparel market. It is 
estimated to be worth INR 1,04,307 crore in 2017. It is 
expected to grow at impressive rate over next decade 
due to growth of various industrial and infrastructural 
sectors in India. The growing popularity is also the 
result of the increasing awareness about superior 
functionality of technical Textiles and new end usage 
of these products. 

In Technical Textiles, Packtech, Mobiltech, Indutech 
and Meditech are few promising sub-categories, which 
are expected to grow at CAGR of 10-11% each.

Packtech is the leading segment in domestic technical 
Textile with the major share of 38%, followed by 
Hometech, Mobiltech and Indutech with share of 15%, 
9% and 9% respectively.

In India, technical Textile is expected to attract lot of 
investment opportunities owing to its growing 
application in end-use industries, such as automotive, 
construction, healthcare and sports equipment among 
others.        

Evolving Indian Industry Structure 

India has the second-largest spinning capacity in the 
world (after China), accounting for roughly 20 percent 
of the world's spindle capacity. Despite a strong 
presence in the entire Textile value supply chain, 
inefficiencies, infrastructural hurdles, lack of 
innovation and emergence of low cost Apparel 
producing nations such as Bangladesh and Vietnam 
etc are major challenges encountered by the Indian 
Textile and Apparel Industry. But, with the measures 
taken by government in recent years, such as 

infrastructure building, technological upgradation, 
increasing participation of private players in power, 
roads, ports etc Indian industrial infrastructure has 
witnessed a boost. 

The government has initiated several schemes to 
improve India's stature of ease of doing business at a 
global level. Investments made by government in 
setting up/ expansion of Textile parks in the country 
and initiating other flagship schemes such as 
Amended Technology Upgradation Fund Scheme (A-

TUFS), Samarth (erstwhile ISDS), IPDS etc are 
contributing in improving India's position on a global 
level. 

India's Technical Textiles is an upcoming and most 
promising segment in Textiles & Apparel industry. It is 
estimated to be worth INR 1,04,307 crore in 2017. It is 
expected to grow at impressive rate over next decade 
due to growth of various industrial and infrastructural 
sectors in India. The growing popularity is also the 
result of the increasing awareness about superior 
functionality of Technical Textiles and new end usage 
of these products. 

India has emerged as one of the most attractive 
destinations for brands and retailers. Indian domestic 
textiles and apparel market is expected to touch USD 
205 bn by growing more than two times of its current 
value of USD 70 bn.  This attractiveness will bring 
major changes in its retail landscape as well. 

Ÿ India has become one of the most lucrative 
destinations for international brands. They have 
started bringing their retail outlets to take 
advanatge of the growing economy of the country.

Ÿ The market opportunity is set to enable the 
emergence of strong domestic brands due to 
increased competition from global brands.

10% 

104,307 

137,941 

221,759 

365,344 

2017 (E) 2020 (P) 2025 (P) 2030 (P)
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Ÿ Indian retail landscape will witness a shift towards 
the growing Tier I and Tier II cities. The brands 
have started catering these markets to increase 
their market share. E-commerce has also played a 
very vital role in bridging gap between brands and 
consumer residing in the tier I and tier II cities.

India is in talks with EU for a free trade agreement. 
This would boost exports of fabrics and garments to 
European Union nations. China's exports in global 
trade is decreasing and India is in good position to take 
the leverage of the situation as it is one of those few 
countries with entire value chain capability. India can 
also negotiate for a trade agreement with Britain after 
Brexit. 

India has enormous market and trade growth 
o p p o r t u n i t i e s .  I t  i s  i m p e r a t i v e  f o r  I n d i a n 
manufacturers to leverage the opportunities and to 
create world class infrastructure and improve 

productivity. The textile and Apparel sector needs to 
attract investments. It can attract new entry by both, 
through start-ups and FDI. In order to attract large 
scale investments, acquire global scale and bring the 
Indian sector at par with other competing countries, 
immediate reviews should be made to the labour laws 
to make them investor friendly.

Key Domestic Trends

India has become an interesting country for global 
retailers due to its huge domestic market, burgeoning 
middle class, consistent economic growth amidst 
global slowdown, increasing disposable income etc. In 
last few years, many international brands have entered 
the market along with many eying for expansions in 
tier 1 and 2 cities after establishing themselves in the 
metros.

Year
 

Total 
Households (in 
Mn)

 

HHs with 
Annual earning 
USD 5000-
10,000 (Mn.)

 

% of total HHs
 

HHs with 
Annual earning 
USD 10,000-
50,000 (Mn.)

 

% share of total 
HHs

 

2009 
 

221 
 

34 
 

15.20% 
 

10 
 

4.70% 
 

2012  230  55  23.80%  20  8.70%  
2014  236  65  26.50%  24  10.20%  
2015  239  74  30.90%  32  13.20%  
2018  249  103  41.20%  73  29.30%  

Source: EIU 

Source: Technopak Anaylsyis 
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Food & Grocery

 

Negligible
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20-30%
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E-tailing Category Split in India
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Growing domestic market: 

India's huge population provides a vast domestic 
market. India has a growing population with 
increasing disposable income owing to significant 
increase in household earning as mentioned in the 
below chart.

The households with annual earnings between US$ 
5,000-10,000 has grown at a CAGR of 17% from FY 
2011-16 and is further projected to grow at a rate of 12% 
to reach 109 Mn. in FY 2020. The households with 
annual earnings between US$ 10,000-50,000 have 
also grown at a CAGR of 20% over the last five years.

Increase in number of Household with annual 
earnings of US$ 10,000 to US$ 50,000 will lead to 
increase in indulgence spending by the group. This will 
lead to increase in expenditure on eating out, luxury 
products, clothing, consumer durables and across all 
the consumption categories. It is estimated that 23% of 
global middle class will be from India by FY 2030.

Evolving E-tail market: 

Indian Retail market is witnessing some of the major 
changes in demand and preferences. The changing 
consumer behaviour and demand for convenient 
shopping has resulted in a surge in e-commerce in the 
country. 

E-tailing in India is a recent phenomenon. India's 
online retail market is expected to grow from 2% of 
retail share in FY 2016 to 4-6% of retail share by FY 
2020 and to 9-10% in 2030. This growth is possible due 
to growth of affordable smartphone, increasing 

penetration of internet, advancement of mobile 
shopping, various payment options etc. 

Global brands going beyond metros: 

The Indian Retail market is witnessing a shift in 
consumption patterns in smaller towns, where people 
are moving beyond necessities and using products that 
were hitherto only available in metro cities. Western 
influence, changing consumer behaviour, increasing 
working women and urbanisation are major factors 
fuelling this growth in Tier II and III cities. 

The increasing purchasing power and awareness of 
fashion trends in small cities have resulted in new 
market opportunities for corporatized players. This has 
compelled premium international fashion brands, after 
consolidating their presence in the metros, to 
aggressively expand in tier II and III cities, while 
domestic brands are also strengthening their position in 
these markets. 

Increased awareness and implementation of 
sustainable practices:  

As the country is confronted with environmental issues, 
it has become imperative for Textiles industries to adopt 
eco-friendly strategies. The industry is focusing on 
reducing water pollution and increasing use of organic 
colours in Apparel manufacturing. There has been a 
s u r g e  i n  a w a r e n e s s  a m o n g  c o n s u m e r s  o n 
environmental issues. Brands/private labels have 
started catering to this market especially in Babies, Kids 
wear and Premium Adult wear categories segments.
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The world is witnessing an exciting time with, 
disruptions and innovations happening in all industries 
and textiles and apparel is no exception. Hence, this was 
chosen as the theme for CITI's Global Textiles Conclave 
2018, which was organised to celebrate 60 years of CITI. 
The Conclave primarily was focused to highlight 
disruptions, innovations taking place in the global T&A 
economy for the sustainable growth of the economy. At 
the same time, how India is trading among its 
competitors and what should the industry incorporate 
to improve its profitability. 

The Conclave was segregated in various panel 
discussions, which are enumerated below:

1. Disrupting Current Paradigms, and Reimagining 
Textiles Supply Chains to Make Them Future 
Ready

2. Improving Profitability of India's Textiles and 
Apparel Industry

3. Sustaining Growth for T&A Manufacturers in a 
World of Slowing Economic Growth

4. India's Domestic Apparel Market- Exciting Times 
Ahead

5. Diminishing Power of WTO in Global T&A Trade- 
The Threat of Increasing Protectionism and 
Emergence of New Preferential Trading Blocs

6. Opportunities in Technical Textiles in India

7.  Giving a Boost to Indian Textiles and Apparel 
Exports

8. Innovations in Textile

The Conclave started with the first panel discussion on 
'Disrupting Current Paradigms, and Reimagining 
Textiles Supply Chains to Make Them Future Ready' as 
this session incorporated the disruptions taking place in 
T&A industry worldwide. 

3 a) “Disrupting current paradigms and 
reimagining textiles supply chains to make 
them future ready”

The global textiles and apparel industry is going 
through a decisive era of major consumer, channel, and 
supply shifts while suffering from increased economic 
volatility. One factor contributing to greater volatility is 
the shift to bottom-up trend setting. 

The biggest disruption being witnessed is on the 
demand side of the textile and clothing consumption. 
The consumers' behavior has been rapidly changing 
with the retailers trying to cope up with unpredictable 
demands. Today, in many segments in the mass market, 
trends are more likely to emerge from the street. Social 
media, user reviews and peers have become new source 
of fashion trends. Social media platforms such as 
Instagram have blurred the lines between once 
exclusive fashion community and the general public. 
Thus, it would not be wrong to call that Instagram is the 
new fashion. The reduced lead time to cater the 
changing demands and preferences has resulted in 
bringing several other changes, such as re-shoring, 
automating new delivery models, digitization, shifts 
towards sustainable manufacturing etc. Quick style 

3.  DISRUPTIONS AND INNOVATIONS FOR 
SUSTAINABLE GROWTH

New influences to consumers' purchase 
decisions

55% online 
reviews

74% Social Media
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changes, less change over time, effective monitoring of 
the changeover, etc are other latest emerging trends 
brought on by the use of technology. The disruptions do 
call for significant changes in the overall strategy across 
the sourcing and manufacturing models with a purpose 
to make supply chains more agile and demand driven.

While moving to a demand-led model requires apparel 
companies to pull levers in all phases of the fashion 
cycle, bringing production back closer to consumers 
with near- or onshoring offers the opportunity to 
eliminate big chunks of lead time. Also, 'moving 

closer' to the markets with design collaborations, quick 
product development, point-of-sale activated 
production, inventory solutions and rapid logistical 
responses could further enhance the integration of 
supply chain.

The concept of near shoring or reshoring comes with 
several challenges with itself. One of the biggest 
challenges is sourcing of raw materials. Only a co-
located value chain can offer the full speed and 
flexibility in the supply chain – without it, the longer 
lead times are just shifted further up in the value chain. 
However, the current bulk of production and 
consumption with the main fiber types, for example, is 
regionally focused on Asia. 

The largest growth is likely to come from China & India 
due to their growing domestic demand coupled with 
increasing spending power of people. China will 
become the biggest apparel market, while India will be 
the second most attractive apparel market by 2025.

While retailers would like the idea of producing closer to 
the markets, relocating majority of production near the 
target markets may not be possible in near future.

Digitization of current process is another lever to speed 
up the textiles and fashion process. From intelligent 
consumer insights to virtual design and prototyping to 
integrated vendor-management tools and digital sell-
in. Combining digital applications with operational 
changes helps yield significant performance 
improvements that stand the test of time. 

Digitalization and the adoption of Industry 4.0 
principles are empowering purchase activated, on-
demand manufacturing. Brands and manufacturers are 
able to respond to demand versus producing to supply. 
The approach eliminates costly inventory and re-
defines just-in-time manufacturing, so production 
adjusts as demands fluctuate – allowing products to be 
produced more efficiently and sold at full retail price 
without heavy discounting.

Due to optimized logistics and supply chains, a 
connected supply chain can adjust and accommodate 
when new information is presented, thus, resulting in 
reduced lead times.

As the mass-market apparel sector moves to a demand-
focused, agile supply model and labor costs increase, 
automation will play an important role in increasing 
labor efficiency, throughput, and flexibility. Increased 
Automation through digitization is changing global 
production networks. Automation will be crucial to 
increasing the financial viability of on-demand near- 
and onshoring models. To date, however, the apparel 
industry is lagging behind other sectors when it comes 
to automation.

To handle the complex supply chains, manufacturers 
need to adapt to the changing business environment 
proactively, upgrade and innovate technology to be 
future ready. The future businesses need to redefine 

DECEMBER - 2018 31



strategies around improved processes, lower lead times, 
managed inventories, sustainable practices at 
optimized costs. 

Though the overall business perspective seems quite 
positive, challenges come up with new market 
c o n d i t i o n s ,  d i s r u p t i v e  d e v e l o p m e n t s ,  a n d 
digitalization. The technological developments are not 
just changing the way of communication and 
production, they are changing our society. The changes 
force us to think differently and eventually make 
accelerating impact on the textiles business. Innovation 
offers new chances, and disruption bolsters new risks. 

Therefore, Textiles and Apparel companies which will 
dominate to enhance the entire textiles and apparel 
value chain on several fronts such as nearshoring, 
reducing lead time to provide end products to 
consumers in shorter span through automation, 
innovations and doing all these in a sustainable manner 
will come out as the most successful companies in this 
disruptive era of  innovations,  technological 
advancement etc.

This was discussed more in-depth by the following 
eminent speakers:

Moderator: 

Mr. G. Gherzi, Managing Partner, Gherzi

Panelist:

Md. Siddiqur Rahman, President BGMEA

Mr. S. N. Modani, Managing Director, Sangam India 
Limited

Mr. S.K. Gupta, President – Corporate, Raymond 
Limited

Mr. Lokesh Parashar, President, Federation of Buying 
Agents

Mr. Govind Venuprasad, Coordinator - Supporting 
Indian Trade and Investment for Africa (SITA), 
International Trade Centre (ITC)

Moderator, Mr. G. Gherzi, Managing Partner, Gherzi, 
introduced the theme 'disruptions' and highlighted the 
major changes taking place. He further highlighted the 
importance of final consumer and his emergence in 
textiles value chain for the first time. The discussion was 
further taken forward by the esteemed panelists, where 
the following discussions were made:
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Ÿ Data is the new fuel. In the world of globalization, 
digitization has disrupted the whole fashion cycle.  
From intelligent consumer insights to virtual design 
and prototyping to integrated vendor-management 
tools and digital sell-in, digitization has percolated 
in every stage.

Ÿ Companies such as Microsoft, Amazon are 
allocating huge budget for research. Data Analytics 
carried by these companies give them insights on 
online user's activities which decide what is in 
demand among the consumers. This data is further 
passed on to the fast fashion manufacturers to allow 
them to fulfil consumer's demand on time. This way, 
it is ultimately adding money in the textiles value 
chain.

Ÿ Managing lead time in fast-fashion is a challenge for 
the fashion manufacturers. High value-added 
capacity, robotics, data and AI collectively can 
reduce the challenge of fashion manufacturers of 
catering the needs of changing consumer behaviour.

Ÿ It is the need of the hour to cater consumer's 
requirements. Apparel manufacturers should 
understand the consumers well so as to meet their 
requirements.

Ÿ Companies in backward integration should look 
forward while adapting sustainable and profitable 
business models.

Ÿ There will be more collaboration among textiles and 
manufacturing companies resulting in Joint 
Ventures, Strategic Alliances.

Ÿ In the growing era of digitization and automation, 
trained human resources will be in demand. 
Industry should realize this and proactively look into 
developing human resources. Skill sets required for 
the digital economy will look very different from the 
current skill sets. 

The session was concluded with a note that major 
disruptions taking place in the world of T&A such as 
A u t o m a t i o n ,  D i g i t i z a t i o n ,  c h a n g i n g  g l o b a l 
consumptions, must be looked into proactively by the 

manufacturers in order to grow with the fast paced T&A 
supply industry.

3 b) “Improving profitability of India's T&A”

Textiles sector is one of the oldest industries in Indian 
economy dating back several centuries and plays a 
substantive role in the economy. This is one of the 
largest industries in India in terms of employment 
generation, and earning foreign exchange. Today, the 
textiles & apparel sector is one of the largest 
contributors to India's exports and second largest 
employer after Agriculture. 

The textiles sector accounts for 4% of the GDP, 
contributes 14% to the total exports worth USD 34 bn 
while providing direct employment to 45 mn people. 
India is the second largest producer and exporter of 
Textiles after China and fourth largest producer and 
exporter of Apparels after China, Bangladesh and 
Vietnam.

But, the Indian cotton textile industry has been losing 
its sheen despite support from the government. Lower 
scale of operation, lack of investment in post-spinning 
operations; rising labour costs, inconsistent fibre policy 
and an inefficient supply chain have pushed the 
industry to a tough situation, according to industry 
stakeholders.

When compared to competing countries, such as China, 
Bangladesh and Vietnam there seems to be a lack of a 
level-playing field to stay competitive. After the Goods 
and Services Tax (GST) regime came into force, the 
sector lacked sufficient working capital and this pushed 
back exports.

Some of the reasons, which are hindering the growth of 
India's textiles and apparel industry in India have been 
mentioned below:
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Inadequate capability in the synthetic value 
chain

The value chain in India is predominantly cotton based 
(58.7%). While, globally the consumption of synthetics 
is higher than cotton. India typically loses out in that 
space because of lack of value chain. India does produce 
some categories of synthetic fibres and yarn – like 
viscose and polyester, but does not have sufficient 
capabilities of the finished fabric in the synthetic value 
chain. These are typically dominated by Korea, Taiwan, 
and China among others.

Unavailability of Skilled Workforce: 

In the last couple of years the growth rate of the Indian 
garment exports has not been as high as other 
competing markets such as Bangladesh & Vietnam. 
While this has been largely attributed to costs, it's 
actually a combination of cost and efficiency put 
together. With fast fashion gaining prominence and 
shrinking of lead times there is a need for increased 
efficiency across the value chain. Since, the garment 
sector is labor intensive, the skills of the workers play a 
significant role. Indian garment industry has skill gaps 
that need to be addressed urgently. To target these skill 
gaps, Ministry of Textiles - has proactively taken 
initiatives to implement schemes SAMARTH (erstwhile 
ISDS) for training workers in some segments of textiles, 
including handicrafts, handlooms, sericulture, jute and 
technical textiles, Apparel manufacturing etc. to 
enhance competitiveness of the sector in the globalized 
economy.

Need for Innovation and Technology: 

Technological innovation is a key growth driver in the 

traditional Textile and Apparel value chain. Indian 
industry lacks advance technologies mainly because of 
its unorganised and fragmented state. Obsolete 
machinery leads to low efficiency and poor quality thus, 
resulting in higher rejections and higher lead times.

In addition, India is mostly dependent on imports of 
machineries with a small share of domestic production. 
This has also impacted product and design innovation 
in comparison to other Textile and Apparel countries. 

However, the Indian government has taken a 
technology upgradation under TUFS (Technology Up 
gradation Fund Scheme) launched by government in 
1999 to promote technological advancement in the 
manufacturing units by providing capital subsidy on the 
purchase of Textile machinery.

Modernisation of Textiles and Apparel manufacturing 
is imperative for sustaining in the competitive global 
scenario. The modernised Textiles machinery will 
provide higher productivity, better capacity utilisation 
and good quality product at competitive prices. These 
machineries will also ensure reduction in lead time and 
higher efficiencies.

Achieving scale across the value chain: 

The Indian Textile and Apparel sector is segmented into 
sub-sectors such as weaving, processing and 
garmenting which are highly fragmented and lack 
required scale. 

Most of manufacturing units have small capacities and 
low manufacturing  efficiencies  which  are  a 
disadvantage in global arena. To bring them at par there 
is an urgent need to facilitate growth and modernisation 
of existing firms with potential for achieving global 
success. The average size of garment factories is smaller 
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investments were made in Vietnam anticipating 
preferential access to US, India can see multifold rise of 
investment in Textile and Apparel sector.

More in-depth knowledge discussions were done by the 
experts of the industry:

Moderator: 

Mr. D.L. Sharma, Vice Chairman, CITI

Panelist:

Mr. Navdeep Sodhi, Partner, Gherzi

Mr. Sunil Goenka, JMD, Texport Syndicate

Mr. S.K Khandelia, President & CEO, Sutlej Textiles & 
Industries Ltd.

Mr. Dinesh Nolkha, Managing Director, Nitin Spinners 
Ltd.

Mr. B.M. Sharma, Jt. Managing Director, RSWM Ltd.

The panel was moderated by Mr. D.L. Sharma, Vice 
Chairman, CITI. He highlighted the Indian textile 
industry's importance in the economic growth and 
further discussed what all can be incorporated by the 
government and industry to improve industry's 
profitability. He further opened this topic to the 
panellists for their contributions.

In the view of this, the panel made following 
discussions:

Ÿ India's competitiveness vis-à-vis other textile 
manufacturing countries.  The discussion 
highlighted that India's competitors have strategic 
intent to ruthlessly implement strategic vision.

Ÿ Enabling environment which consists of macro 
environment, infrastructure, policies etc. are one of 
the major factors determining the growth of an 
industry. For example, If we compare Chinese T&A 
industry with India, Chinese T&A industry was 
centralised and fully automated their industry long 
back. Whereas, Indian T&A industry is decentralised 
and fragmented which increases lead time putting 
India on the back foot in global exports.

as compared to that in Bangladesh or other garment 
manufacturing hubs. There are very few players who 
have invested in apparel manufacturing.

Lack of Forward Integration

India's value chain does not match up from fibre to 
garments. As a result, most of the low value products get 
exported reducing the potential realization which could 
be achieved. Competing countries have been able to 
develop garmenting at a much larger scale giving them 
higher realization. There are a few players who have 
grown garment manufacturing capabilities. There are 
competitiveness issues which need to be resolved. The 
traditional clusters of garment manufacturing like 
Bangalore, Chennai have grown significantly expensive 
and the garment manufacturing needs to shift to low 
cost destinations within the country. 

Lack of FTA's

Historically, Free Trade Agreements have played a 
significant role in determining trade dynamics across 
the World. Trade agreements provide preferential 
market access to nations leading to various economic 
and dynamic benefits ranging from trade creation, 
market expansion to capital accumulation and 
productivity improvement.

Textile and Apparel trade has flourished and grown due 
to Preferential and Free Trade Agreements with 
developed economies such as EU, USA and Japan. 
Countries such as Bangladesh, Pakistan, Sri Lanka, 
Cambodia etc. have successfully developed their Textile 
and Apparel industries leveraging on their duty free 
access to the largest consuming region of EU.

India is in talks with EU, and other developed countries 
for Preferential/ Free trade agreement. If these 
agreements come to effect, it would boost Indian 
exports of fabric, Home Textiles and Apparel, which in 
turn would boost the entire Textile value chain. In 
addition, as in the case of TPP where significant 
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Ÿ Establishment of complete textiles eco-system is 
also required to improve the profitability of India's 
Textile and Apparel Industry. To increase its 
profitability Indian T&A industry needs to integrate 
to the global supply chain.

Ÿ India lags behind many of the nations in logistics. 
Therefore, India needs to scale up it's logistics to 
meet the fast paced changing dynamics of the 
consumers. The session highlighted how China's 
fabric supply turnaround is way lesser than India’s 
which brings India at a disadvantageous position.

Ÿ One of the biggest challenges Indian T&A faces is 
Labour Reforms. Although India has a large labour 
pool, the industry continues to face deficit in skilled 
manpower for large scale development. Lack of 
skilled labour leads to low productivity and higher 
lead-time, thus resulting in higher cost of production 
and loss of orders with customers moving to other 
sourcing destinations.

3 c) “ S u s t a i n i n g  g r o w t h  f o r  T & A 
manufacturers in a world of slowing economic 
growth”

The world economy, recently is witnessing a 
challenging phase caused by subdued investment, 
heightened policy uncertainty, volatility, weak global 
demand, etc. This affected global Textile and Apparel 
industry as well. But, in 2017 the world economy 
boosted, and shook off its post-crisis hangover, 
expanding by 3.8%, the fastest pace since 2011. 
Business investment took off again and global trade 
growth reached 4.9%, also an eight-year high. But in the 

past few weeks “the glow has begun to fade”. The 
recovery that the International Monetary Fund 
heralded in April as “broader and stronger” seems to 
have become narrower and weaker.

Growth dipped in all major economies in the first 
quarter, even slipping below zero in Japan. The growth 
in air-freight traffic has been slipping since the middle 
of 2017. Export volumes from emerging and advanced 
economies declined in March and all this against a 
backdrop of ongoing tension over trade between China 
and the US.

Global growth is forecast at 3.7 percent for 2018– 19, by 
IMF 0.2 percentage point below the April 2018 WEO 
projection, and is set to soften over the medium term. 
Global financial conditions are expected to tighten as 
monetary policy normalizes; the trade measures 
implemented since April will weigh on activity in 2019 
and beyond. Thus, it becomes a crucial time for the T&A 
manufacturers to sustain in the slowing economy.

According to IMF the world economy will grow this year 
with 3.9% and at the same rate next year. 

India is the best performing country with an increase in 
economic activity of 7.4% which is expected to be 7.8% 
in 2019. China still has a good performing economy 
although growth rate is slowing down a little to 6.4% in 
2019. Whereas, USA is stable around 2.2%. 

The Eurozone is losing a little from 2.2 in 2018 to 2% in 
2019. Probably the Brexit will play a role here. UK is 
growing at a lower rate of 1.5%, lesser than Eurozone. 
Russia's and Japan's economy are shrinking whereas 
Brazil and Mexico are coming up firmly.
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Countries such as China, which has a complete and 
comprehensive textile & apparel chain, from raw 
material, fibre, production to end products like no other 
country is less likely to face the heat of the world's 
economic slowdown, as its economy continues to grow, 
ultimately increasing consumption. It will transform 
from a supplier strong to a consumption huge market 
country.  Thus,  India and other textiles  and 
manufacturing countries should emphasize on building 
value chain to cater to their own markets, as much as 
possible. 

Historically, Fashion and Apparel category has played a 
significant role in growth of Retail worldwide. Since the 
days of industrial revolution, Textiles has been among 
the key mass produced products and the industry has 
come a long way.

There is a positive correlation between consumer 
spending on various categories and the economic 
stature of a country. In developing and emerging 
economies, consumer spending is highest on food 
followed by clothing, housing and other items. In 
developed economies, as the consumer's disposable 
income increases, the share of basic categories such as 
garment reduces, whereas the share of new categories 
like entertainment, recreation, consumer durables, 
travel, etc. increases. Based on this fact, it is expected 
that the per capita spend on apparel purchases will grow 
at a faster rate than the economy in emerging markets 
like Brazil, Russia, India and China; whereas it will be 
slower or at par with the economic growth in developed 
markets over next few years.

The current Global Apparel market is approximately 
USD 1.9 Trillion which forms nearly 2.3% of the World 
GDP. The Global Apparel market is growing at a CAGR 
of 5.7% and is projected to reach about US$ 2.5 trillion 
by 2022.This retail growth is going to be led by 

emerging economies of India, China among others.

The industry must also consolidate, focus on material 
technology, enhance its product value, improve 
intelligent manufacturing, and develop green 
production to achieve sustainable growth. The industry 
is no longer reliant on labor, but on innovation. 
Innovation is the new idea to solve a problem.  Thus, 
innovation is the only mantra for textiles and apparel 
manufacturers to sustain in this slowing economy.

Textile and Apparel manufacturers should also focus on 
the changing fashion in the age of technology. The era of 
fast fashion has compelled manufacturers to be quick 
and to cater the consumers according to their changing 
taste and preferences. Due to this, the emergence of new 
category such as Athleisure has happened.

The offshoring sourcing strategy of US and European 
mass-market players is under pressure for other 
reasons as well, including Asia's rising demand for 
apparel. Whereas in the past, the strongest demand for 
clothing came from the West's developed markets, 
demand growth today mostly comes from other parts of 
the world, particularly the Far East and the Southern 
Hemisphere. The growth in Key markets is almost 
stagnant on volume terms. Consumers in Asia are 
buying more clothes than ever before and their appetite 
is far from satiated: apparel sales in Asia are projected 
to grow by 6 percent each year, accounting for about 40 
percent of global sales by 2025.

Rise of fast fashion is leading to major upheavals in the 
existing supply chain. While new retailers are gearing 
up to cater to the trend traditional retailers are finding it 
hard to shed legacy weight. Smaller fashion cycles are 
forcing retailers to hold on to production orders till late 
in the product cycle. This is leading to reduced lead-
time and hence increased pressure especially on the 
fabric processing and garmenting segments.
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Adoption of Industry 4.0: The current trend of 
automation and data exchange in manufacturing 
technologies. It includes cyber-physical systems, the 
Internet of things, cloud computing and cognitive 
computing. Industry 4.0 is commonly referred to as the 
fourth industrial revolution. Furthermore, adoption of 
disruptive technologies like advanced robotics, mobile 
internet, advanced analytics, virtual and augmented 
reality and artificial intelligence is accelerating, with the 
potential to disrupt entire industry including fashion. 

Digitalization and the adoption of Industry 4.0 
principles are empowering purchase activated, on-
demand manufacturing. Brands and manufacturers are 
able to respond to demand versus producing to supply. 
The approach eliminates costly inventory and re-
defines just-in-time manufacturing, so production 
adjusts as demands fluctuate – allowing products to be 
produced more efficiently. This also reduces the lead 
time resulting in letting manufacturers cope up with the 
changing fast-fashion.

In the light of the above changing scenario, the industry 
stalwarts provided more in-depth knowledge.

Moderator: 

Mr. Han Bekke, President, International Apparel 
Federation

Panelist:

Mr. Mark Green, Executive VP, PVH Far East, HK 

Mr. Felix Fernando, Chairman, Sri Lanka Apparel 
Exporters Association

Mr. R.C. Panwar, Joint President Marketing, Birla 
Century

Ms. Tanuja Sinha Roy, South Asia Head, JC Penny

The session was moderated by Mr. Han Bekke, 
President, International Apparel Federation, where he 
threw light on the improving global economy and the 
disruptions taking place along with them in the global 
fashion market.

Taking it forward, the panel made the following 
discussions:

Ÿ The two major economies will decide the flow of the 
global trade in near future and the ongoing tariff 
fight among them will further decide the global 
economy growth. Therefore, it is necessary to keep a 
watch on these giants as they will drive the direction 
of T&A trade in future. 

Ÿ Countries should take advantage of the space 
created by China. Country such as India, which has 
complete textile value chain, is in an advantageous 
position. To capture the global market, India needs 
to scale up its production to meet the growing 
demand in global apparel market.

Ÿ Fast fashion companies are highly dependent on 
consumers' behaviour. One could say, consumers 
are the key deciding factor for the fast fashion 
companies. Therefore, it is vital for the fast fashion 
companies to be aware of consumers' buying 
behaviour and opinions.

Ÿ Consumers nowadays have a lot more information 
than couple of decades ago. Due to increased 
awareness, of sustainability, it has become a 
requirement for business world to provide 
environment friendly products to the consumers. 
Therefore, it is likely that sustainability will shape 
the fashion industry even further in future.

Ÿ The global T&A manufacturers should also focus on 
the emerging new markets of Japan, Australia and 
Latin America and can seize the opportunity.

Ÿ Disruption is in the environment so much that the 
manufacturers don't have an option anymore. They 
have to adapt the technological advancement in 
order to keep pace with the changing dynamics of 
global trade.

Ÿ In the distressed situation of global economy Indian 
manufacturers can shift their focus towards 
domestic market as Indian domestic apparel market 
is witnessing impressive growth and is attracting 
international brands. The increasing per-capita 
consumption and burgeoning middle class has 
provided huge market to the fashion brands.
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The session highlighted various factors which need to 
be incorporated by the global industry in order to 
sustain growth of T&A in a world of slowing economic 
growth. Fast fashion manufacturers need to focus on 
catering the demand of  their  consumers by 
u n d e r s t a n d i n g  c o n s u m e r s '  b e h a v i o u r  a n d 
requirements. Consumers are more aware and 
conscious of the environment than before. Therefore, it 
becomes prudent to the industry to promote 
environment friendly apparel to sustain in the future.

3 d) “India's Domestic Apparel Market - 
exciting times ahead”

India's GDP in FY 2017 stood at ~USD 2,464 bn and is 
projected to reach US$ 3,555 bn in nominal terms by FY 
2020. With a projected real GDP growth of 7%-8% till 
FY 2020, India is now among the fastest growing major 
economies in the world. The growth is driven by high 
private consumption, favorable demographics, 
dropping dependency ratio, rapidly rising education 
levels and steady urbanization. A large consumer base 
driving high private consumption coupled with 
government's focus on skill development, job creation, 
infrastructure and investments will act as key drivers of 
growth for India.

Indian Retail Market has been estimated at INR 
46,15,000 Crore (USD 710 billion) in 2017 and is 
expected to reach INR 1,08,58,000 Crore (USD 1,672 
billion) by 2027, growing at a Compound Annual 
Growth Rate (CAGR) of 9%. Rising affluence resulting 
in increased consumption expenditure is one of the 
major reasons behind this growth. Globally, India is 
seen as one of the key consumer markets for future 
growth.

Indian Apparel market has consistently grown more 
than 5.5% year on year basis and is expected to grow at a 
much higher rate of 7.7% in the near future due to 
various economic and demographic changes in the 
nation. It is estimated that the current fashion retail 
market is worth Rs. 3,22,209 Crores (USD 50 billion) is 
estimated to grow at a promising CAGR of 7.7% to reach 
Rs. 6,74,037 Crore (USD 104 billion) by 2027. 

The current share of organized retail within fashion and 
lifestyle stands at 24%. Part of the reason for high share 
of organized retail lies in the legacy of many retailers 
among the consumers. Most of the leading apparel 
players have built a wide network of stores across the 
country leading to high share of organized share 
compared to other merchandise category.

Going forward, the share of organized retail within 
apparel will further increase these existing players 
launching new stores and increasing their penetration 
in smaller towns and cities of the country. Growth will 

Share of Private Consump�on and Retail in India’s GDP 

 

Source: Secondary Research, Industry Reports, Technopak analysis;  

1 US$ = INR 65 
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also be driven by entry of new players in the country 
owing to 100% FDI in single brand retail and rise of e-
commerce.

Indian apparel industry is the second largest 
contributor in the retail, after 'Food and Grocery' and is 
witnessing some major shifts. Indian apparel market 
has established itself as lucrative market due to various 
factors such as fast growing economy, increasing 
disposable income among consumers, changes in 
preferences from non-branded to branded, entry of 
international brands, implication of unified taxation 
under GST, etc.

There are several factors propelling the growth of 
Indian Apparel Market:

Shift  from unorganised retail  towards 
organised: 

India's USD 710 Bn market is mostly unorganised, with 
nearly 70% happening through small mom-and-pop 
stores or stand-alone outlets. Organized apparel 
retailing in the country is currently driven by EBOs of 
leading brands.

The FDI in single brand retail is likely to be a key growth 
driver for organized retail segment which will allow 
many foreign brands to enter the country and will also 
allow existing foreign players to set up their own stores. 
Leading foreign brands like Adidas had received 
government approval to open 100% foreign owned 
stores in the country.

The burgeoning middle class and its growing 
aspirations:

The growing middle class with their rising disposable 
income are changing the dynamics of Apparel 
consumption in India.  India's middle class is rising 
when it's shrinking in Europe and North American 
countries. In the developed countries of North America 
and Europe the middle class is large but stagnating in 
numbers. But, in India middle class is growing at a very 
rapid pace, which has led many global retailers to enter 
in Indian market and churn profit from India's growing 
middle class.
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The Indian middle class consumers are value conscious 
and at the same time want fashionable clothes too. They 
seek quality and design at the best price. Therefore, 
Indian middle class consumers are creating 
opportunity that needs to be captured with 'value 
fashion'.

Impact of Digital India program on E- 
commerce: 

E-tail in India has witnessed a rapid growth trajectory 
and is expected to reach 4% to 6% (US$ 40-60 bn) of 
total retail by 2020 from its share of 2.3% in FY 17 (US$ 
16 bn). In 2012, the e-tail pie was US$ 0.6 bn and that 
was limited to key categories of Electronics, Books, 
Stationery, and Music and that catered to nearly 50% of 
the pie.

Emergence of non-metros as new favourite 
destinations for Global brands:

The Indian retail market is also witnessing a shift in 
consumption patterns in smaller towns with people 
moving beyond necessities and using products that 
were only available in metro cities. Western influence, 
changing consumer behaviour, increasing working 

women and continuing urbanisation are major factors 
fuelling growth in Tier II and III cities.

Delhi & Mumbai clusters contribute about 9% of India's 
total retail spending. The top 72 cities account for 38% 
of total retail consumer spending. The top 24 cities 
(Metro, Mini-Metro & Tier I) account for 29% of total 
retail spending which highlights the strength of the rest 
of India that has a share of 71%. Major expansion in 
terms of retail consumer spending is expected to come 
from India's Tier II cities. Retail players with a 
nationwide presence are expected to benefit 
significantly from this opportunity

Various studies have shown immense opportunities in 
tier II and III cities. The increasing purchasing power 
and awareness of fashion and trend in small cities have 
resulted in new market opportunities for corporatized 

apparel players. This has compelled premium 
international fashion brands after consolidating their 
presence in the metros to aggressively expand in tier II 
and III cities, while domestic brands are also 
strengthening their position in these markets.

India's retail industry is no doubt one of the fastest and 
largest growing industries with fashion retail 
contributing significantly. Thus, India's growth also 

 

Top 2 Cities: Delhi and Mumbai

Next 6 Cities: Bangalore, Chennai, Hyderabad, Ahmedabad, Pune, Kolkata

Next 16 Cities: Surat, Jaipur, Lucknow, Nagpur, Patna, Indore, Coimbatore, Vadodara, Ludhiana, Bhopal. Kochi, 
Vishakapatnam, Madurai, Nashik, Jamshedpur, Guwahati

Next 50 Cities (indicative): Mostly Tier III cities such as Kanpur, Kozhikode, Thrissur, Agra, Trivandrum, Varanasi, Rajkot, 
Meerut, Vijayawada, Jamshedpur, Amritsar, Jodhpur, Ranchi

1 USD = INR 65

India retail spend of USD 710 bn in 2017 across different city & region types 
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relies on growth of its retail industry. India has become 
a dynamic market with the entry of many global brands 
to capitalise on the growing consumption pattern 
shown by country. 

The session was moderated by Mr. Rahul Mehta, 
President CMAI. He highlighted the importance of 
domestic apparel market and its potential.

More in-depth discussions were made by the industry 
stalwarts:

Moderator: 

Mr. Rahul Mehta, President, CMAI 

Panelist:

Mr. Siddharth Bindra, Manging Director, Biba Apparel

Mr. Venu Nair, Chief Commercial officer, TATA Trent

Mr. Nitin Mohan, Founder & Director, Blackberrys 
Menswear

Mr. Ankur Bisen, Sr. Vice President - Retail & 
Consumer Products Divn., Technopak Advisors

In the view of this, the discussions made during the 
conclave were as follows:

Ÿ Indian domestic market has always been neglected 
in the pursuit of achieving higher exports, whereas 
it was India's domestic market which stood firm 
with the Indian T&A industry during the global 
financial crisis of 2008.

Ÿ The socio-economic and demographic challenge 
with the domestic market is one of the major 
reasons for the failure of several international 
brands. The heterogeneity pertaining in the 
domestic country makes 'Many India in One India', 
thus making it a challenge for both domestic and 
international retailers to understand and cater the 
domestic requirements. The retailers must 
understand that it is very important to be 
connected with their consumers, in order to discern 

the complex nature of the consumers and seize the 
opportunity. 

Ÿ The supply chain plays a vital role in catering such a 
huge country as India. Manufacturers should 
realise it is the supply chain's ability that will result 
in catering the demand of 1.32 billion people spread 
across the geography.

Ÿ Both International and Domestic retailers have 
several advantage. International retailers have 
advantage of scale, their experiences and learning 
from history, vsiula merchandising and power of 
brands. Whereas, Indian retailers have also got 
scale of production, they are able to segment 
market. They better understand the need and 
demand of Indian consumers and tailor the need. 
Knowledge of Indian consumers will inherent the 
domestic retailers.

Ÿ When it comes to the operations of both 
International and Domestic brands, there is no 
difference but similarity. Similarity of entire value 
chain from buying to selling. Importance of having 
efficient manufacturing plants. Both are efficient 
and focused on consumers.

Ÿ Last decade turned out to be a myth busting decade, 
when the myth that demand in Tier I & II cities is 
only for unorganised. ~70% of the LFS, EBO's are in 
these cities.

Ÿ Organised retail is finding huge opportunity in Tier 
I & II cities and it's growth in these cities is 
impressive. With the growing consumption in Tier 
I & II cities and easy availability of retail space in 
these cities the growth of organised formats will be 
focused in non-metros.

Ÿ The growing demand of westernwear has not 
captured the market share of ethnic wear but has 
evolved ethnic wear. The young population finds 
comfort in the evolved categories such as kurtis 
with leggings, indo-western or fusion wear. Several 
brands have entered to cater this market and are 
providing plethora of designer wear according to 
the changing needs and preferences of the 
consumers.

Ÿ E-commerce is an opportunity. It has emerged as 
an additional channel of sales. Retailers should be 
proactive enough to take the advantage of e-
commerce as it will become the medium through 
which retailers can reach a small Indian town with 
population of meagre 5000-1000 people in coming 
few years. Both offline and online retail will 
continue to exist in Indian retail.
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3 e)  “Diminishing power of WTO in global 
T& A trad e – the threat  of  inc reasing 
protect ionism and emergence of  new 
preferential trading blocs”

Development was one of the biggest commitments of 
WTO to bring on board poorer countries. WTO needs to 
rethink, can the present mode of Globalisation survive 
without this crucial component and what role this 
organization envisages for them. During the 2008 
global financial crisis when plunging economies and 
rising unemployment created pressures to protect 
domestic industries, the WTO was credited for stopping 
a descent into the type of tit-for-tat protectionism that 
countries engaged in during the Great Depression. 
Despite the WTO's undeniable success, a changing 
international economic environment creates a series of 
significant challenges for the organization.

The most obvious challenge is that the Doha 
Development Round—the current round of multilateral 
trade negotiations to further liberalizes trade and 
reform the WTO. After a decade of talks, it still remains 
to be concluded. The Doha Round is focused on 
reducing important trade barriers in sectors, such as 
agriculture, industrial goods and services. This would 
encourage businesses around the world to specialize in 
the production of goods and services, achieve 
economies of scale, and increase their efficiency and 
productivity, which would allow them to deliver 
improved and cheaper products to global consumers. 
As importantly, the Doha Round is particularly focused 

on providing increased market access to goods and 
services from developing countries.

However since the launch of the Doha Round, countries 
have turned to free trade agreements (FTAs) in order to 
gain significant trade access in new markets and to 
explore new trade-related issues that are currently not 
addressed within the WTO. As more FTAs have been 
concluded, the central role of the WTO in liberalizing 
trade has been called into question. In addition, the 
WTO has played a very limited role in helping address 
other global issues related to trade, such as food 
security, climate change and global trade imbalances.

Even the protocol of negotiations has gone through a 
metamorphosis. From secret anteroom negotiations 
and the subtle ways of global diplomacy, today, 
countries are quick to state their extreme negotiation 
positions publicly—seemingly more for the benefit of 
their constituencies at home. This makes negotiations 
more cumbersome. In all this noisy rhetoric, what is 
being missed is the very real threat to the entire WTO 
system and its 'jewel in the crown', the dispute 
resolution mechanism.

The dispute resolution mechanism, which has been in 
place since the WTO's inception in 1995, has served its 
purpose well. It has been a great leveller and has 
enabled smaller countries like Barbados and Antigua to 
take the US to the Dispute Settlement Body (DSB) and 
prevail. It has been widely hailed as the biggest success 
of the WTO.

The new regime in Washington under the new president 
has little belief in the previous negotiations at other 

Source: Technopak Analysis 
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multi-laterals and in last one year have backed out of 
many, this include Trans Pacific Partnership, or TPP 
North American Free Trade Agreement or NAFTA.

America's current stand of 'America First', scrapping 
the Trans-Pacific Partnership agreement, undermining 
the North Atlantic Free Trade Agreement and now 
slowly dismantling the working parts of the WTO 
system, will have long-term effects on global trade. Add 
to this mix a weakened EU and a Britain with a dire need 
to either be part of a robust multilateral system or have 
its own trade agreements.

The WTO has made limited progress over the past two 
decades for numerous reasons—be it the one-sided 
nature of the original agreements, the North-South 
divide, or the aggression of the BRICS (Brazil, Russia, 
India, China and South Africa) lobby on subsidies, 
agriculture and food security at successive ministerial 
meetings. 

Six years in the making, the Regional Comprehensive 
Economic Partnership (RCEP) is slated to become an 
ASEAN-centric, comprehensive free trade area. RCEP 
may well become the second major Asia-led trade 
agreement in the wake of US President Donald Trump's 
exit from the Trans-Pacific Partnership (TPP) in 2017. 
The remaining 11 TPP members renamed the TPP the 
Comprehensive Progressive Trans-Pacific Partnership 
(CPTPP), kept its contents largely intact, and signed it in 
March 2018. The CPTPP will take effect on 30 
December 2018. RCEP is also converging on an 
agreement, but the chances for clinching the deal this 
year are receding.

Once completed, RCEP will offer a powerful boost to the 
rules-based global trading system. It will be a free trade 
area for the record books — huge in population and 
output (covering 3.6 billion people and a GDP of US$25 
trillion, exceeding that of the United States) and the 
most ambitious ever negotiated by developing 
countries. It will encompass first-ever agreements 
among China, India, Japan and South Korea, building 
upon commitments in the World Trade Organization 
(WTO), and offer new evidence of Asian leadership in 
world trade.

RCEP's economic effects are expected to be substantial, 
if smaller than those of a best-practice free trade area. 
RCEP is also likely to have limited effect on non-tariff 
and non-border measures, or on intellectual property 
and service rules beyond those of the WTO.

As the world navigates the threat of a major trade war, 
the case for trade — as an engine of development and 
catalyst for economic reform — is under siege. The 
WTO's Doha Development Agenda is moribund and 
populism in the Americas and Europe espouses 
nationalistic, mercantilist policies. RCEP can offer an 
optimistic answer: a developing-country-centric, pro-
integration alternative on an unprecedented scale.

RCEP might even rekindle interest in broader regional 

integration, as an Asia-Pacific Economic Cooperation 
(APEC) pathway to a Free Trade Area of the Asia Pacific.

To provide more in-depth views on this, we had the 
eminent panellists:

Moderator: 

Dr. Harsha Vardhana Singh, former Deputy DG, WTO

Panelist:

Dr. Ajit Ranade, Group Executive President & Chief 
Economist, Aditya Birla Group

Mr. T S Vishwanath, APJ SLJ Law Offices

Prof. Abhijeet Das, Center of WTO Studies, IIFT, Delhi

The panel was moderated by Dr. Harsha Vardhana 
Singh, former Deputy DG, WTO. He opened the session 
by highlighting the importance of WTO and how the 
countries come back to WTO in the time of trade crisis 
but are moving towards FTA's for trade.

During the discussion, following points were made:

Ÿ WTO was created to promote free trade so that all 
the nations can get equal opportunity to grow. 
Whereas, in 2018, we still have WTO, but bi-lateral, 
multi-lateral trade.

Ÿ With variety of Preferential Trade Agreements 
increasing and USA entering into various bilateral 
agreements, informally, not formally, the role of 
WTO is diminishing. The emergence of various 
PTA's, FTA's and bi-lateral trades, the global trade 
will witness several new trading blocs and this will 
change the global trade scenario.

Ÿ Most regional treaties seem to override WTO 
mandated framework for a free trade. This will 
impact textile trade prospects in the years to come.

Ÿ The WTO's trade dispute mechanism has been used 
extensively over the past two decades, helping to 
avoid unilateral responses to disputes and potential 
trade wars.

Ÿ India's trade with FTA partners is no different with 
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Non FTA's partners. Hence, India should look to 
increase it's trade with Japan and at the same time 
India should look for FTA with EU. 

Ÿ World is facing a turbulent time. US decisions on 
trade tariffs with China will further picture the global 
trade.

3 f) “Growth Opportunities for Technical 
Textiles in India”

In recent years, world has witnessed increased amount 
of Globalisation and outsourcing, following which, 
there has been a remarkable improvement in way things 
work in textile sector. The increased need to improve 
efficiency and effectiveness can be seen in textile with 
creation of newer and better textile. The global technical 
textiles have expanded and have witnessed huge 
demand from sectors such as automobile and 
construction. Thus, Technical textiles are accounted to 
be one of the fastest growing sectors of the textile 
industry globally.

Technical textiles have a huge potential in India, as the 
sector is at nascent stage as of now. Technical textiles 
are the emerging area of investment in India but the 
potential of technical textiles is still untapped. On the 
other hand, the industry has received significant 
attention across the world.

India's Technical Textiles market is estimated to be 
worth INR 1,04,307 crore in 2017 and expected to grow 
at  a CAGR of 10% to reach the market of INR 2,67,953 
crore by 2027.  

Among all categories Packtech is the leading segment 
in domestic technical textile with the major share of 
38%, followed by Hometech, Mobiltech and Indutech 

with share of 15%, 9% and 9% respectively.

Demand for technical textiles is expected to stay 
steady during the period 2017—2020, due to a 
broadening application in end—use industries, such as 
automotive, construction, healthcare, and sports 
equipment and so on. To foster research & 
development in the sector the government has also set 
up eight Centres for Excellence units.

China, India, and other countries in Asia, America, 
and Eastern Europe are expected to produce 40% of 
the world's total technical textiles. The Asia-Pacific 
and Middle East regions are expected to show the 
highest rates of production growth.

The infrastructure growth in India in terms of airports, 
roads, bridges, etc. has led to the greater consumption 
of Indutech, Geotech, and Buildtech. These three areas 
are expected to be growth drivers for technical textiles 
applications worldwide. The potential of Geotextiles is 
huge; it only comprises 1% of the global market at 
present. The increasing demand for automobiles will 
accelerate the domestic requirement of Mobiltech, viz. 
upholstery, headliners, seat belts, nylon tire cords, 
filters, etc.

In technical textiles, product innovation and 
technology deployment are the most critical success 
factors for the industry. The future of technical textiles 
hinges upon the use of latest advancements of the field 
including:

Ÿ Three dimensional fabric manufacturing

Ÿ Thermoforming

Category wise Percentage Share in 
Domes�c Technical Tex�les in 2017

Source: Technoapk Analysis
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Ÿ A p p l i c a t i o n  o f  n a n o - t e c h n o l o g y ,  m i c r o -
encapsulation, plasma finish

Ÿ Latest finishing treatments (such as holographic 
laminates)

The Indian technical textiles industry is import-
intensive. In the last 10 years, the industry has 
witnessed more than 2X rise in imports. Though the 
country currently spends a significant amount on 
imports, the dependence on imports can be reduced by 
investing in state-of-the-art technologies. This 
presents a huge scope for import substitution.

In Technical Textiles, product specifications are 
stringent. With obsolete machineries, India cannot 
achieve desired norms and standards of products 
competitive at international standards. Thus, 
technical textiles manufacturers should focus on 
acquiring adequate machineries to cater the growing 
demand of technical textiles.

Taking into account the scope and opportunity in the 
sector, the Government launched the Technology 
Mission on Technical Textiles (TMTT) along with two 
mini-missions for a period of five years (from FY 2010-
11 to 2014-15), with a total investment of USD 31 
Million, which was earmarked to overcome the 
challenges faced by the technical textiles industry.

Government initiatives:

With the Government's consistent efforts, there has 
been an unprecedented growth in the technical textile 
industry in India. One of the most significant schemes 
has been the National Technology Mission for 
Technical Textiles, which was launched for a period of 
five years (2010-11 to 2014-15) and later extended until 
2017.

Additionally, to drive further momentum in the sector, 
the Government also introduced a scheme for 
promoting the usage of Agrotextiles in the Northeast 
region, with a financial outlay of USD 8.5 Million 
aimed at tapping the potential of these textiles for 
agricultural and horticultural purposes. Furthermore, 
a scheme for promoting usage of Geotech textiles in 
the Northeast was also launched, with a financial 
outlay of USD 66 Million. The objective of the scheme 
is to use geotextiles to cater to the infrastructural 
needs of the region.

Growth Ahead

The key growth drivers for the Indian technical textile 
market include growing end-user industries including 
automobiles, healthcare, sports and infrastructure 
and the ongoing industrial development. Apart from 
these factors, the country has witnessed growing 
awareness about the superior usage of these textiles.

The Government of India has made concerted efforts 

to address the issues as well as to accelerate the growth 
of Indian Technical Textile industry, including 
subsidies and incentives to boost the domestic 
production of technical textiles. Yet, the industry has 
not accelerated at the desired rate. To discuss the 
challenges pertaining in the technical textiles industry 
and ways to overcome them, we had the esteemed 
panelists:

Session Chair: 

Shri Raghvendra Singh, Textiles Secretary, GOI

Moderator: 

Mr. T Rajkumar, Deputy Chairman, CITI

Panelist

Mr. Punit Lalbhai, Executive Director, Arvind Limited

Dr. K.S. Sundararaman, Chairman Indian Technical 
Textiles Association

Dr. M.S. Parmar, Joint Director, NITRA

Mr. Shailesh Kaushik, Managing Committee Member, 
The Textile Association (India), Delhi

The panel was chaired by Shri Raghvendra Singh, 
Textiles Secretary; GOI- He discussed various reasons 
due to which there is low per capita consumption of 
technical textiles compared to the global average. One 
of which was, lack of awareness. He mentioned, no 
clarity among manufacturers has resulted in lower 
production. He also shared that the ministry has asked 
various other ministries to identify sectors where 
technical textiles can be used in order to increase its 
demand in the country.

Moderator, Mr. T Rajkumar, Deputy Chairman, CITI 
started the session and various reasons behind the low 
growth of technical textiles were enumerated:

Ÿ Very low consumption of technical textiles: 
Domestic consumption of technical textiles is quite 
low in India when compared to the average world 
consumption of Technical textiles. The smaller 
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South East Asian nations consume more than India 
when comes to Technical Textiles. Therefore, the 
growing domestic market can be a game changer.

Ÿ Demand creation of Technical textiles is one area 
which can be pushed: Here, government can play a 
vital role in determining and creating new demand 
in areas such as Railways, Defence, Building 
Construction, Hospitals, Aviation, Roadways etc 
can bring dramatic impact on Technical Textiles.

Ÿ With demand creation, there must be tight set 
standards, because in some instances of the past, 
adoption happened but it got failed because of 
quality reasons.

Ÿ Lack of eco-system: India has a strong hold on 
t e c h n o l o g i e s  r e q u i r e d  t o  m a n u f a c t u r e 
conventional textiles, but lacks the advanced 
technologies required to manufacture advanced 
technical textiles products. Similar to raw material, 
most of the TT machinery is still being imported 
and this adds to project costs significantly. This is 
not limited to imports of machinery but in fact, 
chemicals are outsourced from overseas.

Ÿ Lack of Skilled Manpower: Since technical textiles 
are more functionality based complex structures 
which require a high inter-disciplinary knowledge, 
there is also a need to develop skilled workforce 
from workers to managers.

Ÿ Increasing share in exports: India should increase 
exports of technical textiles as currently, ~70% of 
the technical textiles manufactured in the country 

are exported. Here, lies immense potential for 
technical textiles manufacturers and exporters. 

Ÿ It is easy to attract young bright minds to work in 
Technical Textiles. However, the resources that 
one has to deploy to make them capable leaders are 
limited. Industry should partner more with Centre 
of Excellence; IIT's to develop talented resource.

Ÿ India lags behind in Research & Development, in 
Textiles leave Technical Textiles. Industry should 
work closely with the research centres to promote 
demand.

India continues to be the preferred destination for 
textile manufacturing and provides a whole lot of 
advantages in the area of technical textiles. With 
growing awareness and consumption of technical 
textiles, greater innovation in the field and demand 
from end-use industries, the country is a promising 
destination with an increasing demographic dividend 
and consumption scenario.

3 g) “Giving a boost to Indian Textiles and 
Apparel Exports”

Global Textile & Apparel Trade: 

The Textile and Apparel trade in 2017 was worth USD 
748 Bn which is envisaged to grow at a CAGR of 3.7% to 
reach USD 1209 Bn by 2030. During this period, 
Apparel trade is expected to grow at a CAGR of 4.5% 
and Textiles at a CAGR of 2.5%.

For several centuries, India has been a major producer 
and exporter of cotton textiles and silk goods because 
of its core strengths in traditional segments. But, in the 
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last couple of years the growth rate of the Indian textile 
and apparel exports has not been as high as other 
competing markets such as Bangladesh & Vietnam. 
With fast fashion gaining prominence and shrinking of 
lead times there is a need for increased efficiency 
across the value chain. 

The mature Indian Textiles & Apparel industry is 
facing a tough time and struggling to improve its share 
in the global apparel trade. The business seems to be 
losing its attractiveness due to lower profitability. The 
industry is facing several issues both at national and 
international level.

According to ITC Trademap's data, India was the 
world's second largest exporter of textiles and apparel 
in 2016. 

It is evident from the above chart that China leads the 
global trade by leading exports across the value chain. 
India is the second major exporter after China, except 
for Fabric and Apparel. India's share in Fabric exports 
is meagre 3.2% of the total global trade. India’s fabric 
industry is estimated to be worth USD 84.4 Bn  in 
2015, of which only USD 4.9 Bn (~6%) is exported and 
rest 94% is consumed in domestic industry. Increasing 
the fabric processing capacity in India can improve 
India's position in Global fabric market and lead to 
employment generation.
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Challenges faced by Indian Textile & Apparel 
Industry

Despite of having complete Textile value chain, Indian 
Textile & Apparel industry is facing certain challenges 
which s impacting India's T&A exports 

Lack of Free Trade Agreements/Bilateral 
Agreement:  

Historically, Textile and Apparel trade has flourished 
and grown due to Preferential and Free Trade 
Agreements with developed economies such as EU, 
USA and Japan. Countries such as Bangladesh, 
Pakistan, Sri Lanka, Cambodia etc. have successfully 
developed their Textile and Apparel industries 
leveraging on their duty free access to the largest 
consuming region of EU.

India is in talks with EU, US and other developed 
countries for Preferential/ Free trade agreement. If, 
these agreements come to effect it would boost Indian 
exports of fabric, Home Textiles and Apparel, which in 
turn would boost the entire Textile value chan. In 
addition, as in the case of TPP where significant 
investments were made in Vietnam anticipating 
preferential access to US, India can see multifold rise of 
investment in Textile and Apparel sector. 

Lack of FDI's in Indian Textiles & Apparel 
industry

Foreign Direct investments have played an important 
role in developing Textile and Apparel in Vietnam and 
Cambodia where complete Textiles value chain has 
been developed on the back of FDI's poured in the 
countries. India, on the other hand despite having 
complete textile value chain has not attracted much FDI 
in the country.

This is due to low FDI inflows in this sector, factories 
with smaller capacities and limited product offerings in 
comparison to other sourcing destinations. Thus, it is 
crucial for India to create right policy environment for 
businesses to thrive and attract investment and boost 
it's Textiles & Apparel trade.

S e a s o n a l i t y  f o r  E x i s t i n g  G a r m e n t 
Manufacturing:

The Indian Textile and Apparel industry is more 
focused on summer season clothing catering to 
Northern Hemisphere countries like US and EU. The 
existing garment manufacturing units usually have lean 
season during winter production. 

In the Southern Hemisphere, the summer coincides 
with winter season of key traditional markets of North 
America and Europe. This would also improve the 
employability of labour workforce during the lean 
season. 

To address this seasonality factor, key consuming 
markets such as Australia, Brazil, Argentina, South 
Africa and other Latin American and African countries 
in Southern Hemisphere can be explored.

C r e a t i n g  N e w  T e x t i l e s  a n d  A p p a r e l 
Manufacturing Hubs

At present, India's textile & apparel value chain is not 
designed to ensure supply chain efficiency at the 
optimum level. 

Gujarat, Maharashtra, and Andhra Pradesh are major 
raw cotton producing states of India, while Tamil Nadu 
tops in spun yarn production followed by Punjab. India 
has an unevenly distributed supply chain, e.g. Tamil 
Nadu has a greater spun yarn capacity while Gujarat 
and Maharashtra have greater fabric capacity resulting 
in the need for exchanging raw material across states. 
Most of the garment production comes from 
Maharashtra, Karnataka, Tamil Nadu, and Delhi/NCR. 
Of these, Delhi/NCR has been a commercial hub while 
Maharashtra, Gujarat, and Tamil Nadu have access to 
ports.

There is a dire need to reduce supply chain inefficiencies 
and to reduce unwanted movement of raw materials as 
well as finished products. Both the Indian government 
and industry players will have to collaborate to establish 
a number of integrated Textiles and Apparel parks in 
the country. 

Lack of infrastructure to manufacture high 
growth categories: 

India currently does not manufacture high growth 
winter product categories such as Jackets, Sweaters and 
Overcoats as it lacks infrastructure to manufacture high 
growth categories. In order to overcome this issue, 
companies should focus technical upgradation. Joint 
ventures or strategic tie-ups can be considered as the 
winning formula. Technology transfer may be 
encouraged through re-engineering with countries like 
Japan and Korea. 

Need for Innovation and Technology: 

Technological innovation is a key growth driver in the 
traditional Textile and Apparel value chain. Indian 
industry lacks advance technologies mainly because of 
its unorganised and fragmented state. Obsolete 
machinery leads to low efficiency and poor quality thus, 
resulting in higher rejections and higher lead times.

Poor access to credit:

Poor access to credit is one of the major hindrances in 
the growth of the sector. Major institutions providing 
input-credit are largely centralized and unable to reach 
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the dispersed and largely home-based weavers and 
artisans. Also, very few institutional sources are there to 
provide working capital to them. Due to this, 
artisans/weavers depend on their own sources of fund 
to cater to their fixed as well as working capital needs.

Higher input costs compared to competing 
nations:

India has one of the highest cost of capital compared to 
most competing countries which affects the cost of 
production and thus its competitiveness. The power 
cost in India is much higher compared to competing 
nations.

Bangladesh has low electricity cost of US$ 0.053/kwh 
compared to other sourcing destinations such as Sri 
Lanka (US$ 0.2/kwh), China (US$ 0.13/kwh), Vietnam 
(US$ 0.12/kwh) and India (US$ 0.09/kwh), thus cost 
advantage over other countries.

*In case of Sri Lanka, the industry average is USD 100 – 
USD 120, despite the legal minimum wage being lower.

In the Apparel manufacturing industry, Bangladesh has 
the lowest wage rate when compared to other sourcing 
nations. In labour intensive industry such as Apparel 
manufacturing, labour cost plays an important role to 
stay competitive. One of the most prominent factors 
which have led to the growth of Apparel manufacturing 
in Bangladesh is its low wage rates.

 

Source: World Bank Doing Business Report, 2017
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More in-depth discussions were done in the conference 
by the experts of the industry 

Session Chair: 

Ms Aditi Das Rout, Trade Advisor, Minisry of Textiles

Moderator: 

Mr. Ashish Bagrodia, MD, Winsome Textiles

Panelist:

Mr. Ujjwal Lahoti, Chairman, TEXPROCIL

Mr. Rakesh Mehra, Convenor, CITI's Sub-Committee 
on Man-Made Fibre & Yarn and Vice Chairman, 
Banswara Syntex Ltd.

Mr. Gautam Nair, MD, Matrix Clothing

Where the following points were discussed

Ÿ Coordinated efforts of all stakeholders, Industry and 
Government in addressing the challenges and 
focusing on the identified growth drivers will help 
the industry in achieving its rightful position on the 
global map. It will result in less exports of fibre which 
will ultimately be used by the domestic producers for 
manufacturing value added products.

Ÿ Several external and internal challenges such as lack 
of FTA's with major consuming nations, high cost 
interest, high prices of raw material such as cotton, 
transportational cost and transactional cost are 
hindering the growth of Indian Textiles and Apparel 
exports.

Ÿ During the discussion, it was highlighted that FTA 
with EU can be a game changer. As the neighbouring 
country Bangladesh gets benefit under LDC status 
which curtails exports of Indian produce in EU. 

Ÿ Several other consuming nations for positive market 
diversification such as Brazil, Chile and Columbia 
can be explored. Although, Brazil has a robust 
apparel industry yet there is a huge potential as it has 
a growing domestic economy. Australia, Latin 

America, Saudi Arabia, Egypt have high apparel 
consumption should be looked for India's exports.

Ÿ India has large synthetic manufacturing capabilities, 
yet it lags behind in the production of synthetics. 
Therefore, India should promote synthetic fibre 
production as demand of synthetics is increasing 
rapidly in the global market.

The proposed model for the Indian textile & apparel 
industry will provide a competitive advantage for the 
country within a short period of time. Therefore, it is in 
the best interest for India and Indian manufacturers to 
adopt a medium to long term strategy for the textile & 
apparel industry and develop a country-specific 
industry model which differentiates itself through its 
superior product and service offerings. 

3 h) Current & Futuristic Innovations in 
Textiles & Apparel Industry

Innovations in Textile Technology 

Since the last decade of the 20th century, the textile 
industry has been shifting from conventional to 
sophisticated machines and process control on the back 
of advancements in textile technology. The requirement 
today is to increase production while maintaining the 
quality, and at a lower operating cost. The latest trend in 
machines is an increase in the production area, e.g. the 
width of the machines in the blowing room which has 
increased from 800 mm to 2400 mm in the past two 
decades. Similarly, to optimize the automatic 
transportation of bobbins from ring frame to autoconer, 
1800 spindles have been installed in one ring frame.

The increasing use of technology for process 
automation and automatic process control through 
online quality checks is the newest trend in this 
segment. The industry is moving from manual 
operations to online identification, rectification, and 
segregation of deformities in products, by the effective 
use of technology. Quick style changes, less change over 
time, effective monitoring of the changeover, etc. are 
other latest emerging trends brought on by the use of 
technology. The reduction in water consumption in the 
use of dyes and chemicals is the new mantra in printing. 
Environment-friendly inks are the new fad in digital 
printing.

Power costs are now a significant component for any 
product. The use of energy-efficient motors and systems 
is  the  prime objective  of  any technological 
advancement. Machines are now designed not only with 
a higher production rate, but also to optimize 
production cost and energy balance. 
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As the use of compressed air, vacuum systems, steam 
and water is a necessity in operating industrial 
machines, there is a continued effort dedicated to 
bringing down the cost of generating/supplying these 
basics.

In the CITI Global Textiles Conclave 2018, a panel 
presentation session held in which Industry stalwarts in 
the field of Innovations, Research & Development 
showcased various disruptive innovations taking place 
in T&A industry.

The presentation had industry experts:

Session Chair: 

Dr. Christian Schindler, DG, ITMF

Panelist:

Mr. Nitin Patil, Head of Products - India, Rieter

Mr. Ram Kaundinya, Director General, Federation of 
Seed Industry of India (FSII)

Mr. Prasad Pant, South Asia Director, ZDHC 
Foundation

Mr. Sanjay Sinha, India/SA Leader- IBM Watson Data 
& AI Platforms

Prof. (Dr.) Prabir Jana, NIFT, Delhi

The session was started by Dr. Christian Schindler, DG, 
ITMF in which he introduced the panelists and invited 
the first panelist to speak on the innovations taking 
place in the seeds.

The whole process from fibre to fabric germinates from 
seed. Hence, seed becomes the most integral part of the 
disruption staking place across the chain. 

Indian cotton industry had witnessed big boost with the 
introduction of BT cotton. Cotton production went up 
from 130 lakh bales in 2002 to 370 lakh bales in 2017 
making India a net exporter. 

Despite being largest producer of cotton India's 
productivity is lowest among the top cotton producing 
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nations and lower than average of global productivity.

With conservative growth forecast for textile industry 
by 2027-28; ~569 Lakh bales of different count will be 
required by that time. Whereas, while looking at current 
production trends likely production by 2027-28 to be 

476 lakh bales. Thus, it will increase the dependency on 
imports to meet domestic requirement. Thus, situation 
requires an immediate attention from all stakeholders 
to take initiatives to enhance technology adoption in 
cotton cultivation.

Trait  Function  Yield benefits  

Latest version of Bt 

traits  

Insect control  Superior pest control and resistance 

management. Better control on Pink boll 

worm. 15-20% Yield loss due to resistant 

bollworms can be prevented. 

Herbicide Tolerance  

(GM trait) 

Weed Management  Saves labour and time for farmer. 

Convenience & ease of weed management. Up 

to 10% yield increase through minimizing 

yield loss caused by weeds. 

Water Use Efficiency 

(GM trait) 

(GM trait) Reduction of water 

requirement 

Yield protection of up to 30% in the years of 

drought / inconsistent rains 

Nitrogen Use 

Efficiency 

Reduction in Nitrogen Fertilizer 

consumption 

10 to 20% higher yields 

High Density Planting 

Systems (HDPS) 

Increases yields Yield increase of 30 to 40% with suitable 

genetics 

Mechanical Picking Improves efficiency and reduces 

labour cost 

Improvement in quality and quantity of 

Cotton harvest by up to 10% 
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Ÿ Brominated and Chlorinated flame retardants

Ÿ Chlorinated Solvents

Ÿ Phthalates

Ÿ Formaldehyde

Ÿ Biocides and Chlorophenols

Ÿ Organotin Compounds

Ÿ PFCs

Ÿ SCCPs

Ÿ Azo dyes (Banned amines)

Ÿ Allergenic Disperse Dye

Ÿ Chlorobenzenes & 

Ÿ Chlorotoluenes

Widespread use of chemicals has resulted in emergence 
of responsible manufacturing through sustainable 
chemical management- The ZDHC Programme. The 
Zero Discharge of Hazardous Chemicals (ZDHC) 
Programme takes a holistic approach to tackling the 
issue of hazardous chemicals in the global textile and 
apparel value chain. Widespread implementation of 
sustainable chemistry and environmental best practices 
in textile and apparel supply chain can be achieved 
through:

Ÿ Collaborative engagement with all stakeholders

Ÿ Standard Setting & development of tools

Ÿ Capacity building & implementation

Ÿ Innovation projects

Sustainable Chemical Management requires the ZDHC 
holistic approach:

A holistic approach of Input Management, Processs 
Management and Output Management will result in 
curbing extensive chemical usage.

Technological Disruptions:

Industry 4.0 is the latest stage of industrial 
development. Digitalization and the adoption of 
Industry 4.0 principles are empowering purchase 
activated, on-demand manufacturing. Brands and 
manufacturers are able to respond to demand versus 
production to supply. The approach eliminates costly 
inventory and re-defines Just-in-Time manufacturing, 
so production adjusts as demands fluctuate – allowing 
products to be produced more efficiently and sold at full 
retail price without heavy discounting.

Need for Textile industry and cotton seed 
industry to work together:

Ÿ Doubling of cotton production to at least 750 lakhs 
bales in next 10 years critical for growth of textile 
industry

Ÿ Without introduction of next generation biotech 
traits production will grow only to 470 lakh bales by 
2028

Ÿ Equipping Indian cotton farmer with latest 
technologies will benefit him by doubling his 
income, will benefit Indian textile industry and the 
Indian cotton seed industry

Chemical Disruptions

The need for sustainable chemistry

70 Tons of dead fish washed up on Vietnam's 
shores due to release of toxic chemicals into the 
sea by a steel plant in 

Explosions at a chemical warehouse in Tianjin 
port, China in Aug 2015, containing 700 tons of 
sodium  cyanide ,  ca lc ium  carbide  and 
ammonium nitrate…..

The above images depict the harm done by the 
increased usage of chemicals to the environment and 
surrounding. Therefore, resulting in increased demand 
of chemical management. In T&A industry, chemicals 
are used in the various process of dyeing, printing and 
finishing. Below are the several chemicals used in T&A 
industries which are hazardous:
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The emergence of Industry 4.0 does not state that 
humans will be replaced; instead they will be 
supported. With the emergence of automation the 
human work will be relieved. The degree of 
automation is increasing and the necessary 
flexibility is only feasible through human 
interaction.

Automation in spinning mills has taken place at all 
levels such as Machine Automation, Transport 
Automation and Process Automation.

Data, Algorithms and analytics for the fashion 
Industry

Data has been said the new fuel whereas, Artificial 
Intelligence is the new electricity. AI is required in every 
sphere of the trade. Fashion also require Artificial 
Intelligence. 

Why Fashion needs AI?

Ÿ The lines between content and commerce are blurring

Ÿ Understanding and engaging with User Generated 
Content(UGC) results in higher conversion

Ÿ AI can learn insights and trends from natural 
language and visual

Ÿ The future of trend prediction will come from tech 
innovators, not fashion designers
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Customers could search and ask natural language questions 
about abof's unique product assortment, and receive custom 
responses to their inquiries. For example, a customer could 
type, “show me women's red sheath v-neck sleeveless dresses”

AI patterns: Digital Experience

Outfit Recommendations



Ÿ

AI helps in identifying trend and styles based on social media and internet activities. After identifying 
trends, it identifies clusters with positive sentiments towards these clusters. Thus, Artificial 
Intelligence helps in identifying emerging trends.

The future will be tamed by those who are able to unlearn quickly, pick up new and adopt to the new 
disruptions taking place around us. It is the time to adopt disruptions or get disrupted.

Trend Identification
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4.  WAY FORWARD

The future ahead (in this slowing economy) might 
appear challenging, but long-run success in an ever 
evolving industry will require a systematic approach 
encompassing all the stakeholders of the industry. 
Once the industry switches to a model based on 
continuous improvement through innovation and 
technology adoption and markets itself in the global 
market in a sustained manner with its keen focus on 
reducing environmental depletion, it will be able to 
sustain in this competitive era. 

The fashion industry has a clear opportunity to act 
differently, pursuing profit and growth while also 
creating new value for society and therefore for the 
world economy. The above mentioned technological 
advancements and innovations show that industry 
can generate immense value for the world economy 
through better practices. It comes with an urgent need 
to place environmental,  social,  and ethical 
improvements on management's agenda. 



Confederation of Indian Textile Industry (CITI) being one of the leading industry 
chambers of the textile and clothing sector of India, represents the major leading 
regional & industry associations and 17 major corporate members, thus, covering 
the entire textile value chain from farm to garments & made-ups and the textile 
machinery industry. CITI has signed MOU with nine major International Textile 
Associations for promotion of textiles trade and investment. We directly and 
indirectly serve an industry that connects to millions of farmers, 100 million plus 
work force and 1.3 billion consumers. The cumulative annual turnover of CITI 
members is around USD 30 billion i.e. Rs.2 lakh crores plus.

Earlier, CITI was known as The Indian Cotton Mills' Federation (ICMF) which had 
been established in March 1958. In May 2005, it was broad based to represent the 
entire textile sector with the formation of Confederation of Indian Textile Industry 
(CITI), a Company registered under Section 25 of the Companies Act 1956.

CITI works as an interface between the Government of India and Industry. It helps 
in providing policy inputs to the government and simultaneously support the 
textile and clothing sector by protecting their interests by bringing amendments in 
government policies.

Keeping the industry demand in mind of having a pool of skilled workforce ready 
for achieving the ambitious targets set for the textile and clothing industry, CITI 
formed Textile Sector Skill Council (TSC) on 22nd August 2014 under the aegis of 
National Skill Development Corporation (NSDC). The primary objective of TSC is 
committed to develop world class skilled manpower for all segments of textile 
manufacturing starting from spinning to fabric finishing which include organized 
mill sector, power loom industry and handlooms. TSC was awarded the "Champion 
Sector Skill Council Award" in 2017 by Hon'ble Union Minister of Finance, Shri 
Arun Jaitley.  

CITI has a subsidiary body called CITI – Cotton Development and Research 
Association (CITI–CDRA). Through CDRA, CITI has been supporting cotton 
extension and seed development activities since 1964 in different parts of the 
country. Currently, CITI–CDRA is working with cotton farmers in the districts of 
Rajasthan, Madhya Pradesh and Maharashtra for increasing cotton productivity, 
improving the quality and reducing cost of production.

The Confederation has established a Young Entrepreneurs Group (YEG) 
functioning since March 2003, comprising young entrepreneurs in the textile 
industry holding executive positions.
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TECHNOPAK

Technopak is one of India's leading management 
consulting firms with more than 20 years of experience 
in working with organizations across consumer goods 
and services. Founded on the principle of “concept to 
commissioning”, we partner our clients to identify their 
maximum-value opportunities, provide solutions to 
their key challenges and help them create a robust and 
high growth business models. We have the ability to be 
strategic advisors providing customized solutions 
during the ideation phase, implementation guides 
through start-up assistance, and be a trusted advisor 
overall.

Drawing from the extensive experience of close to 150 
professionals, Technopak focuses on four major 
divisions, which are Fashion and Textiles, Retail, 
Consumer Products & E-tailing; Education; Education 
and Food Services & Agriculture.

Our key services are:

Business Strategy: Assistance in developing value 
creating strategies based on consumer insights, 
competition mapping, international benchmarking and 
client capabilities.

Start-Up Assistance: Leveraging operations and 
industry expertise to 'commission the concept' on 
turnkey basis.

Performance Enhancement: Operations, industry & 
management of change expertise to enhance the 
performance and value of client operations and 
businesses.

Capital Advisory: Supporting business strategy and 
execution with comprehensive capital advisory in our 
industries of focus.

Consumer Insights: Holistic consumer & shopper 
understanding applied to offer implementable business 
solutions.

Our Divisions

Fashion - Textile & Apparel

With almost 20 years of experience in delivering end-to-
end solutions to the entire gamut of the textile industry, 
right from fibre to retailing, the Fashion division at 
Technopak assists the textile and apparel organizations 
in optimizing their profits through enhancement and 
expansion. Many leading Indian and international 
Textile manufacturers and Apparel brands have 
benefited from our offerings in the areas of business 
planning and strategy, apparel operations, supply chain 

management and strategic alliances. Our team consists 
of top calibre advisors who have worked closely with a 
diverse  group of  c l ients  compris ing  text i le 
m a n u f a c t u r e r s ,  a p p a r e l  r e t a i l e r s ,  g a r m e n t 
manufacturers and exporters, apparel sourcing 
organizations, trade promotion councils, industry 
associations, international development bodies, and 
financial institutions as well as central and state 
governments.

Retail, Consumer Products & E-tailing

Technopak aids retailers and consumer product 
companies in formulating growth strategy and 
performance enhancement mandates. Over the past 
two decades, we have worked on various facets such as 
entry into the Indian market, development of new 
category, activation of new retail formats, channel 
development, product extension, region expansion etc. 
One key reason why Technopak is considered the 
industry leader is the relentless focus on the Indian 
Market. We help clients understand the market 
dynamics in India and help them arrive at the best 
method to grow business in India. Our Retail and 
Consumer product expertise helps gain a competitive 
edge by providing execution capabilities and corporate 
strategies.

Education 

The education division works on concept to 
commissioning projects catering to all the segments of 
education – K-12 schooling, higher education, 
vocational education and ancillary education. We help 
our clients by assisting them with market studies, 
feasibility studies, recruitment of leadership team, 
marketing strategies, Indian entry strategies, 
documentation of systems & processes, teacher 
training, impact assessment studies, business due 
diligence, partner search and CSR projects.

Food Services & Agriculture

Technopak's Food Services & Agriculture team 
comprises of established domain experts who build and 
enhance the business performance of organizations 
which are either working in the segment or are willing to 
enter it. Our end-to-end solutions are customized as per 
the business's requirements and capabilities. We 
continuously strive to create strong industry 
relationships and work for a global footprint by 
delivering a wide range of services to organizations that 
operate or wish to operate in the Food and Agriculture 
sector, in India as well as internationally.
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UNION MINISTER SURESH PRABHU DISTRIBUTES 
AWARDS TO “INNOTEX 2018” WINNERS

New Delhi, Saturday, 1st December 2018: Confederation of Indian Textile Industry (CITI) in association 
with Northern India Textile Research Association (NITRA) as a Knowledge Partner, organised – for the first 
time in the history of Indian Textile & Clothing Industry – an 
Innovation Contest “InnoTex 2018”. Innovation applications 
were sought in the field of Design, Method, Process, Product and 
Cost in Ginning, Spinning, Weaving, Knitting, Processing, 
Garmenting and Technical Textiles” from all over India and abroad 
as well. CITI received an overwhelming response from the 
innovators as well as from the Industry. A total of 10 innovations 
were shortlisted after two rounds of Juries' evaluation.  The Final 
Round of the Innovation Contest was organised coinciding with CITI 
Diamond Jubilee Celebrations – Global Textiles Conclave 2018 on 
28th November 2018 at 10:00 AM at Hall No. 4, Vigyan Bhawan, 

New Delhi. Innovators 
m a d e  t h e i r  fi n a l 
presentations before the eminent Jury Members comprising Shri 
Shekhar Agarwal, Vice Chairman, RSWM Limited, Shri Bharat 
Bhushan Modi, Vice President (Weaving), D'Décor Home Fabrics 
Pvt. Ltd., Shri Neelabh Dalmia, Director, GHCL and Prof. R.S. 
Rengasamy, Department of Textile Technology, IIT Delhi, the 
stalwarts of textile & apparel industry and top academia.  Three 
winners were selected as 1st, 2nd and 3rd rank.   

Shri Sanjay K Jain, 
C h a i r m a n  C I T I 
delivered the Keynote 

Address and shared his thoughts that how the idea of organizing an 
Innovation contest came and in fact it was first time in India that 
such a contest is organized for innovations in the textile sector.

Dr. Arindam Basu, Director General, NITRA briefed the audience 
about the InnoTex 2018 contest and its journey of four months. Shri 
Prashant Mohota, Chairman, CITI-YEG thanked the Innovators for 
their excellent innovations and presentations. He also expressed his 
gratitude to the eminent Jury Members who really had a herculean 
task of judging and evaluating the Innovators particularly when competition became very close and tough. He 
also acknowledged the support and help extended by Dr. J.V. Rao, CEO, TSC and his team. He showed heartfelt 
indebtedness to the sponsors D'Decor (Presenting Partner), Lenzing AG and Murata Machinery Limited 
(Supporting Partners) without whose support this contest would not have been possible. After the 2nd Round 
all 10 shortlisted candidates were mentored by the industry experts.

Shri Suresh Prabhu, Hon'ble Minister of Commerce & Industry and Civil Aviation presented Trophies to the 
finalists of InnoTex 2018 at the Valedictory Session of CITI Diamond Jubilee Celebrations held at Hall No. 6, 
Vigyan Bhawan, New Delhi. Mr. R. Pothiraj received the first prize for his Innovation on “32% 
Reduction in Energy Consumption in Running Airjet Looms”. Mr. Dhivagar got second prize 
and Mr. Raj Kumar got third prize for their innovations in “Zero Defect of Spandex Miss Plating 
in Knitted Fabric” and “Computerised Vertical Embroidery Machine”, respectively.

The Hon'ble Union Minister Shri Suresh Prabhu also congratulated NITRA for its excellent work in InnoTex 
2018 Contest as Knowledge Partner.

CITI PRESS RELEASES
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CITI DIAMOND JUBILEE CELEBRATIONS 
ENDS ON A HIGH NOTE

Wednesday, 28th November 2018, New Delhi: The Hon'ble Vice President of India, Shri M. Venkaiah 
Naidu, inaugurated CITI's Diamond Jubilee Celebrations – Global Textiles Conclave 2018 (CITI GTC 2018) 
on 27th November 2018, at Vigyan Bhawan, New Delhi.  The entire textile and clothing industry was 
overwhelmed with the presence of the Hon'ble Vice-President of India who attended the Conclave as the 
Chief Guest. The Hon'ble Union Minister of Textiles, Smt. Smriti Zubin Irani also graced the occasion as 
Guest of Honour and delivered the Keynote Address in the Inaugural Session.

The Hon'ble Vice-President addressed the audience by his motivational speech and requested the T&C 
Industry to carry forward the old age long tradition started by the skilled craftsman of the Indian textile 
industry. He also stressed that in the ancient time the Indian textile industry had the largest share in the 
growth of India's economy, while today, it has been mere reduced to 4% of the GDP.

Speaking at the Session, Hon'ble Vice-President of India Shri M. Venkaiah Naidu stated that disruptions lead 
to innovations and transformations which should be focus area for textiles and apparel sector. Mr. Naidu also 
advised the industry to focus on backward and forward integration, value addition and diversifying products. 
He stated that according to the projections, Indian textile and apparel industry has the potential to grow at a 
CAGR of 14% and reach US$ 300 billion by 2025 from US$ 150 billion achieved in the year 2017. The exports 
are expected to receive boost in the wake of trade agreements with ASEAN and the proposed agreement with 
China, he added. He also said that industry should consolidate MSME sector by establishing Hubs and Spoke 
model of cluster development facilities, give major thrust to skill development, upgrade technology and 
adopt Industry 4.0. The industry also needs to adopt lean manufacturing systems to remain globally 
competitive.

Shri Naidu also highlighted that Indian Government has taken various initiatives such as establishing textile 
parks, Technology upgradation through TUFS, etc., Scheme for Integrated Textile Parks which have fuelled 
the growth of the textile industry of India.

Hon'ble Union Minister of Textiles, Smt. Smriti Zubin Irani highlighted initiatives like Silk Samagra, 
Samarth introduced by the Government to support Indian textile value chain. She expressed gratitude to the 
industry captains for supporting the Government by adopting GST reforms and urged them to tap the huge 
potential in technical textiles which has been identified as a sunrise sector. Hon'ble Minister also mentioned 
that the national sample survey organisation will collate the data of Indian textile retail market by 
collaborating with office of the Textile Commissioner. To establish the size of Indian market, the government 
is also going to conduct a size India survey. The Hon'ble Minister of Textiles was very appreciative of the 
efforts made by CITI.

Chairman in his welcome address thanked the Hon'ble Vice President of India for taking out time from his 
busy schedule for inaugurating the CITI Diamond Jubilee Celebrations. He also thanked the Hon'ble Union 
Minister of Textiles Smt. Smriti Zubin Irani for always supporting CITI and the Indian textile industry and 
resolving many of the industry's critical issues. He briefed the audience about the 60 years journey of CITI 
(erstwhile ICMF) and its contribution for the development of Indian textile industry, including cotton 
farmers by organising sensitisation program through kisan melas.

The Hon'ble Vice President of India conferred the Lifetime Achievement Award to Shri Suresh Kotak, 
Chairman, Kotak & Co. and also gave away Pioneering Awards to Shri Shekhar Agarwal, Vice Chairman, 
RSWM Ltd., Shri P. Nataraj, Managing Director, KPR Mill Ltd., Shri Neeraj Jain, Joint Managing Director, 
Vardhman Textiles Ltd. and Shri Sanjay Jayavarthanavelu, Chairman & Managing Director, LMW Ltd.

The Hon'ble Union Minister of Textiles felicitated the Past Chairmen of CITI for their commendable and 
untiring work contributed towards the development of the textile sector.

CITI Chairman signed MoUs with Bangladesh Garment Manufacturers and Exporters Association 
(BGMEA). and Uzbekistan Textile and Garment IndustryAssociation (UZTEXTILEPROM) for carrying out 
trade promotional activities in both the countries.

The Hon'ble Union Minister of Commerce & Industry and Civil Aviation, Shri Suresh Prabhu, Chaired the 
Valedictory Session on 28th November 2018 and gave away InnoTex 2018 Awards to the top three Winners 
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for doing excellent work in their fields. Minister also awarded the trophies to Technopak and NITRA for being 
the knowledge partners of CITI Diamond Jubilee Celebrations and InnoTex 2018. In his address, the Hon'ble 
Minister advised the Textile Industry stakeholders to have brainstorming sessions on the current challenges 
and opportunities prevailing in the global T&C Sector and prepare a roadmap for the future of the Indian 
textile sector. He assured the textile Industry stakeholders that his government is willing to address the 
genuine concerns of the Industry and support export promotion.

Vice Chairman, Shri D.L. Sharma delivered the Vote of Thanks in the Valedictory Session and concluded the 
Conclave by thanking all the sponsors, speakers, jury members, past chairmen, Knowledge Partners, 
delegates, media people and CITI team for taking the event to such a grand level. He also said that it would not 
have been possible to manage such a mega event without the support of all the people.

MARAL OVERSEAS LIMITED WINS THE PRESTIGIOUS 
CITI BIRLA AWARD FOR THE YEAR 2017-18 FOR 
ACHIEVING EXCELLENCE IN SUSTAINABILITY

Thursday, 27 September 2018, Mumbai: 
CITI's Birla Economic and Textile Research 
Foundation, a registered Trust U/S 12 A(a) of 
the Income-Tax Act, distributes award every 
year for outstanding research in any branch of 
textile industry or its allied branches. A Jury is 
constituted every year for selection of the 
winner for the award.
CITI's Birla Economic and Textile Research 
Foundation functions as an information 
exchange or a Data Bank related to the textile 
industry. The Foundation carries out inclusive 
economic investigation on topical and long-
term problems of the textile industry and also 
works for the spread and promotion of research 
in Textile Industry by way of grant of awards, 
Certificate of Merits and others.
This year the Jury for Selection of the Winner of CITI Birla Award for 2017-18 included Dr. Arindam Basu, 
Director General, NITRA as Jury Chairman, Dr. Prakash Vasudevan, Director, SITRA, Dr. Anjan K. 
Mukhopadhyay, Director, BTRA and Shri M.N. Subramanian, Director, ATIRA as Jury Members.
Jury constituted for this years' CITI-BIRLA Award unanimously selected M/s Maral Overseas Ltd., Madhya 
Pradesh as the Winner of the Award in their meeting held on 25th September 2018. 
The Jury cited following factors for choosing Maral Overseas Ltd. as the winner of the Award. 
Ÿ Maral Overseas Limited used various kinds of fibres starting from recycled polyester, bamboos, soya fibre, 

etc.
Ÿ The captive washing has been given the importance over the overflow washing and they have the fully 

equipped RO, ETP and MEE plant with Zero Liquid Discharge (ZLD).
Ÿ 70% of the water was being reused in their production process.
Ÿ They used the solar power and total energy saved was 7563 KWh/day during last three years. Their 

achievements in the field of non-conventional energy was found commendable.
Ÿ 100% packing material which was recyclable and biodegradable.
Ÿ They have huge dyeing capacity and they have lot of certifications.
Ÿ They have got achievement award for sustainability.
The Award consisting of a cheque for Rs. 2 lakh and a citation were presented to the winner in the 60th 
Annual General Meeting of Confederation of Indian Textile Industry (CITI) held on September 27, 2018 in 
Mumbai. Mr. Dinesh Kumar Mittal, Unit Head, Maral Overseas Ltd. received the award and a cheque of Rs. 2 
lakh as winning prize from Shri Sanjay K Jain, Chairman, CITI.



INDIA'S TEXTILE AND APPAREL EXPORTS & IIP REGISTERS 
STAGGERING GROWTH IN THE MONTH OF OCTOBER- CITI

Friday, November 16, 2018, New Delhi: Ministry of Commerce & Industry, DGCI&S, released the Quick 
Estimates for the month October 2018. Shri Sanjay K Jain, Chairman, CITI stated that the exports of textile 
and apparel stood at Rs.20,353 crore during October 2018 as compared to Rs.14,779 crore during October 
2017, showing an impressive growth of 38%. It is noteworthy that over the same period apparel exports have 
grown at a whopping rate of 54%.

CITI Analysis of Exports of T&A for October 2018

Values in INR crores

Data Source: DGCI&S

Chairman observed that the positive trend in exports for the entire textile value chain has been the result of 
CITI's continuous persuasion with the Government and pragmatic approach shown by the Hon'ble Union 
Minister of Finance, Hon'ble Union Minister of Commerce & Industry and Hon'ble Union Minister of Textiles, 
on the issues of T&C Industry especially post GST implementation. Chairman expressed his deep gratitude to 
Hon'ble Ministers for their timely policy support and intervention to boost the industry which was under 
severe stress especially after the implementation of GST.

Mr. Jain is delighted to see the positive IIP data also. It is pertinent to mention here that the IIP production 
data for T&C also witnessed robust year on year growth during September 2018 as compared September 2017. 
Textiles and Apparel has registered a growth of 5.4% and 20.9%, respectively during September 2018.

Quick Estimates of IIP for Textile and Clothing Sector (T&C): September 2018

Source: Ministry of Statistics Planning & Implementation

Chairman asserted that the growing positive trend shows visible signs of recovery after a difficult period. 
Industry is hopeful that Government would take suggested measures to boost exports and limit imports. 
Gauging the current scenario, Mr. Jain is confident that in the coming months, with Government support, the 
industry would be in a much more comfortable position. Continuous growth in exports and IIP index would 
result in boosting employment, scaling up production and most importantly making “Make in India” initiative 
a reality for T&C Industry.
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QUICK ESTIMATES OF IIP SHOW MAJOR JUMPS 
FOR TEXTILE & CLOTHING SECTOR: CITI

New Delhi, Saturday, October 13, 2018: The Quick Estimates of Index of 
Industrial Production (IIP) and Use-Based Index for the Month August 2018 has 
been released today by Ministry of Statistics Planning & Implementation. Mr. 
Sanjay Jain, Chairman, CITI stated that the quick estimates of IIP for August 2018 
shows an encouraging trend for the Textile and Clothing Sector.

The monthly Index for Textiles has increased from 116.0 during August 2017 to 
125.1 during August 2018 showing an increase of 7.8%. However, the Cumulative 
Index has increased from 116.3 during Apr-Aug'2017 to 119.7 during Apr-Aug'2018 
showing an increase of 2.9%.

Similarly, the monthly Index for Wearing Apparel has increased from 121.4 during 
August 2017 to 144.3 during August 2018 showing a robust increase of 18.9%. for 
however, the cumulative index has increased from 142.6 during Apr-Aug'2017 to 
144.2 during Apr-Aug'2018 showing a marginal increase of 1.1%.

Mr. Jain stated that the General Index for the month of August 2018 is 4.3 percent 
higher as compared to the level in the month of August 2017. The cumulative growth 
for the period April- Aug 2018 over the corresponding period of the previous year 
stands at 5.2 percent.

Source: Ministry of Statistics Planning & Implementation

Mr. Jain stated that it's a very positive development and bring cheers for the overall 
textile industry. He further stated that for this positive change, he would once again 
like to thank the pragmatic approach of our Hon'ble Prime Minister, Hon'ble Union 
Finance Minister, Hon'ble Union Textile Minister and Hon'ble Union Commerce & 
Industry Minister.

Mr. Jain reiterated that he had earlier clearly pointed out in his statements to the 
media that this turnout is just a beginning of a new dawn especially after industry 
faced back to back two big economic reforms “Demonitisation” and 
“Implementation of GST”. He further pointed out that industry hopes that the trend 
will continue and motivate the industry attracting fresh investments. He also stated 
that it will also encourage industry to promote Make In India initiative of our 
Hon'ble Prime Minister.

He further stated that he once again thank all the Ministers especially Hon'ble 
Union Textile Minister for all the kind support that industry has asked for during 
this difficult phase more particularly the last one year.
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CITI 60TH AGM FOCUSES ON PROMOTION OF INDIA’S 
TEXTILES AND CLOTHING TRADE WITH OTHER COUNTRIES

CITI PRESS RELEASES...

Mumbai, Thursday, September 27, 2018: Confederation of Indian Textile Industry (CITI), New Delhi, one of the leading industry 
chambers of the textile and clothing industry representing the entire textile value chain through its leading regional & industry 
associations and 18 major corporate members has re-elected the office-bearers at its First Meeting of the Committee held on September 27, 
2018 at Oyster, in Hotel Sahara Star, Opp. Domestic Airport, Vile Parle (East), Mumbai. CITI’s Board Members’ cumulative turnover is 
over USD 30 Billion i.e.Rs.2 lacs crores plus.

Mr. Sanjay K Jain, Managing Director, T. T. Limited, a vertically integrated textiles company (fibre to fashion) having its manufacturing 
units in various States of the country has been re-elected as Chairman of CITI. Mr. Jain is a Double Gold Medalist from IIM, Ahmedabad 
and a Rank Holder Cost Accountant and Company Secretary.  He is young, dynamic and very articulate in dealing with the core issues of 
the textile industry. Mr. Jain says his priority would be to strongly pursue the important issues of the industry so that the industry gets the 
much-needed push to take the Industry to the Next Level and make it significant global player. Mr. Jain is the immediate Past Chairman of 
Textile Sector Skill Council (TSC), NITRA and NITMA, Vice President of FOHMA and WBHA. He is also on the Committees of 
TEXPROCIL, SIMA, CAI, ICC and MCCI and various other bodies.

Mr. T. Rajkumar, Chairman, Sri Mahasakthi Mills Limited, Kerala, Sri Arumuga Enterprise Limited and Foundation One Infrastructures 
Pvt Ltd, Tamil Nadu, has been re-elected as Deputy Chairman of CITI.  Mr. Rajkumar is the Chairman of Textile Sector Skill Council (TSC) 
and Past Chairman of The Southern India Mills’ Association and Chairman & Managing Trustee of Global Pathway School, Coimbatore, 
Secretary of Nachimuthu Gounder Rukmani Ammal Charitable Trust, Pollachi, Tamil Nadu, apart from actively involved in various 
industrial bodies and educational institutions.

Mr. D.L. Sharma, Director, Vardhman Textiles Ltd. and Managing Director of Vardhman Yarns and Threads Limited has been re-elected 
as Vice Chairman of CITI. Mr. Sharma is continuing as Chairman of the CII Regional Committee on HR & IR (Northern Region) for the 
year 2018-19. Mr. Sharma is Vice Chairman of Textile Sector Skill Council (TSC). Mr. Sharma has served as Past Chairman of Punjab State 
Council of Confederation of Indian Industry (CII). Mr. Sharma is also the member of CII National Committee on Textiles. He is also 
Member of CII’s National Committee on Industrial Relations. He also served as Past President of Ludhiana Management Association.

Mr. Sanjay Jain in his welcome address thanked the CITI Committee and the Past Chairmen for reposing their faith on him and his 
colleagues Mr. T Rajkumar and Mr. D.L. Sharma. He further stated that he and 
his team will focus on rebuilding the status of Indian textile industry as a major 
sourcing hub in the international market through best quality products and best 
price.

CITI Chairman thanked H.E. Mr. Ilkhom Khaydarov, Hon’ble Minister of 
Textiles of Uzbekistan and Chairman, Uzbekistan Textile and Garment 
Industry Association for being the Guest of Honour in CITI AGM. Mr Jain 
pointed out that the Hon’ble Minister’s presence here today underscored the 
value the Government of Uzbekistan is attaching for the promotion of trade and 
investment in Textile Sector between India and Uzbekistan. 

CITI Chairman in his welcome address gave an overall scenario of World and 
Indian economy and how Textiles Industry, especially Indian Textiles Industry 
has performed last one year. He pointed out that irrespective of many major 
challenges Indian textiles industry witnessed last few months, he is  happy to 
share that our Industry is again on the growth path. Mr Jain briefed CITI 
Committee and participants in brief the major activities CITI has undertaken 
during last year.

During the AGM, CITI also signed 2 MOUs. The MOU with “National Stock Exchange” will create awareness on managing currency risk 
and raising of equity capital for MSMEs through stock exchange platform. Similarly, CITI Chairman highlighted that the MOU with ZDHC 
is for creating awareness amongst textiles and clothing industry on zero discharge of hazardous chemicals and addressing environmental 
issues on a sustainability manner.

CITI Chairman also thanked print as well as visual media for raising our issues for appropriate attention of the government and public.

Mr Jain stated that right now CITI’s top priority is to make Global Textiles Conclave 2018 (GTC 2018) and InnoTex 2018 which are part of 
CITI Diamond Jubilee Celebrations a grand success and invited all stakeholders in the textile and clothing value chain to attend and enrich 
the deliberations. 

Mr Jain pointed out that Textile Industry being the second largest employment generator after agriculture in India assumes a huge 
importance to the Indian economy and thus it would be quite befitting if the Hon’ble Prime Minister Mr. Narendra Modi inaugurates GTC 
2018 and unveils the Textile Policy for the T&C Industry.  Similarly, an invitation has been sent to the Hon’ble Vice President Mr. Venkaiah 
Naidu to deliver a valedictory address on the concluding day. Mr. Jain also pointed out that the Hon’ble Union Minister of Textiles Mrs. 
Smriti Zubin Irani and Hon’ble Union Minister of Commerce & Industry and Civil Aviation Mr. Suresh Prabhu have given their 
confirmations and would be putting forth their valuable insights about the T&C Industry.

CITI Global Textiles Conclave 2018 is scheduled on 27th-28th November 2018 at Vigyan Bhawan, New Delhi. CITI is expecting around 
1000 textile stalwarts taking part from around the world. CITI has invited trade delegations from China, Bangladesh, South Korea, Sri 
Lanka, Indonesia, Africa, Europe, etc. and already a galaxy of speakers from across the globe have confirmed their participations and a few 
of them are Mr. Han Bekke, President, International Apparel Federation (IAF), Netherland, Mr. Kihak Sung, Chairman, Korea Federation 
of Textile Industries (KOFTI), Republic of Korea, Dr. Christian Schindler, Director General, International Textile Manufacturers 
Federation (ITMF), Switzerland, Mr. G. Gherzi, Managing Partner, Gherzi Textil Organisation AZ Switzerland, Mr. Mark Green, Executive 
VP PVH Far East, Hong Kong, Dr. Harsha Vardhana Singh, Former Deputy DG WTO apart from the top Indian Industry Leaders. From 



CITI PRESS RELEASES...

CITI GLOBAL TEXTILES CONCLAVE 2018 
ADVERTISEMENT IN THE ECONOMICS TIMES

Tuesday, November 27, 2018, New Delhi/Gurgaon: CITI released Global Textiles Conclave 2018 
advertisement in the Economics Times
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Indian side, Mr. Prem Malik, Past Chairman, CITI, Mr. Rahul Mehta, President, CMAI, Mr. Narain Agarwal, Chairman, 
SRTEPC, Dr. K.V. Srinivasan, Deputy Chairman, TEXPROCIL and Mr S K Khandelia, President, Sutlej Industries Ltd.

Mr. Jain further pointed out that for the first time in the history of T&C Industry CITI has taken the initiative to start the 
innovation culture in Indian Textile Sector by introducing InnoTex 2018. This is first of its kind and I am proud to say that we 
are getting good response from the Industry.

Mr P D Patodia, Chairman, CITI-CDRA in its 60thAGM briefed about the  research and development activities that they have 
undertaken in Rajasthan, Madhya Pradesh and Maharashtra on Cotton production and productivity increase, especially on 
production of Extra Long Staple Cotton. CDRA helps farmers by disseminating technical know-how about the advanced 
processes being used in other parts of the world where average yield is more than 1200 per hectare in comparison to India’s 
average yield of around 550 per hectare. Mr Patodia also pointed that because of CITI-CDRA’s intervention the cotton 
productivity in their areas of intervention has tripled in the last couple of years.
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Ÿ India's textile and clothing exports were up by 2% from US$ 2,576 mn. in November 2017 to US$ 2,639 mn. in 
November 2018. However, all commodity exports of India were up by 1% in November 2018 over the same month 
of previous year. Also, the share of textile and clothing in India's total exports remained constant at 10% in the 
same period. 

Ÿ Cumulative textile and clothing exports during April'18- November 2018 was to the tune of USD 23,181 mn. as 
against USD 23,140 mn. in April'17 – November 2017 indicating an increase of -0.2%.  During the April'18 - 
November 2018 textile exports were up by 9% while clothing (excluding textiles) declined by -10%. 

Ÿ During April'18 – November 2018, the exports of two T&A subsectors have registered negative growth as 
compared to April'17–November 2017:

§ Apparel by - 10%

§ Jute Mfg. including Floor Covering by - 1%

Ÿ While export of other subsectors have increased:

§ Cotton Yarn/fabric/made-ups, Handloom Products etc by  14%

§ Man-made Yarn/fabric/made-ups etc. by 5%

§ Handicrafts excl. handmade carpet by 1 %

§ Carpets by 3%

MONTHLY EXPORT UPDATE ON TEXTILE 
AND CLOTHING : (November 2018)

 877 831  6,588 7,504 14%-5%

  382 371  3,138 3,292 5%-3%

 25 28 12% 225 222 -1%

 114 134 18% 953 985 3%

 142 147 3% 1,194 1,202 1%

   1,540   1,510   12,100 13,205 9%-2%

  1,036   1,129  9% 11,040 9,976 -10%

  2,576   2,639  2% 23,140 23,181 0.2%

  26,293   26,502  1% 194,934 217,517 12%

 10% 10%  12% 11%

Nov-17 Nov-18 % Change Cumulative 
(Apr'17- 

Nov 2017)

Cumulative 
(Apr'18-

Nov  2018)

% Change

Source: DGCI&S

Co�on Yarn/Fabs./made-ups, 
Handloom Products etc.

Man-made Yarn/Fabs./made-ups etc.

Jute Mfg. including Floor Covering

Carpet

Handicra�s excl. handmade carpet

Sub-Total Tex�les

Apparel

Tex�le and Clothing

All Commodity

% of T&C in Total Exports

Monthly Export Updates of Textile and Clothing (Value in USD Mn.)
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Ÿ The General Index for the month of October 2018 is 8.1 percent higher as compared to the level in the month of 
October 2017. The cumulative growth for the period April- Oct 2018 over the corresponding period of the 
previous year stands at 5.6 percent.

Ÿ Textiles (excluding apparels) were up by (+) 6.2 percent, Wearing Apparel was up by (+) 28.0 percent in October 
2018 over the same month previous year.  

Ÿ Cumulative change for April- October 2018 for textiles was up by (+) 3.6 percent and wearing apparel was up by 
(+) 6.0 percent over the same period previous year.

Source: Ministry of Statistics Planning & Implementation 

T&C in Index of Industrial Production (IIP): 
Growth Rates (%, Y-o-Y)

Tex�les

Wearing apparel

T&C Sector*

Sector October-17 October-18 April-October 2018

 -2.4% 6.2% 3.6%

 -24.3% 28% 6.0%

 -14.4% 6.2% 4.9%

QUICK ESTIMATES OF IIP FOR TEXTILE AND 
CLOTHING SECTOR (T&C): October 2018
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 CITI ACTIVITIES

CITI Chairman, Shri Sanjay K Jain addressing Odisha Conclave

Hon'ble Union Minister of Textiles, Smt. Smriti Zubin Irani 
releasing Texcon '18 Knowledge Paper 

Hon'ble Union Minister of Textiles, Smt. Smriti Zubin Irani 
addressing at the Inaugural Session of Texcon’18

CITI Chairman, Shri Sanjay K Jain  & CITI Secretary 
General, Dr. S. Sunanda with 
Shri Sanjay S. Lalbhai, Chairman and MD, Arvind Ltd

CITI signing MoU with Gujrat Chief Minister, 
Shri Vijay Rupani at Vibrant Gujrat Global Summit

CITI Chairman, Shri Sanjay K Jain addressing at the 
inaugural Session of Texcon’18
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Till date, more than 350 textile mills are afliated to TSC and availed benets from the schemes. 
For further details please visit www.texskill.in  or write to info@texskill.in.

PERFECTING SKILLS

IS YOUR TEXTILE MILL AFFILIATED TO 
TEXTILE SECTOR SKILL COUNCIL (TSC) 
to get reimbursement of worker's training cost from state or central government skill development schemes

Reimbursement of Worker's Training Cost

facebook.com/textilessc  twitter.com/textilessc youtube.com/c/textilessc linkedin.com/company/textilessc instagram.com/texskill.in


